VK 811.111
BBK 81.2Anrn

A 64

Astopsi-coctaButenu: T. I1. ABaeenxo, E. B. Kusizpkosa,

npenogaBaTeiiv

Peuenzentsr: U. H. [1y3enko, kanz. ¢uiaon. HayK, JOLEHT,

3aB. Kadeapoi 0eITOPYCCKOT0 M MHOCTPAHHBIX S3BIKOB
["oMenbCKOro rocy1apCTBEHHOTO TEXHUUECKOTO
yHuBepcuteta umen I1. O. Cyxoro;

|E. A. EMenbsHOB|, KaHJI. TIel. HayK, IOIEHT, Ipodeccop
kadeapsl HHOCTPaHHBIX A3bIKOB benopycckoro
TOPTOBO-3KOHOMHYECKOTO YHUBEPCUTETA
MOTPEOUTENHCKON KOOTIEpaIin

PexoMeH10BaHO K M3IaHHUIO HAYYHO-METOAMYECKUM COBETOM yUPEXKIe-
HUsl oOpasoBaHusi «benopycckuil TOProBo-SKOHOMHUYECKHH YHUBEPCUTET
norpedurenbekont koonepauuuy. Ipotokon Ne 1 ot 11 okta6ps 2011 1.

A 64

AHTIHHCKHIA S3BIK : TOCOOUE IS peai3aiiy CoaepKaHusI 00pa30BaTEIbHBIX
IporpaMM BBICHIEro 00pa3oBaHHs | CTYNEeHH M IEpernoJroTOBKH PYKOBOASIIMX
PabOTHUKOB U crenuaancToB / aBT.-cocT. : T. Il. ABnmeenko, E. B. KusspkoBa. —
Tomens : yupexxaeHue oOpasoBanus ‘‘Benopycckuii TOProBO-5KOHOMHYECKHH
YHHUBEPCUTET MOTPeOUTENBCKOI Koomeparun”, 2015. — 96 c.

ISBN 978-985-540-264-1

V3naHne comepKUT TEKCThI, OXBaTHIBAIOIINE BOIPOCH OPTraHU3AIMH U (DYHKIIMOHHPOBA-
HHSI DKOHOMHYECKOH 1 (PHHAHCOBOH cucTeM. B mmocoOuu npemxycMOTpeHs! 3aJaHus 110 yCBOe-
HUIO 5KOHOMHYECKUX TEPMHUHOB, COBEPIIEHCTBOBAHUIO HABBIKOB UTEHMS, IEPEBOJIA U MTOHU-
MaHUs JIATEPATYPHI IO CHEIUATbHOCTH.

Tlocobue npenHa3HaueHO JUIS CTYJICHTOB 3a04HON (hOPMBI TTOTydeHHsT 00pa30BaHs BCEX
CIEIMANBHOCTeH, CIIyInaTeaeil CHCTeMBl NMEepEeNoArOTOBKH ¥ IOBBINICHHS KBaTH(HKAIH.
MoseT OBITh KCIONB30BAHO IIMPOKUM KPYTOM JIMII, U3YYaIOIIUX aHTIIUHCKUH S3bIK.

VK 811.111
BBK 81.2Anra

ISBN 978-985-540-264-1 © Yupexaenue o6pasosanus “benopycckuii

TOProBO-3KOHOMUYECKHI YHUBEPCUTET
notpeduTensckoi koornepanun”, 2015



IHHOACHUTEJIBHAS 3AIINCKA

W3nanue mpeaHa3HAa4YeHO Ul CTYIEHTOB 3a0YHON ()OPMBI MOIYHEHUS
00pa3oBaHHA BCEX CIENHUATBHOCTEH, HM3YYAIOMIUX AHTIUHCKUAN S3BIK U
BJIAJCIOIINX I'PAMMATHYECKUM M JIEKCHYECKMM MHHHMYMOM Ui Oallb-
HEHIIEero COBEPIICHCTBOBAHUS ITPO(ECCHOHANBHBIX SI3bIKOBBIX 3HAHHH.

Lenu mocoOust — pa3BUTHE HABBIKOB MIOMCKOBOIO U 03HAKOMHUTEIHHOTO
YTEHUs], IOHUMAHUS M NEPEeBOJa OPUIMHAIBHOW JINTEpaTyphl MO CIHELH-
AIBHOCTH; PACIIMpPEHHE JIEKCMUECKOro 3amaca U (opmuposaHue mnpodec-
CHOHAJIbHO OPUEHTHPOBAHHON KOMIETEHIIHH.

IToco6ue cocrout u3 11 pa3genoB, OXBaTHIBAIOUINX MUPOKUAN KPYT BO-
IIPOCOB OpraHu3aluy U (PyHKIMOHUPOBAHUS SKOHOMHYECKOH U QuHaHCO-
BOM CHCTEMBI, BKJItOYasl Tapru(bl, CUCTEMY HAIOTOO0JIOXKEHNUS, KPEIUTOBA-
HHUE, MApKETHHT U OAHKOBCKOE JIEJIO.

Kaxnpiii TekcT mocoOust cHaOXeH KPaTKUM CIIOBApeM U YIPaKHEHUS-
MH, LIETIbI0 KOTOPBIX ABJsIETCS 3G (EKTUBHOE YCBOCHUE JIEKCUYECKUX €U-
HHUII ¥ KOHTPOJIb NOHHUMAHUS COAEpKaHWs MpoduTaHHoro. JlocraTtouHoe
KOJINYECTBO TEKCTOB ITO3BOJISIET OOECIICUNUTh CTYJEHTaM MPAKTHUKY B IIPO-
(deccnoHanbHOM YTEHMU WM IEpeBoAe, chOpMUPOBATH YMEHHUSI CaMOCTOSI-
TEJIBHO YUTATh U ITOHUMATh NPO(ECCHOHATBHO OPHUEHTHPOBAHHBIE TEKCTHI
JUTSL I3BIICYCHHS He0OX0MMOHN HH(pOpMaIHH.

[anHoe mocobue MoxeT OBITh HCHOJNB30BAaHO KaK JUIsl OpraHU3aLuf
BHEAYAUTOPHOIN CaMOCTOSITENbHON pabOoThl, TaK W IJIsl OpraHU3alMu ay -
TOPHOH PadOTHI MOl PYKOBOACTBOM IIPENOAaBaTeNsl AJIsl CTYACHTOB BCEX
¢dhopM nonmydeHust 00pa3oBaHMSL.



UNIT 1. ENTREPRENEURSHIP
Text 1.1. Read and translate the text using the vocabulary that follows.
ENTREPRENEURS AND ENTREPRENEURSHIP

Entrepreneur is someone who starts a company, arranges business
deals, and takes risks in order to make a profit. Of course, to work for
someone else is less trouble. Someone creates a job for you, gets orders,
collects money from the clients and takes on the responsibility for making
both ends meet. Entrepreneur figures if he has enough money to write out
your paycheque, pay the rent for the building, buy equipment and so on.
On the other hand, entrepreneurship gives you an incomparable sense of
personal freedom. The quality of entrepreneurship is seen by many econ-
omists as an important explanation of differences in the rate of technical
progress between countries. It has been argued that two countries under-
taking similar amounts of investment leading to more or less identical rates
of growth in the fixed assets will not necessarily show the same rate of
technical progress. In one country entrepreneurs may be undertaking en-
terprise investment that has as its aim the introduction of the most ad-
vanced types of production techniques, those that will lead to a rapid
growth of labour productivity. In the other, because of hesitation or igno-
rance, the investment program may lead only to marginal changes in pro-
ductive processes; the resulting growth in labour productivity and Gross
National Product (GNP) will be small.

Vocabulary

Entrepreneur — nipennpunnmarens; entrepreneurship — npeanpuHrMa-
TeabCTBO; rate of economic growth — Tem sKOHOMHYECKOTO pocTa; argue —
cnoputs (with, against — ¢ kem-nmu6o, about — o yem-mu60); undertake —
Opath Ha cebs; identical — omunakoBsii; fixed assets — ocHOBHBIE (DOHIBI;
necessarily — obs3aTenbHO; enterprise investment — BIOKEHHUE KamuTalia B
npexnpusrtue; introduction — Beenenue; techniques — texHonorust; labour
productivity — mpon3BoanTensHOCTE Tpy/a; hesitation — konebanue; igno-
rance — HeBeKeCTBO; marginal — HecyleCTBEHHBIH; gross national product —
BaJIOBOM HAlIMOHATbHBINA MIPOIYKT.



Tasks to text 1.1
1. Answer the following questions.

1. What is meant by the term “entrepreneur”? 2. What less trouble and
why is? 3. What entrepreneurship can give you? 4. What the quality of en-
trepreneurship is seen by many economists as? 5. Will two countries un-
dertaking similar amounts of investment necessarily show the same rate of
technical progress? 6. In what country a rapid growth of labour productivi-
ty will take place? 7. When the resulting growth in labour productivity and
Gross National Product will be small?

2. Agree or disagree with the following statements.

1. Entrepreneur sets up a company. 2. Entrepreneur makes business
deals. 3. Entrepreneur risks his neck in order to make a profit. 4. Entrepre-
neur introduces new types of legal techniques. 5. Entrepreneur leads his
company to a slow growth of labour productivity. 6. Entrepreneur must not
be doubtful or ignorant. 7. Investment is the money that people or organi-
zations have put into a company, business, or bank in order to get a profit,
or to make a business activity successful. 8. Labour productivity is the rate
at which goods are produced, compared with the work, time, and money
needed to produce them. 9. The GNP is the total value of all the goods and
services produced in a country, including income from abroad. 10. Fixed
assets may be divided into the following groups: intangible — patents,
goodwill, trademarks, etc.; tangible — land and buildings, plant and ma-
chinery, office equipment, etc.; investment — shares and loans to other
companies.

3. Translate the following words, phrases and statements from Rus-
sian into English.

1. IlpennpuHUMaTENh, MPUXOAUTH K COTJIAIIEHHIO, OpaTh Ha ce0s PHUCK,
1oJly4aTh NpUOBLIb, OpaTh Ha cedsl OTBETCTBEHHOCTh, CBOJUTH KOHIIBI
C KOHIIAMH, PaCCUUTHIBATh (I10JIaraTh), INIATEKHBIN YeK, IUIaTUTh 3a apeH-
ny, o0opyaoBaHHe, TEMII S3KOHOMHUYECKOTO POCTa, CHOPUTH C KEM-IH00
(0 yem-nmu60), OCHOBHBIE (DOHIBI, BIOKEHHE KalHTalla B MPENNpPUSTHE;
MIPOM3BOACTBEHHBIE TEXHOJOTMH, MPOU3BOJUTENBHOCTE TpyZAa, HECYILe-
CTBEHHBIC U3MEHEHMS, BAJIOBOW HAI[MOHAIBHBIN MPOIYKT.

2. IlpennpuHUMATENILCTBO — 3TO (popMa JesITeIbHOCTH B cepe npous-
BOJICTBA TOBAPOB U MPEAOCTABICHHUS YCIYT C LENBIO MOJTy4YeHHUs IPUOBLIH.
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IIpeanpuHIMaTENh — 3TO YEIOBEK, 3aHUMAIOLTHNACS JTFOOBIM BUIOM SKOHOMHU-
YeCKOH NeATeNbHOCTH, IPUHOCSIIEH mpuObLih. [Ipeanpruanmarens puckyer,
YTOOBI OMYYUTH TPUOBLTE. [IpennpuHrMaTeNs IpUMEHSIET HOBBIE TEXHO-
JIOTHH TIPOU3BOACTBA. POCT KOMITaHUY 3aBUCHUT OT J€JIOBOW aKTHBHOCTH
MIPEITPUHUMATEIS.

4. Complete the following statements.

1. Entrepreneur starts ... . 2. Entrepreneur arranges ... . 3. Entrepreneur
takes risks ... . 4. Entrepreneur creates ... . 5. Entrepreneur gets ... . 6. En-
trepreneur collects ... . 7. Entrepreneur takes on ... . 8. Entrepreneur writes
out ... . 9. Entrepreneur pays ... . 10. Entrepreneur buys ... . 11. Entrepre-
neurship gives ... .

Text 1.2. Read and translate the text using the vocabulary that follows.
COMPANY

Company is an organization that makes or sells goods or services in or-
der to get money. Business enterprises usually take one of three forms: in-
dividual proprietorships, partnerships, or limited liability companies. In the
first form, a single person holds the entire operation as his personal proper-
ty, usually managing it on a day-to-day basis. Most businesses are of this
type. The second form, the partnership, may have from two to 50 or more
members, as in the case of large law and accounting firms, brokerage
houses (companies of brokers), and advertising agencies. This form of
business is owned by the partners themselves; they may receive varied
shares of the profits depending on their investment or contribution. When-
ever a member leaves or a new member is added, the firm must be recon-
stituted as a new partnership. The third form, the limited liability company,
functions on the basis of limited liability. Limited liability is the legal posi-
tion under which the loss that an owner (shareholder) of a business firm
may incur is limited to the amount of capital invested by him in the busi-
ness and does not extend to his personal assets. Acceptance of this princi-
ple by business enterprises and governments was a vital factor in the de-
velopment of large-scale industry, because it enabled business firms to
mobilize large amounts of capital from a wide variety of investors who
were understandably unwilling to risk their entire personal fortunes in their
investments.



Vocabulary

Enterprise — npeanpustue; individual proprietor — exuHOTMYHBIM
coOcTBeHHUK; partnership — ToBapumectBo; limited liability company —
KOMIIAHWsI C OTPaHWYCHHOW OTBETCTBEHHOCTHIO; brokerage house -
Opokepckast pupma; agency — areHTCTBO; varied — pasHooOpasHbIit; contri-
bution — momesoii B3HOC; whenever — Bcskuit pa3 korma; constitute —
yUpexIaTh, incur — mojaBeprarbes; extend — mpocTupathes; assets —
MMYIIECTBO; acceptance — mpuHsATHe; vital — )XKM3HEHHO BaXKHBIN; large-
scale industry — xpymHast IpPOMBIIIICHHOCTh; enable — 1aTh BO3MOMXHOCTB;
entire — menebrit; fortune — cyanpba, 60raTcTBO.

Tasks to text 1.2
1. Answer the following questions.

1. What is meant by the term “company”? 2. What forms do business
enterprises usually take? 3. What is meant by the term “individual proprie-
torship”? 4. What is meant by the term “partnership”? 5. What is the third
form of business enterprises? 6. What is meant by the term “limited
liability”?

2. Agree or disagree with the following statements.

1. Company makes or sells goods or services in order to get profit.
2. Proprietor is an owner of a business. 3. Individual proprietor keeps the
entire operation as his rented property. 4. Individual proprietor manages
his personal property on a from time to time basis. 5. Partnership is a busi-
ness owned by two or more partners who share the profits and losses. 6.
Partners share the profits and losses according to their investment or con-
tribution. 7. Whenever a partner leaves or a new partner is added, the firm
must be reconstituted as a new partnership. 8. Sleeping (silent) partner is
someone who owns part of a business but is not actively involved in oper-
ating it. 9. Limited liability company is a company whose owners only
have to pay a limited amount if the company gets into debt. 10. Limited li-
ability is the legal position of being responsible for paying only a limited
amount of debt if something bad happens to yourself or your company.

3. Translate the following words, phrases and questions from Russian
into English.

1. ToBapsl u yCITyTH, PEAIPUSITHE, CIMHOIUYHBIA COOCTBEHHHK, YacTHAS
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COOCTBEHHOCTh,  TOBApHUIINECTBO, Opokepckas ¢upMa, peKIaMHOE
areHTCTBO, KOMITAHUS C OTPAaHMYEHHOW OTBETCTBEHHOCTHIO, JOJIEBOI
B3HOC, JIEHICTBOBATh, YUPEKAATh, TIOABEPTaThCS, YOBITOK, aKIHOHED, UMY-
IECTBO, pu-
HATHE, XU3HEHHO BaXKHBIN, KPYIMHAs MPOMBIIUICHHOCTb, JAaTh BO3MOX-
HOCTh, OOTaTCTBO.

2. KoMmnanus mpoiaeT TOBaphl U YCIIyTH, YTOOBI 3apaboTaTh JCHbIHU, HE
tak mn? Kommanwmelr MOXXeT BIafeTh WHANBUAYAIbHBIA COOCTBEHHUK, HE
Tak u? KoMmaHusi ¢ orpaHU4eHHOW OTBETCTBEHHOCTHIO ()YHKIIMOHUPYET
Ha OCHOBE MPWHITUIA OTPAHWYCHHON OTBETCTBEHHOCTH, HE Tak Ju? Orpa-
HUYEHHAs! OTBETCTBEHHOCTh — 3TO OTPaHUYEHUE BO3MEIICHHS YOBITKOB OT
XO035UCTBEHHOH ACSITEIIBHOCTH CYMMOU BJIOKEHHOTO KaluTasna, He TaK Ju?

4. Complete the following statements.

1. Company is ... . 2. Business enterprises take ... . 3. The first form of
business is ... . 4. The second form of business is ... . 5. The third form of
business is ... . 6. Individual proprietor holds ... . 7. Individual proprietor
manages ... . 8. Partners receive ... . 9. Whenever a partner leaves ... .
10. Limited liability company functions ... . 11. Limited liability is ... .
12. Limited liability enables business firms to ... . 13. Investors are under-
standably unwilling to ... .

Text 1.3. Read and translate the text using the vocabulary that fol-
lows.

HOLDING COMPANY

Holding company is a company that owns enough voting stock (a con-
trolling number of the shares) in one or more other companies to exercise
control over them. A company that exists exclusively for this purpose is
called a pure holding company, while one that also engages in a business
of its own is called a holding-operating company. A holding company typ-
ically owns a majority of stock in a subsidiary (a company that is owned or
controlled by another company), but if ownership of the remaining shares
is widely diffused, even minority ownership may suffice to give the hold-
ing company control. A holding company provides a means of control of
several companies with a minimum amount of investment. The use of a
holding company is legally simpler and less expensive than other means of
gaining control of another company, such as, for example, merger (the act
of joining together two or more companies to form a single enterprise). A
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holding company is able to reap the benefits of a subsidiary’s goodwill
(the success of a company, and its good relationship with its customers,
calculated as part of its value when it is sold) and reputation, yet its liabil-
ity is limited to the proportion of the subsidiary’s stock that it owns. These
and other factors make holding companies an effective form of organiza-
tion on both national and international levels.

Vocabulary

Holding company — XonauHr-KoMIanus; stock — aKIim; exercise — BbI-
noyHATh; eXclusively — uckimo4nTenpHO; engage — 3aHUMAThCS; Majority —
OONBIIMHCTBO; subsidiary — IMOAKOHTPONBHAs KOMITaHWsS; ownership —
Binaaenue; diffuse — pacnpocrpanste; suffice — xBararp; gain — 100bIBaTh;
Merger — TOTIIONIEHHE, CIUSHUE; reap — MOXKWHATh Mok, goodwill —
npectik pupmsr liability — neHexxHbpIe 0053aTENbCTRA.

Tasks to text 1.3
1. Answer the following questions.

1. What does the term “holding company” mean? 2. What does the term
“voting stock” mean? 3. What company is called a pure holding company?
4. What company is called a holding operating company? 5. What does the
term “subsidiary” mean? 6. What stock gives the holding company control
over its subsidiary? 7. What company provides a means of control of sev-
eral companies with a minimum amount of investment? 8. What is the
simplest way to gain control of another company? 9. What is meant by the
term “merger”? 10. What is meant by the term “goodwill”? 11. What is a
holding company able to get? 12. What is a holding company’s liability
limited to? 13. What is an effective form of organization on both national
and international levels?

2. Agree or disagree with the following statements.

1. Holding company is a company that holds a control packet of shares
in other companies. 2. Controlling interest is ownership of more than 50 per
cent of a business. 3. If you have a controlling interest in a company, you
own enough shares to be able to make decisions about what happens to the
company. 4. Holding company controls the composition of the board of di-
rectors of the subsidiary company. 5. Goodwill is the favor or prestige that
a business has acquired beyond the mere value of what it sells. 6. Holding
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company is an inefficient form of organization.
3. Translate the following words, phrases and statements from Rus-
sian into English.

1. BmayieTh, KOHTPOJBHBIHN MMaKeT aKIWi, OCYIMIECTBISATE KOHTPOIb Hall
YyeM-1100, 3aHUMAThCS, XOJIAMHI-KOMITaHUs, OOJIBIIMHCTBO, MEHBILIAST YaCTb,
MpaBO COOCTBEHHOCTH, TOAKOHTPOJIbHAS (OUSPHS) KOMIaHUs, OBITh T0C-
TAaTOYHBIM, CIUSHHE KOMIIAHHUM, yCIeX KOMIIaHUH, ACHEXHbIE 00513aTelb-
CTBa, MEKAYHAPOJHBII yPOBEHB.

2. XONIUHT-KOMITAaHUST — 3TO KOMIIAHUS, BIaJeiomas KOHTPOJIHHBIM
[AaKeTOM aKIHUHi IpYyrux KOMIIAHWH C LEJIbI0 OCYILIECTBICHUS KOHTPOJIA
HaJ ux onepauusiMu. KOHTpOJIBHBIN MakeT akuuil — 3TO A0S aKLHid, Co-
CPeIOTOYEHHAs! B PyKax OJHOIO BiaJesblia U Aarolasi BO3MOXXHOCTb OCY-
IIECTBIATh (PAKTUYECKUH KOHTPOJb HaJ AaKLHMOHEPHBIM OOILECTBOM.
I'yaBuiLT — 3TO MPECTHK TOPTOBBIX MApOK, OMBIT AEJIOBBIX CBSI3E€H, YCTOM-
YyiBas KIUEHTYPA.

4. Complete the following statements.

1. Holding company is ... . 2. ... is called a pure holding company. 3. ...
is called a holding-operating company. 4. A holding company typically
owns ... . 5. Minority ownership may ... if ... . 6. A holding company pro-
vides ... . 7. The use of a holding company is ... . 8. A holding company is
able to ... . 9. A holding company’s liability is limited to ... .

Text 1.4. Read and translate the text using the vocabulary that fol-
lows.

BANKRUPTCY

Bankruptcy — the status of a debtor who has been declared by judicial
process to be unable to pay his debts. Although sometimes used indiscrim-
inately to mean insolvency, the terms have distinct legal significance. In-
solvency, as used in most legal systems, indicates the inability to meet
debts. Bankruptcy, on the other hand, results from a legal adjudication that
the debtor has filed a petition or that creditors have filed a petition against
him. Bankruptcy laws were enacted to provide and govern an orderly and
equitable liquidation of the estates of insolvent debtors. This purpose has
remained an important aim of bankruptcy legislation since the Middle Ag-
es. Because in the past bankruptcy was coupled with the loss of civil rights
and imposition of penalties upon fraudulent debtors, the designation bank-
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rupt came to be associated with dishonesty, casting a stigma on persons
who were declared bankrupts. Eventually, however, bankruptcy legislation
was extended to provide procedures for the adjustment of debts so as to
avoid liguidation and for the rehabilitation of insolvent debtors. Modern
bankruptcy laws include the salvage of an enterprise in financial difficul-
ties. It has become the principal focus of bankruptcy legislation with par-
ticular concern for the maintenance of employment opportunities and the
protection of members of the labour force.

Vocabulary

Bankruptcy — 6aHKpOTCTBO, HECOCTOATEILHOCT; judicial process — cy-
nebuast nporenypa; indiscriminately — uepas6opuuBo; insolvency — He-
IIaTeXecnocooHocTh; Meet debts — orumaunBars moaru; adjudication in
bankruptcy — o6bsiBieHue 6ankpoToMm 1o cyay; file a petition — moxaTh me-
TUIUIO; €nact — BBoauTh 3akoH; orderly — akkypatHsIif; equitable — Gec-
MIPUCTPACTHBIN; estate — mMytecTBo; insolvent debtor — HecocTosITENTHHBIIH
JOJDKHUK; couple — cBsi3bIBaTh; impose — Hamarath; fraudulent debtors —
JOJDKHHUKH, TAlOIINe JIOKHBIC CBEACHHS O CBOEM MMYLICCTBEHHOM IOJIO-
xenun; designation — HaspiBaHKe, yKa3zaHue, stigma — KJICHMO, permyTaIust
npecrynauka; eventually — co Bpemenem; adjustment — ynaxuaHue, ype-
rynmupoanwue; rehabilitation — BoccraHoBieHue B npaBax; salvage — cma-
cenune umyiectsa; labour force — pa6ouas cua.

Tasks to text 1.4
1. Answer the following questions.

1. What is meant by the term “bankruptcy”? 2. What does insolvency
indicate? 3. What does bankruptcy result from? 4. What were bankruptcy
laws enacted to do? 5. What was bankruptcy coupled with in the past?
6. What did the designation bankrupt come to be? 7. What was bankruptcy
legislation extended to do? 8. What do modem bankruptcy laws include?
9. What is the particular concern of bankruptcy legislation?

2. Agree or disagree with the following statements.

1. Bankruptcy is the state of being unable to pay your debts. 2. Insol-
vency indicates the ability to meet debts. 3. Bankruptcy laws provide a
disorderly liquidation of the estates of solvent debtors. 4. Bankruptcy laws
govern a prejudicial liquidation of the estates of insolvent debtors.
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5. Bankruptcy was linked with the loss of civil liberties. 6. Bankruptcy in-
flicted punishment upon fraudulent debtors. 7. Bankruptcy legislation may
include settlement of debts. 8. The designation bankrupt was connected
with unfairness. 9. Bankrupt is someone who has officially said that they
cannot pay their debts. 10. Bankrupt is an insolvent person who has been
adjudicated bankrupt by the court.

3. Translate the following words, phrases and statements from Rus-
sian into English.

1. HecocTosATeNbHOCTD, HEIIATEKECTIOCOOHOCTE, CyIeOHas mpoLeaypa,
HECIOCOOHOCTh OIUIAYMBATH JOJITH, IPOUCXOJHUTH B Pe3yJbTaTe, 0ObsBIIC-
HHe 0aHKPOTOM MO CyAy, HOAATh METHIHIO, BBOAUTH 3aKOH, JIMKBUIAIHS
UMYILIECTBA, HECOCTOSATENBHBIN JOJKHUK, 3aKOHOAATEIECTBO O OAaHKPOT-
CTBE, CBS3BIBaTh, yTpaTa TpaXTaHCKHX NpaB, HA3HAYUTHh HaKa3aHHE
(mtpad), permyTanus MPEeCTYMHUKA, YPETYyIUPOBAHUE JOJITOB, BOCCTAHOB-
JIEHWE B MIpaBax, CMIaCeHHe MMYIIECTBa, 3aHATOCTh (pabodeli cuibl), pabo-
Yas Cuia, JOJDKHUK, NAFONIMHA JIOXKHBIE CBEJICHHUS O CBOEM HMMYIIECTBEH-
HOM IT0JI0KEHHH.

2. baHKpOT HE cMocoOeH TUIATHTh CBOM JOTH. HermarexxecmocoOHOCTh —
3T0 (pUHAHCOBOE TOJIOKEHHE (PUPMBI, TPU KOTOPOM OHA HE MOXKET CBOE-
BPEMEHHO BBINOJIHATE CBOM (pHMHAHCOBEIE 00s3aTenbcTBa. Hemmarexecto-
COOHOCTh HEO0s3aTeNIbHO O3Ha4YaeT OaHKPOTCTBO. Kpemurop MokeT mo-
JIaTh 3asBJICHUE B Cy[ Ha JOJDKHHMKA. 3aKOHBI 0 OaHKPOTCTBE JIMKBUAUDPY-
0T UMYIIECTBO HEIIATEKECTIOCOOHBIX JTOJHDKHUKOB. BaHKPOTCTBO CBs3aHO
C ImoTepei rpaXk1aHCKUX TPaB.

4. Complete the following statements.

1. Bankruptcy is ... . 2. Insolvency indicates ... . 3. Bankruptcy results
from ... . 4. Bankruptcy laws were enacted ... . 5. Bankruptcy was coupled
with ... . 6. The designation bankrupt came to be ... . 7. Bankruptcy legisla-
tion was extended ... . 8. Modern bankruptcy laws include ... with particu-
lar concern for ... .
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UNIT 2. MONEY
Text 2.1. Read and translate the text using the vocabulary that follows.
MONEY AND ITS FUNCTIONS

Money is a commodity commonly accepted as a medium of economic
exchange. The idea of money as a universal equivalent is familiar to us
since our childhood. Money circulates from person to person and country
to country, thus facilitating trade, and it is the principal measure of wealth.
Money has four functions: to serve as a medium of exchange, a commodity
universally accepted in exchange for goods and services and for the dis-
charge of debts or for the discharge of contracts; to act as a unit of account,
the unit that makes the operation of the price system possible and provides
the basis for keeping accounts and calculating cost, profit, and loss; to
serve as a standard of deferred payments, the unit in which loans are made
and future transactions are fixed; and to provide a store of wealth, a con-
venient form in which to hold any income not immediately required for use.

Vocabulary

Commodity — ToBap; medium of exchange — cpenctBo oomena; facili-
tate — conmeiictBoBath; discharge of debt — moramenue nonra; discharge of
contract — ucrosiHeHHe J0roBopa; unit of account — pacyeTHas eAMHHUIIA;
price system — neHoBas cucrema; keep an account — BecTH c4eT; cOSt —
CTOUMOCTB; profit — mpuobLIE; loss — yObITOK; deferred payment — orcpo-
4yeHHbIN 1atex; defer payment — otkiaapiBaTh marex; loan — ceyna; fu-
ture transactions (futures) — cnenku Ha cpok (KyIUIsI-Ipojiaxka TOBApOB 110
(GUKCHPYeMOH B MOMEHT 3aKIIFOUCHUsI CHICNIKH LIEHE C MCIOIHEHHEM OIle-
paimii yepes OmpeesiCHHBIH MPOMEXyToK Bpemenn); store of wealth —
XpaHeHHE MaTePUAIbHBIX IIEHHOCTEIA.

Tasks to text 2.1
1. Answer the following questions.

1. What is meant by the term “money”? 2. How many functions does
money have? 3. What does money serve as? 4. What does money act as? 5.
What does money make? 6. What does money provide? 7. What does
money calculate? 8. What is the third function of money? 9. What is the
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fourth function of money?
2. Agree or disagree with the following statements.

1. Money is a medium of communication. 2. The idea of money as
a universal equivalent is unfamiliar to us. 3. Money has five functions.
4. Money is used in exchange for goods and services. 5. Money is used for
the discharge of defendant. 6. Money is used for the discharge of agree-
ments. 7. Money acts as a trustee. 8. Money makes the operation of the
price system impossible. 9. Money ensures the basis for keeping accounts.
10. Money counts cost, profit, and loss. 11. Money is exercised as a stand-
ard of deferred payments. 12. Money serves as the unit in which borrow-
ings are made. 13. Money serves as the unit in which futures are fixed.
14. Money provides a store of material values.

3. Translate the following words and phrases from Russian into Eng-
lish.

OOmeH, ynoOHBIN, nepxaTh, JOXO0J, HEMEUIEHHO, TpeOoBaTh, HE00XO-
JUMBIN, BO3MOXKHBIN, XOPOIIIO 3HAKOMBIH, IJKOHOMHYECKUH, OOBIKHOBEHHO,
SKBUBAJICHT, TOBApP, CPEICTBO OOMEHA, CITy>KUTh B Ka4eCTBE, OOIIETPHUHS-
TBI, TOBApbl, YCIIyTH, TIOTAIlIEHHUE JOJTa, pacueTHAas €IWHHWIA, IICHOBas
cucTeMa, 00ecIeunBaTh, BECTH CUET, MOJCUUTHIBATh, CTOUMOCTh, TIPHOBLI,
yOBITOK, OTCPOYEHHBIN IJIATEXK, CCyJa, ClelKa Ha CPOK, XpaHEHHE Mare-
PHAIBHBIX IIEHHOCTEH, YyIOTpeOIeHne, CONeCTBOBATh, UCIIOTHEHUE JIOTO-
BOpA.

4. Complete the following statements.

1. Money is ... . 2. The idea of money as a universal equivalent is ... .
3. Money has ... . 4. Money serves as ... . 5. Money is used in exchange for
... . 6. Money is used for the discharge of ... . 7. Money acts as ... .
8. Money makes ... . 9. Money provides ... . 10. Money calculates ... . 11. Mo-
ney serves as a standard of ... . 12. Money is the unit in which ... . 13. Mo-
ney provides a store of ... . 14. Money is a convenient form in which ... .

Text 2.2. Read and translate the text using the vocabulary that fol-
lows.

PAPER MONEY AND GOLD STANDARD

Metals, especially gold and silver, have been used for money for at
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least 4,000 years. For perhaps 2,600 years, standardized coins have been
the form in which money metals circulate. Gold and silver coins contain
legally specified amounts of gold or silver and are theoretically equal in
value to that quantity of the metal. Coins or uncoined bullion, however,
can be an inconvenient and insecure mode for conveying large quantities
of value. For large transactions, various forms of paper notes came into
use. In the late 18th and early 19th centuries, banks began issuing such
notes — banknotes. Each banknote was redeemable for gold or silver. This
paper money became the principal money of growing industrial econo-
mies. Up to 1931, paper money was backed by a reserve of gold and any
settlement of international debts was settled by the transfer of gold from
one country to another. With the collapse of the gold standard in 1931,
many countries suspended the movement of gold, but gold still being a
precious metal is still quoted each day on the market in ounces against the
US dollars.

Vocabulary

Specify — Touno ycranaBnuBath; value — cTouMocTh; bullion — ciuTok
30J10Ta WiH cepebpa; insecure — Hebe3omacHbI; mode — crroco0; convey —
TIEPEBO3UTH; issue — MycKaTh B oOparienne; redeemable in gold — oOparu-
MbIii B 30J10TO; redeem — BhIKymath; settle — ynmakusath; transfer — mepe-
merntenue; collapse — o6Ban; suspend — nmpuocTaHaBIMBATE; precious — Jpa-
TOIICHHBII; JUOte — maTh paciieHKy; ounce — yHIws (28.35 grams).

Tasks to text 2.2
1. Answer the following questions.

1. What has been used for money for 4,000 years? 2. What form did
money metals circulate in? 3. What do gold and silver coins contain?
4. What can be inconvenient and insecure for conveying large quantities of
value? 5. What came into use for large transactions? 6. When did banks
begin issuing banknotes? 7. What was each banknote redeemable for?
8. What did this paper money become? 9. What was paper money backed
by up to 1931? 10. What was settled by the transfer of gold from one coun-
try to another? 11. Why did many countries suspend the movement of
gold? 12. What is still quoted each day on the market?

2. Agree or disagree with the following statements.

15



1. Metals were not used for money. 2. Money metals moved around in
the form of coins. 3. Gold coins had legally specified amounts of gold as
a part. 4. Coins might be convenient and secure for conveying large quan-
tities of value. 5. Paper notes came out of use for large transactions.
6. Banks ceased issuing banknotes. 7. Each banknote might be bought in
for gold. 8. This paper money became the most important money of econ-
omies. 9. Paper money was supported by a reserve of gold. 10. Any set-
tlement of debts was ended by the transfer of gold. 11. Gold standard
failed in 1931. 12. Gold is estimated each day on the market. 13. The gold
standard means the use of the value of gold as a fixed standard on which to
base the value of money.

3. Translate the following words and phrases from Russian into Eng-
lish.

CTaHIapTU3NpOBaTh, BHIKYIIATh, YPETYJIHPOBAHNE, YIIAKUBATh, TIepeMe-
meHne, 00BaJl, MIPHOCTAHABINBATE, APATOIICHHBIH, JaTh PACICHKY, YHIIHS,
CIIUTOK 30JI0Ta WU cepedpa, HeOe30MmacHbIN CIIoco0, IepeBO3UTh, CIETKA,
MmycKath B oOpaiieHue, oOpaTUMBIN B 30J10TO, OBITh B OOpAIllEHUH, FOPH-
JIMYECKH, TOYHO YCTaHABINBATH, PABHBII, CTOUMOCTb, 30JI0TOM CTAaHIApT.

4. Complete the following statements.

1. Gold and silver have been used for ... . 2. Money metals circulate in
the form of ... . 3. Gold and silver coins contain ... . 4. Gold and silver
coins are equal in ... . 5. Coins or uncoined bullion can be ... . 6. Various
forms of paper notes came into use for ... . 7. Banks began ... . 8. Each
banknote was redeemable for ... . 9. This paper money became ... . 10. Pa-
per money was backed ... . 11. Any settlement of debts was settled by ... .
12. Many countries suspended ... because of ... . 13. Gold is still quoted ... .

Text 2.3. Read and translate the text using the vocabulary that fol-
lows.

MONETARISM

Monetarism as an economic theory states that inflation is caused by an
excessive supply of money. Thus the best way to manage and control a
country’s economic system is to limit the amount of money in circulation.
Where there is too much money it will cause the price of goods to rise, i. e.
the value of money will fall. The concept of money supply (all the money
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that exists in a country’s economic system at a particular time) plays an
important role in economic policymaking, because many economists be-
lieve that it is the quantity of money within the economy that ultimately
determines real price levels, the rate of economic growth, and the rate of
inflation. The Federal Reserve Banks in the United States and the Bank of
England in the United Kingdom regulate the money supply to stabilize
their respective economies. The Federal Reserve Banks, for example, can
buy or sell government securities, thereby expanding or contracting the
money supply. Monetary systems are today very much alike in all the ma-
jor countries of the world. Monetary systems consist of three levels: the
holders of money (the “public”’) — individuals, businesses, governmental
units; commercial banks, which borrow, by way of demand deposits (bank
deposits that can be withdrawn without advance notice); from the public
and make loans to individuals, firms, or governments; and central banks,
which have a monopoly on the issue of money, serve as the bankers for the
central government and the commercial banks, and have the power to de-
termine the quantity of money in circulation.

Vocabulary

Monetarism — MoHeTapu3M; excessive — 4Ype3MEpHBIH, H3JUIITHHA;
money supply — nenexxHast Mmacca B obOpaieruy; ultimately — B KoHEUHOM
cuere; determine — onpenenste; price level — ypoBeHb 1ieH; government se-
curities — rocymapcTBeHHbIe IieHHbIE OyMaru; expand — pacimpsTh; con-
tract — cokpamarh; governmental units — IpaBUTEILCTBEHHBIC MOAPa3/Ic-
nenust; demand deposit — Bkiia 10 BocTpeGOBaHMS.

Tasks to text 2.3
1. Answer the following questions.

1. What does monetarism state? 2. What is the best way to manage an
economy? 3. What will cause the price of goods to rise? 4. What plays an
important role in economic policymaking? 5. What do economists believe?
6. What might be done to expand or contract the money supply? 7. What is
the first level of monetary systems? 8. What is the second level of mone-
tary systems? 9. What is its third level?

2. Agree or disagree with the following statements.

1. Deflation is caused by an excessive supply of money. 2. Too much
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money in circulation does not cause the price of goods to rise. 3. To limit
the amount of money in circulation is the best way to control an economy.
4. Money supply plays an insignificant role in economic policymaking.
5. The quantity of money in circulation has a strong influence on real pric-
es. 6. The quantity of money in circulation has a strong effect on the rate of
economic growth. 7. Commercial banks do not borrow money from the
public.

3. Translate the following words and phrases from Russian into Eng-
lish.

MoneTapusm, SKOHOMHUYECKOE yUCHHE, CTaOMIH3UPOBATh, COOTBETCTBCH-
HBIH, PEryIHPOBATh, TEMIT 3KOHOMHYECKOTO POCTa, MHIAIHNSA, OBITh TIPH-
YUHOH, Ype3MEPHEIH, IEHe)KHAs Macca B OOpaIleHnH, CTOUMOCTb, MHEHHE,
YIIPAaBJIATh, KOHTPOJIUPOBATh, KOJINYECTBO, pa3paboTKa MOJTUTHYECKOTO Kyp-
ca, roJylarath, B KOHIIE KOHIIOB, ONPEAENATh, YPOBEHb 1I€H, TOCY1apCTBEH-
HBIE IIEHHBIE Oymaru, TakuM OOpa30M, PacIIUpATH, COKpaIlaTh, NEHEXK-
HBIW, TIIABHBINA, AepKaTeib, (pupma, MpaBUTEIHLCTBEHHBIE TIOpa3IeICHHS,
3aHUMATh, BKIIAJ 10 BOCTPEOOBaHMS, CCya, IMUCCHS, TEMIT Pa3BUTHUS UH-
¢bsaaun, GenepaTuBHBIN pe3epBHBIN OaHK, 0OIIECTBEHHOCTb.

4. Complete the following statements.

1. Monetarism states ... . 2. The best way to control a country’s eco-
nomic system is ... . 3. ... will cause the price of goods to rise. 4. The con-
cept of money supply plays ... . 5. Many economists believe ... . 6. ... regu-
late the money supply to stabilize ... . 7. ... can buy or sell ... . 8. Monetary
systems consist of ... .

Text 2.4. Read and translate the text using the vocabulary that fol-
lows.

MONEY LAUNDERING

Criminals use the financial system to put money which has been ob-
tained illegally into legal businesses and bank accounts, so that they can
hide it or use it. These activities are commonly referred to as money laun-
dering. In January 1989 the Basle Statement of Principles on Money
Laundering was circulated to all institutions authorised under the Banking
Act. The Statement of Principles does not restrict itself to drug related
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money laundering, but extends to all aspects of laundering through the
banking system, i. e. the deposit, transfer and (or) concealment of money
derived from illicit activities whether robbery, terrorism, fraud or drugs.
The Statement of Principles seeks to deny to those involved in money
laundering by the application of the following principles:

e know your customer — banks should make reasonable efforts to de-
termine the customer’s true identity, and have effective procedures for ver-
ifying the bona fides of new customers, that is, they are who they say they
are;

o compliance with laws — banks should ensure that business is conduct-
ed in conformity with high ethical standards and laws; that a service is not
provided where there is good reason to suppose that transactions are asso-
ciated with laundering activities;

e cooperation with law enforcement agencies — within any constraints
imposed by rules relating to customer confidentiality, banks should co-
operate fully with national law enforcement agencies including, where
there are reasonable grounds for suspecting money laundering, taking ap-
propriate measures which are consistent with the law.

Vocabulary

Money-laundering — orMmeiBanue mener; laundered money — oTMbITEIE
nenbru; circulate (extend) — pacnpoctpansTh; authorize — y3akoHuTb; re-
strict — orpanuumBate; transfer — mnepememenue; concealment —
yrauBanue; illicit — Hesakonubiit; deny — He momyckath; reasonable — pa-
3yMHBIH; true — mommuHHbIA; identity — onmo3nanue nuuHOoCTH; Verify —
YIOCTOBEPATH MOMTUHHOCTE, bona fides — m106pocoBeCTHOCTE, YECTHOCTD
law compliance — co6mroieHre 3akoHa; Constraints — orpanudenus; confiden-
tiality — xondumeHnmansHOCTH; CONSistent — cormacyromuiicsi; Mistaken
identity — mpuHsITHE OJTHOTO JIMIIA 38 IPYTOE.

Tasks to text 2.4
1. Answer the following questions.

1. What is commonly referred to as money laundering? 2. What was
circulated to all banks in 1989? 3. What does the Statement of Principles
extend to? 4. How many principles are included in the Statement of Princi-
ples? 5. What is the first one? 6. What is the second one? 7. What is the
third one?
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2. Agree or disagree with the following statements.

1. Banks should determine the customer’s mistaken identity. 2. Banks
should not check the bona fides of new customers. 3. If you check some-
one’s bona fides, you check that they are who they say they are. 4. Banks
should ensure that business is conducted in a way that obeys rules.
5. Banks should make it certain that a service is not provided where there
are laundering activities. 6. Banks should disobey law enforcement agen-
cies. 7. Banks should take correct or suitable measures against money
laundering.

3. Translate the following words and phrases from Russian into Eng-
lish.

OmbouHoe OMO3HAHUE INYHOCTH, TPUMEHEHHE, Pa3yMHBbIH, OIMHHBIH,
OIO3HAHHE JIMYHOCTH, YAOCTOBEPATH MOUIMHHOCTD, 10OPOCOBECTHOCTH, COO-
JIIOIGHUE 3aKOHa, 00ecreunBaTh, COOTBETCTBUE, MPENOCTABIATh, IPEAIIO-
JaraTh, paclpocTpaHsTh, TpaHc(hepT, yTanBaHue, HE3aKOHHBIH, MOILICHHH-
YECTBO, UCKATh, HE JIOIIyCKaTh, CIEJIKA, OTMBIBAHHUE JICHET, Y3aKOHUTh, OT-
MBITBIE J€HBIM, OTPaHUYUBAaTh, aCCOLMUPOBATHCS, MOIMIEHCKUA OpraH,
OrpaHuyYeHMs], KOHQUICHINAIBHOCTD, COTTIACYIOIUICS.

4. Complete the following statements.

1. Criminals use ... . 2. These activities are referred to as ... . 3. ... was
circulated to ... . 4. The Statement of Principles does not restrict ... but ex-
tends to ... . 5. Banks should make ... . 6. Banks should have ... for verify-
ing ... . 7. Banks should ensure that business is ... . 8. Banks should ensure
that a service is ... . 9. Banks should co-operate ... including taking ... .

UNIT 3. CREDIT

Text 3.1. Read and translate the text using the vocabulary that fol-
lows.

CREDIT AND CREDITING

Credit — transactions between two parties in which one (the creditor or
lender) supplies money, goods, services, or securities in return for a prom-
ised future payment by the other (the debtor or borrower). Creditor is
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someone who money is owed to. Debtor is someone who owes money.
Credit given is an indication of trust in that person to pay for the goods
given or money lent. Credit transactions normally include the payment of
interest to the lender. Credit may be extended by public or private institu-
tions to finance business activities, agricultural operations, consumer ex-
penditures, or government projects. Most modern credit is extended
through specialized financial institutions, of which commercial banks are
the oldest and most important. The lender must judge each loan he makes
on the basis of the character of the borrower (his intention to repay), his
capacity to repay (based on his potential for earning income), and his col-
lateral (property or other goods that you promise to give someone if you
cannot pay back the money they lent you). Loan is an amount of money
that you borrow from a bank. Customers and lenders may publicly regulate
the terms of credit transactions to prevent abuses.

Vocabulary

Crediting — kpemuroBanme; securities — IeHHbIe Oymaru (shares —

akmuu; bonds — obnuranumn); in return — B3aMeH; owe — BIIaJeTh, OBITh
JI07-
HBIM (KOMY-T00); given — npeaocrtaBieHHbii; indication — 3Hak; extend —
npeaocTaBisITh; finance — puHaHcupoBaTh; expenditures — pacxosl; judge —
OLICHUTB; Capacity — crmocobHOCTh; collateral — 3asor; abuse — 3moyrmo-
tpebaenune; imply — mompasymeBath; discharge of debt — moramenue
JIOJITA.

Tasks to text 3.1
1. Answer the following questions.

1. What is meant by the term “credit”? 2. What does credit normally in-
clude? 3. What institutions may extend credit? 4. What may credit finance?
5. How is most modern credit extended? 6. How must the lender judge
each loan? 7. What does the character of the borrower imply? 8. What is
the debtor’s capacity to repay based upon? 9. What does the debtor’s col-
lateral imply? 10. What may be publicly regulated? 11. Why may the
terms of credit transactions be publicly regulated?

2. Agree or disagree with the following statements.

1. Credit is an arrangement with a shop, bank etc. that makes it possible
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for you to buy something and pay for it later. 2. The lender supplies shares
in return for a future payment by the borrower. 3. Credit doesn’t include
the payment of interest to the lender. 4. Credit may sponsor consumer ex-
penditures. 5. The lender must appreciate each loan. 6. The lender must es-
timate the character of the borrower. 7. The lender may not judge the bor-
rower’s intention to repay. 8. The borrower must judge the lender’s capaci-
ty to repay. 9. The borrower’s capacity to repay is based on his potential
for making money. 10. The lender must judge the borrower’s pledge.
11. The terms of credit can’t prevent abuses by customers and lenders.
12. Customers and lenders may secretly correct the terms of credit transac-
tions to prevent abuses.

3. Translate the following words, phrases and statements from Rus-
sian into English.

1. KpeauroBaHue, akitu, B3aMeH, 00eIaTh, 00SIaHHbIA JOT, TeOUTOop,
3aeMIIUK, OONUTallnH, OTAJDKUBATE (Y KOTO-TH00), 1aBaTh B 3aiiMbl, 3HAK,
JIOBEpHE, CIeNKa, MPOIEHTHI, MPEIOCTaBIsITh, (PMHAHCHPOBATH, MOTPEOU-
TeJb, PACXOJBI, OIEHUTh, CCYAa, CIOCOOHOCTH, 3apaboTaTh, TOXOI, 3aJIOT,
YCIIOBHUS COTJIAIICHWS, MTyOJUYHO, TPEAOTBPATUTE, 3aKa3UuK, MOIpa3yMe-
BaTh, KPEIUTOP, CCYAONaTehb, MOCTABIATh, [IEHHBIE OyMaru, MmpeaocTaB-
JICHHBIH, 3II0YMTOTPEOICHIS, yIaCTBYIOIIEE JIUI0, TOTAIIEHUE JTOJITa.

2. Kpenut — 310 ccya B IGHEKHON WM TOBApHOUW opMe Ha YCIOBUIX
BO3BpaTHOCTH. KpeauTop — 3To OIMH U3 YYaCTHUKOB KPEAUTHBIX OTHOIIIE-
HUH, BRICTYNAIOMINNA KaK CYOBEKT, peocTaBIson il ccyny. Kpeauropom
MOKET OBITh TOCYNapCcTBO, OAHK, MPEANPUATHE WIN opranmzanus. leOu-
TOp — 3TO JOJDKHUK, IOPUINIECKOe MK (PU3NIECKOE JIUI0, UMEoIIee Je-
HEXXHYIO 33/I0JDKEHHOCTH MPEIPHUSITHIO, OpTaHW3allH, YapexaeHuro. Jlom-
JKHUK — 3TO CTOpOHAa B 00s3aTelhCTBE, OT KOTOPOH Jpyras CTOpOHa-
KpEAUTOp BIIpaBe TpeOOBATh IMEpe/laud UMYIIECTBA, BHITIOTHEHUS PaOOTHI
WJIH yTUIATHI JICHET B CUET MOTAIIeHHUS JI0JTa.

4. Complete the following statements.

1. Credit means ... . 2. Credit given is ... . 3. Credit transactions include
... . 4. Credit may be ... . 5. Credit finance ... . 6. Most modern credit is ex-
tended ... . 7. The lender must judge ... . 8. Customers may regulate ... .

Text 3.2. Read and translate the text using the vocabulary that fol-
lows.
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CREDIT RISK

Credit risk — in general, the risk that a lender will not be able to get the
money loaned back from the borrower. To guard against this, the credit
risk is assessed either by a lending manager at an interview, or by the sub-
mission of a specially prepared form which is designed to score the credit
rating. Credit scoring is a method of measuring the risk factor in a personal
lending situation. By using this computer method, the bank saves on man-
agement time, clerical costs, etc. The procedure only demands the time of
a junior clerk to see that the customer completes the form correctly and
such data as marital status, address, employment, income, etc., is fed into
the computer and the answer is given. Should the answer be unreasonable,
then the loan application can be referred to a senior official. Credit rating
is a judgement made by a financial institution about how likely a person or
business is to pay their debts. Credit rating is usually obtained through the
banking system or through the credit analyst whose function is to research
into the records (affairs) of an individual or company to assess whether
that person (entity) has a degree of creditworthiness. Creditworthy is con-
sidered to be able to repay debts.

Vocabulary

Credit risk — kpeauTHBINA pHUCK; interview — jesnoBas Bcrpeua; credit
scoring system — cucreMa OLEHKH MOTEHIMANBHBIX 3aeMITUKOB; clerical —
KaHIeNnspckui; marital status — OpauHblid craTyc; refer — HampaBIsTh;
credit rating — pedTuHT 00MICH KPEAUTOCIIOCOOHOCTH 3aeMinuka; judge-
ment — mHeHHe, cyxneHue; affairs — mema; assess — OIEeHHBATh; entity —
IOPHITYECKOE JTUTIO.

Tasks to text 3.2
1. Answer the following questions.

1. What is meant by the term “credit risk”? 2. What is to be done to
guard against credit risk? 3. Who has the right to assess credit risk?
4. What is meant by the term “credit scoring”? 5. What does the bank save
by using credit scoring? 6. What does the procedure of credit scoring de-
mand? 7. What is fed into the computer? 8. When can the loan application
be referred to a senior official? 9. What does credit rating inform? 10. How
is credit rating usually obtained? 11. What is the function of credit analyst?

2. Agree or disagree with the following statements.
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1. A lending manager at an assignation assesses credit risk. 2. Credit
risk might not be assessed. 3. Credit scoring is not a method of measuring
risk factor. 4. The bank economizes clerical costs by using credit scoring.
5. The procedure demands the time of a senior clerk. 6. The customer
completes the form untruthfully. 7. Such data as matrimonial status or ad-
dress is fed into the computer. 8. The loan application can be referred to a
junior official. 9. Credit rating is an estimation made by a financial institu-
tion. 10. Credit rating is derived through the banking system. 11. Credit
rating is not obtained through the credit analyst. 12. Credit analyst studies
the affairs of an individual in detail. 13. Credit analyst assesses whether
that person has a degree of solvency. 14. Lender is a person that offers
money to a borrower with the expectation that repayment will be made,
with interest, either by instalments or in one amount, by a specified date.

3. Translate the following words, phrases and statements from Rus-
sian into English.

1. FOpumraeckoe JUII0, pUCK HeIUIaTeka 110 KPeANUTY, H3MEPSTh, Oepedb,
KaHIEISIPCKAN, MIAIINNA CIyXalllui, JaHHbIe, OpayHbIil CTaTyC, IUTATh,
HEepa3yMHBIN, TPOIICHNUE, HAMIPABIATh, CTAPIINH, pEUTHHT 00IIel Kpenu-
TOCIIOCOOHOCTH 3aeMIIMKa, MHEHHUE, IPEJICTABICHUE JIOKYMEHTOB, BEPOSIT-
HBIH, KCCIEeN0BATh, CCYla, OLIEHUBATh, JEI0Bas BCTPEYa, CUCTEMA OLIEHKU
MOTEHITUATBHBIX 32€MIIUKOB, KPEIUTOCITIOCOOHOCTb.

2. KpenurocrnocoOHOCTh ONpeIeIIeTCs MOKa3aTesIMU, XapaKTepU3yo-
IIUMH 32€MIIHMKA: €r0 aKKypaTHOCTHIO TIPU pacueTe Mo paHee MOTYICHHBIM
KpeAWTaM, ero TeKyIuM (PHHAHCOBBIM IIOJIOKEHUEM, €r0 CIIOCOOHOCTHIO
pu HEOOXOAMMOCTH MOOWIIM30BATh JCHEKHBIE CPEACTBA W3 PAa3TMUHBIX
HMCTOYHHUKOB. KpeauTHBIA PUCK — 3TO BEPOSTHOCTH HEOIUIATHI 33I0JDKEH-
HOCTH TI0 IIaTeXaM U 00s3aTebCTBAM B YCTAHOBJICHHBIM KOHTPAKTOM
CPOK.

4. Complete the following statements.

1. Credit risk means ... . 2. Credit risk is assessed ... . 3. Credit scoring
is ... . 4. The bank saves ... by using ... . 5. Credit scoring demands ... .
6. Credit scoring includes such data as ... . 7. The loan application is re-
ferred ... when ... . 8. Credit rating is ... and is obtained through ... . 9. The
function of credit analyst is ... .
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Text 3.3. Read and translate the text using the vocabulary that fol-
lows.

CREDIT UNION

Credit union — a system, popular in North America, by which people
with a common bond — membership of the same club, church, tenants’ as-
sociation or trade union — can collaborate to put their savings (all the mon-
ey that one has saved, especially in a bank) into a joint fund. Members can
then apply to borrow from the fund and make repayments at an annual rate
of interest of 12 per cent. The loans are usually short-term consumer loans,
mainly for automobiles, household needs, medical debts, and emergencies.
In less developed countries these loans are particularly important, consti-
tuting the only credit source for many people, and are used primarily for
farm production and small business enterprise. Credit unions generally op-
erate under government charter and supervision. At annual meetings, the
members elect the directors, the credit committee, and the supervisory
committee. The Credit Union Act 1979 included the following:

¢ the minimum membership shall be 21 and the maximum 5,000;

¢ the maximum savings permitted per person to be $3,000;

e the unions must be non-profit making and the purpose is to provide a
service to its members.

Vocabulary

Credit union — kpeauTHBIA cO03; common bond — obmias cBs3b; col-
laborate — cotpynHuvaTh; savings — cOepexeHHs; repayment — rorarie-
Hue; rate of interest — nporenTHas craBka; short-term loan — kpaTkocpou-
HBIH 3aeM; SUPErvisory — HabJIro 1aTeIbHbIH.

Tasks to text 3.3
1. Answer the following questions.

1. What people can put their savings into a joint fund? 2. Can the mem-
bers of credit unions apply to borrow from the fund? 3. What repayments
can the members make? 4. What loans can the members take? 5. What do
these loans constitute? 6. What are these loans used for? 7. What do credit

25



unions operate under? 8. What do the members do at annual meetings?
9. What is said about credit unions in the Credit Union Act 1979?

2. Agree or disagree with the following statements.

1. People can cooperate together to put their savings into a joint fund.
2. The members of credit unions can appeal to borrow from the fund.
3. The members of credit unions make repayments at a monthly rate of in-
terest of 15 per cent. 4. The loans are usually long-term consumer loans.
5. These loans are not for emergencies. 6. These loans compose the only
credit source for many people. 7. These loans are used primarily for major
concerns. 8. Credit unions generally operate under Magna Charter. 9. Credit
unions do not operate under government supervision. 10. Credit unions
must be uncommercial organizations. 11. Credit union is not obliged to
provide a service to its members. 12. Fund is an amount of money that is
collected and kept for a particular purpose. 13. A non-profitmaking organ-
ization uses the money it earns to help people. 14. Repayment is an amount
of money that you pay back. 15. Tenant is someone who lives in a house,
room etc. and pays rent to the person who owns it. 16. Loan is an amount
of money that you borrow from a bank etc. 17. Consumer is someone who
buys and uses products and services. 18. Charter is a signed statement
from a government, which allows an organization to officially exist and
have special rights.

3. Translate the following words, phrases and statements from Rus-
sian into English.

1. O6was cBs3b, M30MpaTh, yUpexKaaTh, ICTOUYHUK, IPEANPUSITHE, OOBIY-
HO, XapTusl, HA30p, HaOIIOIaTeNbHBIH, pa3penaTh, He CTaBIIIMN cede 1e-
JBIO W3BJICYEHHE NPUOBLIH, [1eJTb, WICHCTBO, apEHAATOp, COI03, MPOodCor03,
COTPYJIHUYATh, COEPEKEHMS, COBMECTHBIH, (OHJ, MEAMIMHCKUHA, 00pa-
MaThCs, 3aHMMAaTh, IOTAlIEHWE, T'OJOBOW, NPOLEHTHAs CTaBKa, CCYy[a,
KPaTKOCPOYHBIH, MOTPEOUTEIbCKHM, TTIAaBHBIM 00pa3oM, J0MalIHee X035i-
CTBO, HENPEABUACHHBIN cy4ail, 0cOOEHHO, BKIIIOUATh, 00ECIIEUNTh, JOIIT,
Pa3BUBAIOLIUECS CTPAHBI.

2. KpeautHble coro3bl — 3TO (PMHAHCOBBIE KOOIEPAaTHBHBIE OpraHU3a-
UM, 00BEIUHSIONINE YaCTHBIE JIUIA [0 KAKOMY-JIMOO 00IeMy HpU3HaKy
(HampuMep, JMIIa HAEMHOTO TPYAa WIM HPOKUBAIOIIUE B OJHOW MECTHO-
ctr). [IpuHIMIIEL IEATENFHOCTH KPEAUTHBIX COIO30B TE XK€, YTO U Y aKIH-
OHEPHBIX OOIIECTB, OHU MPEJOCTABIIAIOT CBOMM WIEHAM IIOTPEOUTEIILCKUI
KPEIUT C YCIOBHEM IOTALICHHUS €r0 B PACCPOUKY.
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4. Complete the following statements.

1. Credit union is ... . 2. People with a common bond are ... . 3. People
can collaborate ... . 4. Members can apply ... . 5. Members make ... . 6. The
loans are ... . 7. These loans constitute ... . 8. These loans are used ... . 9. Credit
unions operate, ... . 10. The members of credit unions elect ... . 11. The
Credit Union Act included ... .

Text 3.4. Read and translate the text using the vocabulary that fol-
lows.

CREDIT CARD AND CREDIT CARDHOLDERS

Credit card is a piece of plastic about 85 mm by 54 mm, bearing the
name and computer number of the holder and the period of availability.
The holder must sign it. The best known cards in the UK are the VISA
card and ACCESS; the American Express and Diners’ Club (introduced by
the Diners’ Club, Inc., in 1950) are leisure or entertainment cards as no
credit is permitted. VISA is an international credit card scheme which has
worldwide representation. Major banks in a number of countries have is-
sued cards through VISA. ACCESS is the name given to a credit card
company jointly owned by three banks, namely, Lloyds, Midland and Na-
tional Westminster. The American Express Company issues American Ex-
press card whose holders have no limit placed on the sum they spend, but
all outstanding debts must be settled by a given date. Any creditworthy
mature person can be a credit card holder. Before a card is issued, certain
details are supplied and references given. Reference is a letter written by
someone who knows you well, usually to a new employer, giving infor-
mation about you. On approval a credit card is given to the holder and the
cardholder is at the same time notified of the maximum credit available to
him or her. The credit card can be used at any retail outlet displaying the
credit card company symbol. It is usual for settlement or partial settlement
to be made by the credit cardholder within 25 days of receipt of the state-
ment.

Vocabulary

Credit card — kpeautHas kaprtouka; availability — rogHocTb; issue —
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BBIIYCK; access — JOCTYI; outstanding — HeyIIadeHHbIi; mature — 3peJiblif;
retail outlet — posamunas Toprosas Touka; settlement — pacuer; receipt —
IIOJIy4eHHeE; statement — OTYET.

Tasks to text 3.4

1. Answer the following questions.

1. What does credit card bear? 2. What must the holder sign? 3. What
credit cards are the best-known cards in the UK? 4. What credit cards are
leisure cards and why? 5. What is known about VISA? 6. What is known
about ACCESS? 7. What is known about American Express card? 8. Who
can be a credit card holder? 9. What is supplied and given before a card is
issued? 10. What is the cardholder notified of? 11. Where can the credit
card be used? 12. What is to be made by the cardholder within 25 days of
receipt of the statement?

2. Agree or disagree with the following statements.

1. Credit card is a piece of wood. 2. Credit card bears the name of the
owner. 3. Credit card bears the computer number of the possessor. 4. Cred-
it card bears the period of serviceable life. 5. The holder must subscribe
credit card. 6. Holders have limit-placed on the sum they can spend. 7. All
debts must be settled by a given date. 8. Any solvent person can be a credit
card holder. 9. Recommendations are to be given before a card is issued.
10. The cardholder is announced of the minimum credit available to him.
11. The credit card can be used far and near. 12. Retailer is someone who
sells things in a shop.

3. Translate the following words, phrases and statements from Rus-
sian into English.

1. Joctyn, nocyr, u3BewaTh, JOCTYIIHBIA, pO3HUYHAsI TOProBasi TOUKa,
JIEMOHCTPHUPOBATh, YaCTHYHBIN, PACUET, TOIYUYCHHE, 3PENbIi, AeprKaTelb,
TOAHOCTh, pa3BJI€UYEHUs, pa3peliaTh, HEYIUIAYEHHbIM, 3aciy>KUBaIONIUH,
KPEeIUTOCIIOCOOHOCTD, OTYET, MyCKaTh B oOpalieHre, CHa0XaTb, pEKOMEH-
Janus, ogo0peHue, MoIUCHIBATh.

2. KpenutHas kapTo4yka — 3TO BBIITycKaeMasi OpraHHM3allieil KapTouka,
KOTOpasi 1aeT €€ BIaAebIly BO3SMOXXHOCTh JENaTh MOKYNKH B KPEIUT B TEX
MPEINPUATUAX TOPTOBIHM, KOTOPBIE 3aKIIOUYMIN C JaHHOM OpraHu3anueit
cornameHre. CyIecTBYIOT OJHOIENEBbIE KAPTOUKH, BBITYCKAEMbIE KOH-
KPETHBIMU (UpPMaMH, MHOTOIIEJICBBIE KapTOUKK (HAampumep, “AMepuKeH
akcrpecc”, “Kapr-Omanmr”) m OGaHKOBCKHE KapTouku (Hampumep, “Ma-
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crepkapa” U “Buza’”). Bnamenerr KapTO4Ky — 3TO JIMIIO, KOTOPOMY BEIIaHA
KpeJAWTHAs KapTa JUIsl UCIOJIb30BAHMS B JIMYHBIX, CEMEUHBIX, JOMAITHHX
WM KOMMEPUYECKUX PacueTax.

4. Complete the following statements.

1. Credit card is ... . 2. Credit card bears ... . 3. The holder must ... .
4. The best known cards in the UK are ... . 5. VISAis ... . 6. ACCESS is ... .
7. American Express card is known for its holders have ... . 8. Any credit-
worthy person can ... . 9. Before a card is issued ... . 10. The cardholder is
notified of ... . 11. The credit card can be used ... . 12. The credit cardhold-
er should make ... within 25 days ... .

UNIT 4. BANK

Text 4.1. Read and translate the text using the vocabulary that fol-
lows.

BANK AND ITS CLASSES

Bank — an institution that deals in money and its substitutes and pro-
vides other financial services. Banks accept deposits and make loans and
derive a profit from the difference in the interest rates. They also have the
power to create money. The two major classes of banks are commercial
and central banks. Commercial banks accept savings deposits, make: loans
and other investments, and offer financial services that facilitate the ex-
change of funds among individuals and institutions. In addition to the prof-
it derived from the difference in the interest rates, commercial banks
charge fees for various services. Central banks are involved in the issue of
money and maintain the country’s foreign currency reserves. Central banks
maintain the accounts of other banks and supervise their activities. Central
banks act as bankers to governments, as the designers of monetary and
credit policies, and as lenders of last resort to commercial banks in the case
of a financial crisis. Central banks also play a significant psychological
role as guarantors of the monetary system. Central banks may be national-
ised organisations and are subject to government control, but some of them
can have independence from governmental supervision.

Vocabulary

Deal in — ToproBars; deposit — Bkiag B 0aHk; derive a profit — u3Bie-

29



KaTh MPHOBLIE, Savings deposit — cbeperaTenpHBIN BKIIAJ Ha HEOIMpPeE.e-
neHHslii cpok mox npouenrt; facilitate — crmoco6crBoBate; funds — meHex-
Hble cpencTBa; charge fees — HaYMCIATh KOMHCCHOHHBIE; iSSUE — IMHUCCHS;
lender of last resort — mocnenHuii KPeAUTOP B KPUTUYECKOW CHUTYAIWH,
guarantor — rapaT; monetary system — JeHE)KHas CHCTEMA.

Tasks to text 4.1
1. Answer the following questions.

1. What is meant by the term “bank”? 2. What do banks accept?
3. What do banks make? 4. What do banks derive a profit from? 5. What
power do banks have? 6. What are the two major classes of banks?
7. What do commercial banks accept? 8. What do commercial banks
make? 9. What do commercial banks offer? 10. What are central banks in-
volved in? 11. What do central banks maintain? 12. What do central banks
supervise? 13. What do central banks act as? 14. What role do central
banks play?

2. Agree or disagree with the following statements.

1. Bank trades in money. 2. Bank gives various financial services.
3. Banks receive deposits. 4. Banks don’t make loans. 5. Banks derive a
profit by skillfully deceiving people. 6. Commercial banks aid the ex-
change of funds among individuals and institutions. 7. Central banks act as
bankers to organized crime. 8. Central banks act as the designers of de-
fault. 9. Central banks act as the designers of foreign policy. 10. Central
banks act as lenders of last resort to counterfeiters. 11. Central banks play
an important role as guarantors of the monetary system. 12. Central banks
have the right to issue money. 13. Central banks keep the country’s foreign
currency reserves. 14. Central banks back up the accounts of other banks.
15. Central banks oversee the activities of other banks. 16. Central banks
may be private owned organisations. 17. Central banks are totally depend-
ent on their bank customers.

3. Translate the following words, phrases and statements from Rus-
sian into English.

1. ToproBatb, cOeperaTenbHbIH BKJIa] Ha HEONpPEICICHHBIM CPOK IMOJ
NPOLIEHT, CHOCOOCTBOBATH, JCHEKHBIE CPEACTBA, HAYUCISATH KOMHCCHOH-
HbI€, BAJIIOTHAsl NOJMTUKA, KPEAUTHAS MOJIUTUKA, TOCIEIHUH KPEIUTOP B
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KPUTHYECKOHN CUTYyaIllH, IeHEe)KHasl CHCTeMa, BKJIaj B OaHK, ccyna, h3BIe-
KaTb MPHUOBLIB, MPOIIEHTHAS CTaBKa.

2. BaHk Topryer JeHbraMu W MX 3aMEHUTEIsIMH. bank oOecrieurBaer
pasnuuHble (DMHAHCOBBIE YCIyTH. baHK NpUHUMAaeT AemO3uTHl. baHKM
MPEIOCTABISAIOT 3aiiMbl. baHKM TMOITy4aroT MpHOBLTF W3 Pa3HHUIBI B IMPO-
[EHTHBIX CTaBKaX. baHKW MOTYT OBITH HE3aBHCHMBI OT IIPABHTEIHCTBEH-
HOT'O KOHTPOJIS.

4. Complete the following statements.

1. Bank deals in ... . 2. Bank provides ... . 3. Banks accept ... . 4. Banks
make ... . 5. Banks derive ... . 6. Banks have ... . 7. The two major classes
of banks are ... . 8. Commercial banks accept ... . 9. Commercial banks
make ... . 10. Commercial banks offer ... . 11. Commercial banks charge ... .
12. Central banks are involved in ... . 13. Central banks maintain ... .
14. Central banks supervise ... . 15. Central banks act as ... . 16. Central
banks play ... . 17. Central banks may be ... . 18. Central banks are subject
to ... . 19. Central banks can have ... .

Text 4.2. Read and translate the text using the vocabulary that fol-
lows.

EUROPEAN BANK FOR RECONSTRUCTION
AND DEVELOPMENT

The European Bank, with its headquarters in London, was established
in May 1990. It is the first international financial institution of the post-
Gold War period. Its purpose is to foster the transition towards open mar-
ket oriented economies and to promote private and entrepreneurial initia-
tive in the countries of Central and Eastern Europe. The European Bank
will endeavour to help the economies of these countries integrate into the
international economy, with particular concern for strengthening demo-
cratic institutions, respect for human rights and for environmentally sound
policies. In fulfilling its purpose, the Bank performs a wide range of func-
tions designed to assist countries with operations to implement structural
economic reforms, including demonopolization, decentralization and pri-
vatization. The European Bank has the following departments: merchant
banking (merchant bank — a bank that provides banking services for busi-
ness); development banking, finance, personnel and administration, project
evaluation, secretary general, chief economist, communications and press,
internal audit. The Bank has 59 members: 57 countries and two institutions —
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the European Investment Bank (EIB) and the Economic Community (EC),
known as the European Economic Community or Common Market.

Vocabulary

Headquarters — meHTpanbHbIii OpraH ympasieHus (MITa0-KBapTHPA);
foster — OmarompmsarcTBOBaTh; transition — mepexom; entrepreneur —
mpeanpuHUMaTens; endeavour — meITaThes; environmentally sound — ot-
HOCSIIHNCS K 00ph0e ¢ 3arps3HEeHHEM OKPY)KAIOIICH Cpelibl; range — psi;
implement — ocymectBisaTh, demonopolization — gemonomnonu3arws; de-
centralization — nenentpanu3anus; privatization — npuBatusanus; banking
— OaHKOBCKHMe ycmyrH; personnel administration — ymnpaBieHne KaJIpamu;
evaluation — orerka; internal audit — BHYTpEHHSS pEBU3HSL.

Tasks to text 4.2
1. Answer the following questions.

1. When was the European Bank established? 2. Where is its headquar-
ters? 3. What is its purpose? 4. What will the European Bank endeavour to
do? 5. What are the European Bank’s requirements to integrate into the in-
ternational economy? 6. What does the European Bank perform in ful-
filling its purpose? 7. What departments does the European Bank have? 8.
What members does the European Bank have?

2. Agree or disagree with the following statements.

1. The European Bank’s headquarters is in Paris. 2. The European Bank
was founded in 1980. 3. The European Bank’s ambition is to favour the
transition to a planned economy. 4. The European Bank’s aim is to pro-
mote business initiative. 5. The European Bank will help less developed
countries join into the international economy. 6. Industrial nations should
strengthen democratic institutions. 7. Commonwealth countries must re-
spect human rights. 8. The countries of European Union have to conduct
environmentally sound policies. 9. The European Bank brings the under-
developed countries to ruin with privatization. 10. The European Bank as-
sists the open market oriented economies with monopolization. 11. The
European Bank lends the open market oriented economies a helping hand
with centralization.

3. Translate the following words, phrases and statements from Rus-
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sian into English.

1. ITerTatscs, oreHka, 0coObIi, 3a00Ta, YKPEIUIITh, yBaKEHHE, PSIII, OCY-
MIECTBISTh, TOPTOBBIA, TIPOEKT, OIArONMpPUATCTBOBATh, YaCTHAS WHUIMATH-
Ba, OaHKOBCKHE YCIYTH, JKOHOMHYECKOE, pa3BHUTHE, INTa0-KBapTUPA,
yapexJIaTh, MEepPexol, OPUCHTUPOBAHHBIA Ha, MPEANpPUHIMATENh, YIIPaB-
JIEHWE KaJpaMy, BHYTPEHHSSI PEBU3MS, OTHOCSIIUICS K OOppOe C 3arpss-
HEHUEM OKPY’KAIOLIEH CpEJIbl.

2. EBporneiickuii 0aHK PEKOHCTPYKIIMU M Pa3BUTHS OBbLI YYPEIKICH B
1990 r. Ero niens cOCTOUT B TOM, YTOOBI OJIarONPHUATCTBOBATH NEPEXOIY K
PBIHOYHOH AKOHOMHUKE. BaHK ocyIiecTBisieT MHOKECTBO (yHKImiA. baHk
MOMOTaeT CTPaHaM OCYIIECTBHUThH MPUBATH3AINIO. baHK MMeeT MHOKECTBO
otnenoB. baHK mpeocTaBisieT MONTOCPOYHBIE KPEIUTHl Pa3BUBAIOIINMCS
CTpaHaM.

4. Complete the following statements.

1. The European Bank has its headquarters in ... . 2. It was established ... .
3. Itis the first ... . 4. Its purpose is ... . 5. The European Bank will endeav-
our ... . 6. Its particular concern is ... . 7. The Bank performs ... . 8. These
functions are designed to assist ... . 9. The European Bank has ... depart-
ments and ... members.

Text 4.3. Read and translate the text using the vocabulary that fol-
lows.

EUROPEAN INVESTMENT BANK (EIB)

The EIB was formed in 1958 with its headquarters in Luxembourg. It is
administered by a Board of Governors which consists of a Minister (usual-
ly the Finance Minister) of each member country that lays down general
directives on credit policy, approves the balance sheet, decides on capital
increases and appoints directors and members of the management and au-
dit committees. The Board of Directors has overall responsibility for de-
ciding on loans and setting interest rates. The EIB makes loans for a wide
range of projects. The pattern of lending depends on demand, the viability
of the projects and their consistency with the European Economic Com-
munity’s policies. Almost all the funds necessary to finance its lending op-
erations are raised by borrowing on capital markets, mainly through public
bond issues. While its traditional product is fixed-rate loans, adjustable
fixed-rate and variable-rate loans are also available. Maturities range be-
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tween 4-20 or more years with repayment of principal and interest normal-
ly in equal six-monthly installments. Depending on the borrower’s prefer-
ences and the EIB’s holdings, loans are disbursed in a single currency,
such as the ECU (Euro), or the borrower’s own currency, or in a mix of
several currencies. The European Investment Bank does not charge com-
mitment, management or other fees.

Vocabulary

Directives — yka3zanusi; increase — pocr; viability — )H3HECTTOCOOHOCTS;
consistency — cornacoBanHOCTb; adjustable — perynupyemsiii; variable —
nepeMeHHbIN; maturities — cpoku miareska; range — kosebathest; disburse —
1aTtuTh; charge — TpeboBaTh; commitment fee — KOMUCCHS 3a 00s3aTENb-
CTBO TPEOCTABUTH KPEIUT.

Tasks to text 4.3
1. Answer the following questions.

1. When was the EIB formed? 2. Where is its headquarters? 3. What is
it administered by? 4. Whom does the Board of Governors consist of? 5.
What are the functions of the Board of Governors? 6. What does the Board
of Directors have? 7. What does the EIB make? 8. What does the pattern
of lending depend on? 9. Where does the EIB take its funds? 10. What
loans are available by the EIB? 11. What do the EIB’s maturities range?
12. How the EIB’s loans are disbursed? 13. Does the EIB any fees charge?

2. Agree or disagree with the following statements.

1. The Board of Directors formulates general directives on credit poli-
cy. 2. The Board of Directors sanctions the balance sheet. 3. The Board of
Directors decides on capital decreases. 4. The Board of Directors ousts di-
rectors. 5. The Board of Directors doesn’t assume responsibility for decid-
ing on loans. 6. The EIB makes investments for a wide range of projects.
7. The EIB’s pattern of lending depends on market 8. Borrowing on capital
markets cuts the EIB’s funds. 9. The EIB’s traditional product is variable-
rate loans. 10. The EIB’s loans are paid in a single currency. 11. The EIB
charges commitment and management fees.

3. Translate the following words, phrases and statements from Rus-
sian into English.
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1. ®opmynupoBaTh, yKa3aHuUs, XKU3HECIIOCOOHOCTh, COIVIACOBAHHOCTD,
PBIHOK KalluTaja, OONUIalysi, SMUCCHS, KPEOUT ¢ (PUKCHPOBAHHOM Mpo-
LIEHTHOM CTABKOM, PEryJUpyeMblli, [IEPEMEHHBIN, CPOKH IIIATEXKA, KOJIEe-
OaTbcs B Ipeenax, OYepeIHON TIaTeX MPU paccpouKe Iiarexa, mpeano-
YTEHUs], BKJIabl, MJIaTUTh, TPEOOBATh, KOMHUCCHUS 3a 00s3aTEIbCTBO Ipe-
JOCTaBUTh KPEAWT, OaJaHCOBBIM OTYET, POCT, BCEOXBATHIBAIOLIMUM, IPO-
LIEHTHAs CTaBKa, OCHOBHAsI CyMMa, Ha KOTOPYIO HAUUCIIAIOTCA MPOLIEHTHI.

2. EBponeiickuii MHBECTUIIMOHHBIN OaHK ObuT co3maH B 1958 1. Bank
3aMMCTBOBAJI CPEACTBA Ha pbIHKE KanuTana. baHk cyGcuaupoBan MHOTHUE
IpoeKThl. baHk He TpeOoBaJl KOMHCCHIO 3a 0053aTENBCTBO NMPEAOCTABUTH
kpeaut. baHk He TpeOOBal KOMHCCHIO 3a 0053aTeNbCTBO MPEIOCTABUTH
MeHeKMEHT. KpenuT ¢ pUKCHpOBaHHOI MPOLIEHTHOW CTaBKOW O3HAdYaeT
3aeM ¢ (pUKCHPOBAHHOI CTaBKOW MPOIEHTA, YCTAHOBJICHHON HA BECh CPOK
€ro JIeUCTBUS, MPEIOCTABISIEMBIA Ha (PUKCUPOBAHHBIIN ITEPHO] BpEMEHH.

4. Complete the following statements.

1. The EIB was formed ... . 2. Its headquarters is ... . 3. The EIB is ad-
ministered by ... . 4. The Board of Governors lays down ... . 5. The EIB
makes ... . 6. The EIB’s pattern of lending depends on ... . 7. The EIB’s
funds are raised ... . 8. The EIB’s traditional product is ... . 9. The EIB’s
maturities range ... . 10. The EIB’s loans are disbursed ... . 11. The EIB
does not charge ... .

Text 4.4. Read and translate the text using the vocabulary that fol-
lows.

BANK OF ENGLAND

The central bank in the United Kingdom (UK) is the Bank of England.
Established in 1694 by Royal Charter, it had a capital of £1,200,000. This
charter was renewed periodically and over the course of time, the Bank of
England very gradually moved from being a commercial to being a central
bank. Under the 1844 Bank Charter Act the Bank of England was divided
into departments: the Banking Department and the Issue Department. Both
these departments had to issue a balance sheet each week and still do. The
Bank of England acquired the note issuing monopoly in England and
Wales. Its present functions are:

¢ Banker to the government.
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e Bankers’ bank.

¢ Manages the Exchange Equalisation Account. (Exchange Equalisa-
tion Account — an account held at the Bank of England for the Treasury
that contains the country’s foreign currency and gold reserves. This ac-
count is used to stabilise the value of sterling against other international
currencies, so that if the Bank of England considers that sterling is drifting
too low, it will buy sterling with funds from the account, or if sterling is
becoming expensive the Bank of England will sell sterling and receive for-
eign currency and replenish the account).

¢ Handles the issue of Treasury bills.

¢ Supervises the banking institutions in the UK.

¢ Maintains the sterling accounts of other central banks and internation-
al organisations.

e Lender of last resort.

¢ The note issuing authority in England and Wales.

Vocabulary

Banking — 6ankoBckue yciyry; issue — smuccus; balance sheet — Ga-
nmancoBeii oruer; Exchange Equalisation Account — ®onxg (cuer)
CTaOMIM3aINK BAIIOTHI (30JI0THIE W BAJIFOTHBIE PE3EPBEI CTPaHbI); acquire
— ToJy4ath, nprobperarth; equalize — ypaBHsTh; replenish — momoaHsTE;
supervise — KOHTPOJMPOBaTh; treasury bill — ka3HauelcKuit Bekceb (KpaT-
KO-

CpOYHasi, CPOK JIeicTBHA 10 | roja, IpaBUTEIbCTBEHHAs LIEHHas Oymara,
PETYJISIPHO TIOCTYTAIOIIAs B O0paIeHue).

Tasks to text 4.4
1. Answer the following questions.

1. What bank is the central bank in the UK? 2. When was it estab-
lished? 3. What was it established by? 4. What capital did it have? 5. How
was the charter renewed? 6. How did the Bank of England move over the
course of time? 7. How was the Bank of England divided? 8. What did
those departments have to do? 9. What did the Bank of England acquire?
10. What are its present functions?

2. Agree or disagree with the following statements.

1. The Bank of England is one of the commercial banks in the UK. 2.
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The Bank of England is a borrowing bank from the government. 3. The
Bank of England manages the gold and currency reserves of the nation. 4.
The Bank of England handles the issue of long-term bills. 5. The Bank of
England supervises the educational institutions in the UK. 6. The Bank of
England has nothing to do with the sterling accounts of other central
banks. 7. The Bank of England can scarcely be a lender of last resort. 8.
The Bank of England does not participate in banknote circulation in Eng-
land. 9. The Treasury is a government department that controls the money
that the country collects and spends.

3. Translate the following words, phrases and statements from Rus-
sian into English.

1. Vupexxnarp, npuoOperaTh, OAaHKHOT, KOPOJEBCKas XapTHs, YIpaB-
JSITh, Ka3HAYEHCTBO, IOJaratb, OOHOBIATH, CO BpPEMEHEM, OAHKOBCKHE
YCIIyTH, IMHCCHsS, OAlaHCOBBIM OTYeT, Apei(oBaTh, CUET CTAOMIN3ALNN
BAJIOTHI, YPaBHSTh, Ka3HAYECHCKUN BEKCEJIb, MOMOJIHSTh, KOHTPOIUPOBATh,
MOCJIETHUN KPEAUTOP B KPUTHUECKOU CUTYALIMH.

2. Aurnmiickuii OaHK SBISETCS HEHTPATbHBIM OaHKOM B BemmkoOpwura-
Hun. baHk AHTIIMU sBIseTCS GAaHKMPOM IMPABHUTENLCTBA. AHTIUICKINA OaHK
oOciykuBaeT cyera B ()yHTax CTEPIMHIOB APYrHX cTpaH. baHk AHrmmm
BBICTYIIACT KaK MOCJIEIHEE CPEICTBO MPH MOIyUYCHUN KpeanuTa. DTOT OaHK
ABJSIETCSl YUPEXKIEHHEM, KOTOPOE YIIOJIHOMOUYEHO BBITYCKAaTh OAHKHOTEI
AHTIIUHCKONW HAIMOHAJIBHON BAIOTHI. AHTIIMHICKAN OaHK HE MMEET IPaBo
BBIITyCKaTh OAHKHOTBI, HE 00ECTICYEeHHbIE AParoleHHbIMU MeTauiamu. O6-
IIECTBEHHOCTh JIOBEpsieT OAHKHOTaM, BBINYLICHHBIM B oOpaiieHue AH-
TJIMACKAM OaHKOM.

4. Complete the following statements.

1. The Bank of England is ... . 2. The Bank was established in ... by ... .
3. The Bank had ... . 4. The Bank moved from ... to ... . 5. The Bank was
divided into ... . 6. The Bank’s departments had to ... . 7. The Bank ac-
quired ... . 8. The Bank’s present functions are ... . 9. The Exchange Equal-
isation Accountis ... .

UNIT 5. EXCHANGE

Text 5.1. Read and translate the text using the vocabulary that fol-
lows.
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STOCK EXCHANGE

Stock exchange — organized market for the sale and purchase of securi-
ties such as shares and bonds. Share is one of the equal parts into which
the ownership of a company is divided. Bond is an official document
promising that a government or company will pay back money that it has
borrowed, often with interest. In developed countries, the stock exchange
has important functions: as a ready market for securities, it ensures their li-
quidity (the state of being readily convertible into cash) and thus encour-
ages people to channel savings into business; and, as a pricing mechanism,
it determines prices that reflect the actual value of a company’s stock (the
capital of a company). Trading is done in various ways: it may occur on a
continuous auction basis or it may involve brokers buying and selling
shares in a company for other people. Membership requirements of the ex-
changes of different countries vary mainly with respect to the number of
members and the rigour of the eligibility requirements. Membership re-
quirements also differ in the degree to which government participates in
their management. The London Stock Exchange, for example, functions as
an independent institution, free from government legislation. In the United
States, stock exchanges are subject to specific legislative regulation. In Eu-
rope, it is quite common for the members of the exchanges to be appointed
by a government official and to have semi-governmental status.

Vocabulary

Stock exchange — ¢onmoBas Oupika; sale — mpomaxa; purchase —
MOKYTIaTh; securities — IieHHbIe Oymarwy; share — akius; bond — obnuranms;
ready market — GosbImoii cripoc; ensure — obecrieunBaTh; liquidity — JuK-
BUJHOCTh  (JIETKOCTh MPEBPAINCHHUS] MAaTepUANlbHBIX I[IEHHOCTEH B
HAJIMYHBIC JICHBIH); eNcourage — mooipsthk; channel — HanNpaByATh B; sav-
ings - coe-
pexenust; determine — onpenensaTh; actual value — nelficTButenbHast CTOU-
MOCTh; CONtiNUOUS — MOCTOSIHHBIN; auction — TOPT; vary — U3MeHSThCs; Q-
our — crporocrts; eligibility — obnananue npaBoM B CHITy yJOBJIETBOPEHUS
COOTBETCTBYIOIIUM YCTaHOBJIICHHBIM TpeOoBaHusM; legislation — 3akoHO-
natenbcTBo; legislative — 3akoHoJaTeNBHBIN.

Tasks to text 5.1

1. Answer the following questions.
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1. What is meant by the term “stock exchange”? 2. What functions does
the stock exchange have? 3. How is trading done? 4. How do membership
requirements of the exchanges of different countries vary? 5. What does
the London Stock Exchange function as? 6. What are stock exchanges in
the United States subject to? 7. Who appoints the members of the ex-
changes in Europe? 8. What is meant by the term “liquidity”?

2. Agree or disagree with the following statements.

1. Stock exchange is a place where shares are bought and sold. 2. Stock
exchange is not a ready market for securities. 3. Stock exchange keeps
people from putting savings into business. 4. Stock exchange is a pricing
device. 5. Stock exchange determines the exact value of a company’s
stock. 6. Stock exchange trading might be based on an auction basis. 7.
Stock exchange trading must not involve brokers. 8. Stock exchange may
act as an independent institution. 9. Stock exchange stands upon govern-
ment legislation. 10. Stock exchange might have semi-official status.

3. Translate the following words, phrases and statements from Rus-
sian into English.

1. ®onpmoBas Ouprka, mpojaxa, MOKYIKa, [IEHHbIE OyMaru, COOCTBEH-
HOCTb, OOJIBIION CTIPOC, aKkuus, oOyuramus, o0ecreunBaTh, JINKBUIHOCTD,
KOHBEPTHPYEMBIH, HAJTMYHBIE JICHBIH, TOOUIPSATH, COSPEKEHNS, IIEHOO0pa-
30BaHUE, ONPENENATh, (PaKTHYecKasi CTOMMOCTb, MPOUCXOIUTh, TOPT, BO-
BJIEKaTh, TpeOOBaHHE, WICHCTBO, B OTHOLICHUH, HE3aBUCHMBI HMHCTUTYT,
3aKOHOJIATEIECTBO, HA3HAYATb.

2. ®onyioBast OMpKa — ITO OPraHU30BAHHBINA U PETYJISIPHO (PYHKIIMOHU-
PYIOIIMI PBIHOK IO KyIUIe-TIpoJake HeHHBbIX Oymar. donmoBas Oupxa
MOOWJIN3YeT BPEMEHHO CBOOOJHBIE JEHE)KHBIE CPENICTBA Yepe3 MPOJaKy
HeHHbIX Oymar. ®oHmoBasi OuMpXa ycTaHaBIMBAECT PHIHOYHYIO CTOMMOCTB
HeHHbIX Oymar. @oHmoBast OupKa OCYLIECTBISACT NEPENIMB KaruTajaa Mex-
Iy KOMIIaHUSIMH, OTpaciisiMi U cdepamu. bupxka MoxkeT QyHKUIHOHUPO-
BaTh KaK HE3aBUCHMBIA WHCTUTYT. bupika MokeT MMeTh NoxyoduIraib-
HBIH craTyc. UieHbl OMp)KM Ha3HAYAIOTCS MPAaBUTEIBLCTBEHHBIMH YHMHOB-
HUKaMH.

4. Complete the following statements.

1. Stock exchange is ... . 2. As a ready market for securities, stock ex-
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change ensures ... . 3. Stock exchange encourages ... . 4. As a pricing
mechanism, stock exchange determines ... . 5. Stock exchange trading may
occur ... . 6. Stock exchange trading may involve ... . 7. Membership re-
quirements vary ... . 8. Membership requirements differ ... . 9. The London
Stock Exchange functions as ... . 10. In the United States, stock exchanges
are ... . 11. In Europe, the members of the exchanges may be appointed by
... and may have ... .

Text 5.2. Read and translate the text using the vocabulary that fol-
lows.

NEW YORK STOCK EXCHANGE

New York Stock Exchange — world’s largest marketplace for securities.
The exchange evolved from a meeting of 24 men under a plane tree in
1792 on what is now Wall Street in New York City. The present name was
adopted in 1863. Membership, limited to 1,366 since 1953, is obtained by
purchasing a seat from an existing member. Greater commercial activity in
the United States after the War of 1812 and speculation in railroad stocks
in the 1830s increased demand for capital and stimulated trading at the
New York Stock Exchange. After the Civil War, the exchange provided
the capital for the accelerating industrialization of the United States. After
the Panic of 1837, when many investors suffered heavy losses, the New
York Stock Exchange began to demand that companies disclose to the
public information about their finances as a condition of offering stock.
The Stock Market Crash of 1929, which signaled the start of the Great De-
pression, led to investigation by the federal government and regulation by
the Securities and Exchange Commission, which was authorized to pro-
vide supervision over buying and selling of securities. A corporation must
meet certain requirements to be listed on the New York Stock Exchange
(NYSE). These include that the company must earn $2,500,000 (before
taxes), have at least 1,000,000 outstanding shares, give common stock-
holders voting rights, and publish periodic financial statements.

Vocabulary

Marketplace — psiHOK; evolve — pa3BuBarbesi; plane-tree — riaTan
(mockoe nepeBo); adopt — mpuHMMaTh; obtain — moiydaTh; purchase —
NOKynath; speculation — criekynsiust; increase — yBenuunBaTh; demand —
crpoc; provide — obecnieunBath; accelerating — yckopsironuid; industriali-
zation — unnycrpuanmsanys; suffer losses — Teprners yobiTKH; disclose —
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packpsiBath; finances — ¢unancer; crash — kpax; signal — gatb cursa; in-
vestigation — paccrienoBanue; Securities and exchange commission — Ko-
MHCCHs 10 LICHHBIM Oymaram u Oupskam; authorize — mopy4ars; supervi-
sion — koHTpONb; requirements — TpeboBanus; NYSE — Hpro-HMopkckas
Oupixka; list — BHOCHTh B CIHMCOK, perdHCTpUpoBaTh; outstanding shares —
aKIIMH, BBIMYIICHHBIC B oOparienue; stockholder — Bmamener akuuit; voting
right — usbuparensroe mpago; financial statement — ¢prHaHCOBEIH OTUET.

Tasks to text 5.2
1. Answer the following questions.

1. What is the NYSE? 2. What did it evolve from? 3. When was the
present name adopted? 4.What is its membership limited to? 5. What is its
membership obtained by? 6. What increased demand for capital and stimu-
lated trading at the exchange? 7. What did the exchange provide the capital
for after the Civil War? 8. What did the exchange begin to demand as a
condition of offering stock? 9. What did the Stock Market Crash of 1929
lead to? 10. What must a corporation do to be listed on the NYSE?

2. Agree or disagree with the following statements.

1. The NYSE deals with securities. 2. The NYSE was conceived in
1792. 3. Its present name was adopted in 1793. 4. Its membership was
without restriction. 5. Its membership is obtained by borrowing a seat from
an existing member. 6. The War of 1812 and currency speculation stimu-
lated trading at the New York Stock Exchange. 7. The New York Stock
Exchange provided the capital for the expansionism of the United States.
8. The New York Stock Exchange began to demand that companies con-
ceal the information about their finances from the public. 9. A corporation
is to satisfy certain requirements to be listed on the NYSE.

3. Translate the following words, phrases and statements from Rus-
sian into English.

1. PeIHOK, pa3BHBATHCS, IPUHUMATD, TIONY4YaTh, TOKYIIATh, CIICKYJISIHS,
YBEJIMYUBATh CIPOC, O0ECHEeYrBaTh, TEPIETh YOBITKH, PAcKpHIBAaTh HH-
(hopMaruro, KpymHEHIINH YKOHOMUYECKHA KPU3HC, PaccieIoBaHUE, TOPY-
9aTh, KOHTPOJIb, OTBEYATh TPEOOBAHUIM, PErHCTPUPOBATh, AKIIMH, BBIIY-
IICHHBIE B OOpalleHue, BiaJenell aKiui, n3dupaTeabHoe MpaBo, (PUHAH-
COBBIH OTYET.
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2. donyoBast OMpka — 3TO PHIHOK IIEHHBIX Oymar. Komuccus 1o 1eH-

HBIM OymaraM W OuWpaM YIMOJHOMOYEHA OCYIICCTBIATh MOCTOSHHBIN
HAJI30p 3a OINEpalisIMUA KYIUIH-TIPOJIAXKH IIeHHBIX Oymar. Crexymsmus —
3TO KYIUIA-TIPOAaKka OMPIKEBBIX LEHHOCTEW (aKIWH, OOIUTaINH, Ballio-
THI)
C IETbI0 MOJTyYSHHS MPUOBUTH OT Pa3HUIIBI MEXIy MOKYITHON W MPOaax-
HOH IEHOW MpH Tepemnpomaxke 3Tux IeHHocTel. Kpax dhonmoBoii Oupxu
MOXET CIIy4UThCs B J1F000€ BpeMs. bpokep — 310 oduIManbHbIA mocpe-
HUK TIPH 3aKIIOYCHUH CACIOK MEXIY IMOKYMATEeNsIMH U MPOJIaBIlaMU IICH-
HBIX Oymar Ha ¢GoHIOBHIX Omprkax. bpokep obmamaer Mectom Ha OupiKe.
Bpokep 3akimodaeT cIenKkd OT CBOEro MUMEHHU 10 TMOPYYSHHIO U 3a CYET
KITHEHTOB. AKIIHOHEP — 3TO COBJIA eIl AKIIMOHEPHOTO TPEAPUSTHSL.

4. Complete the following statements.

1. The NYSE is ... . 2. The NYSE evolved from ... . 3. Its membership
is obtained ... . 4. ... increased demand for capital and stimulated trading at
the NYSE. 5. The NYSE provided the capital for ... . 6. The NYSE began
to demand ... . 7. To be listed on the NYSE, a corporation must ... .

Text 5.3. Read and translate the text using the vocabulary that fol-
lows.

COMMODITY EXCHANGE

Commodity Exchange — also called Futures Market, or Futures Ex-
change, organized market where futures contracts are traded. A futures
contract represents a binding agreement to buy a commodity at a specified
price on a specified future date. Thus it is possible for a trader to obtain a
guarantee for the price he will have to pay for a commaodity in the future.
The method of obtaining a price is usually an open outcry in the commaodi-
ty exchange. There are two basic types of traders in a futures market:
hedgers and speculators. Both are necessary to the market in order to gen-
erate a sufficient volume of two-way business. Hedging — the process
whereby a dealer or investor will seek to gain some protection against the
possible loss of their investment owing to some sudden movement in the
market. Hedgers seek to avoid or minimize the financial risks associated
with their current commercial activity by taking out an insurance policy in
the shape of a futures contract against adverse price or interest rate move-
ments. On the other hand, the speculator, in the expectation of making a
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profit, seeks risk by committing his funds to back his own view of higher
or lower prices or interest rates. Speculation — a risk on the purchase of an
asset (an item of property or value) that it will rise at some time in the near
future and can be sold for a profit, or the sale of an asset on the assumption
that its price will drop and it can be purchased at a lower price, hence make
a profit.

Vocabulary

Commodity exchange — ToBapuast Oupxka; futures market — pouIHOK
CHIeNIOK Ha cpok; futures contract — ¢pprouepcHbIil KOHTPAKT (COrIaIIeHHE O
Oynyuied KyrJie-poAake LEHHBIX OyMar WM TOBapa IO ONpEIeICHHOW
neHe); trade — toprosath (in — wem-mu6o; with — ¢ kem-mu00); binding
agreement — oOs3aTenpHOE corfamieHue; specify — TOYHO OmpenernsTh;
open outcry — cBobogHBINA OUprkeBoit Topr; hedger — xemkep (pusuueckoe
WU FOPHIMYECKOE JIUIIO, OCYHICCTBISIIONICE ONEepaluy XeHKUPOBAHHS Ha
¢drrouepcHOM OmMpke); generate — mpomsBoanTh; sufficient volume — mo-
cTaTo4HBI 00beM; two-way business — aBycroponnue caenku; whereby
(wherewith) — nocpenctBom yero; seek — ctpemutbes; avoid the risk — u3-
Oerath pucka; OWing to — BclieICTBHE; associate — CBsI3bIBATH; insurance —
cTpaxoBoii; adverse movements — HEOIArOMPUATHBIE H3MEHEHHUS; interest
rate — mporeHTHas cTaBKa; expectation — oxxkuganue; commit to — pukcu-
poBaTh; speculation — criekysimus, urpa Ha GUpKe; asset — UMYIIECTBO; On
the assumption that — mpu ycmosuu, uto; hence — ciiefoBaTeNbHO.

Tasks to text 5.3
1. Answer the following questions.

1. Where are futures contracts traded? 2. What does a futures contract
represent? 3. Wherewith can a trader obtain a guarantee for the price he is
to pay for a commodity? 4. What is the method of obtaining a price in? 5.
What dealers generate a sufficient volume of two-way business? 6. What
do hedgers seek? 7. What do hedgers minimize financial risks by? 8. Why
does the speculator seek risk? 9. What does the speculator seek risk by?
10. What is meant by the term “hedging”? 11. What is meant by the term
“speculation”?

2. Agree or disagree with the following statements.

1. A futures contract deals with a commodity at a specified price on a
specified future date. 2. A futures contract is a contract to buy or to sell a
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specific amount of a named commodity or financial paper at an agreed
price on a given future date. 3. There are three basic types of traders in a
futures market. 4. Hedgers seek financial risks. 5. Hedgers seek to mini-
mize financial risks. 6. Speculators seek to avoid financial risks. 7. Buying
a house will be a hedge against inflation. 8. One may buy gold or dia-
monds as a hedge against inflation. 9. To speculate means to buy goods in
a company hoping that you will make a large profit when you sell them.

3. Translate the following words, phrases and statements from Rus-
sian into English.

1. ToBapHas Oupika, pEIHOK CIEIIOK Ha CPOK, COTJIaIllleHne O Oymymien
KyIUIe-IIPOJIaXke LICHHBIX Oymar Wi ToBapa, 00s3aTelbHOE COIVIAIICHHE,
TOYHO OIPENeNsITh, CBOOOJHBIN OHUPIKEBOH TOPT, AOCTATOYHBINH OO0BEM,
JIBYCTOPOHHHE CIIEJIKH, U30€raTh pHCKa, CBS3bIBAaTh, CTPaxoBOi, HeOiaro-
NpUSATHBIE N3MEHEHNUS, IPOLICHTHAsI CTaBKa, UTpa Ha OUpKe, UMYILECTBO.

2. OproYepcHbIl PHIHOK MMEET JeJI0 C (PhIOUEPCHBIMH KOHTPAKTaMH.
OpI0YepCHBIA KOHTPAKT — 3TO KOHTPAKT, 3aKITFOYaeMBIN 110 (PUKCHpyeMOit
B MOMEHT 3aKJIIOYEHHSI KOHTpaKTa IeHE, C MCIIOJHEHHUEM 4Yepe3 orpene-
JICHHBIA TIPOMEXYTOK BpPEMEHH. XeIDKEphl CTpeMsTcs u3berate (GUHaHCO-
BBIX pUCKOB. CIIEKYyJISIHTHI UIIYT (PUHAHCOBBIC pUCKH. CHEKyJSIHI — 3TO
KYIUIS-TIpoAaXka OMpPXKEBBIX LEHHOCTEH C LIEbI0 MONYyYeHHUS NMPUOBUIH OT
Pa3HULIBI MEXAY NOKYIMHOU M MPOJAXHOW LIEHOH IpU MEPEnpoiaxe dTUX
IEHHOCTEH.

4. Complete the following statements.

1. Commodity Exchange is ... . 2. A futures contract represents ... . 3. A
futures contract allows a trader to obtain ... . 4. The method of obtaining a
price is ... . 5. Hedgers and speculators are necessary to ... . 6. Hedgers
seek ... . 7. In the expectation of ... speculators seek ... . 8. Hedging is ... .
9. Speculation is ... .

Text 5.4. Read and translate the text using the vocabulary that fol-
lows.

CHICAGO BOARD OF TRADE

The largest commodity exchange is the Chicago Board of Trade. The
Board of Trade is the first grain futures exchange in the United States, or-
ganized in 1848 in Chicago. The Chicago Board of Trade began as a vol-
untary association of prominent Chicago grain merchants. Merchants in
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Chicago who bought wheat from outlying territories were not sure of the
arrival time and quality of a delivery. The introduction of futures contracts
enabled the sellers to get a better price for their product and buyers to
avoid serious price risk. In 1849 the Chicago Board of Trade received a
charter from the Illinois legislature, and in 1859 it was incorporated by a
special legislative act. At first grain was sold by sample (a small part or
amount of something that is examined in order to find out something about
the whole), but soon a system of inspection and grading was introduced to
standardize the market and facilitate trading. By 1858 access to the trading
floor, known as the “pit”, was limited to members with seats on the ex-
change, who traded either for their own account or for their clients. The
Chicago Board of Trade was eventually to become the largest of the
world’s futures markets in terms of volume and value of business. The
Chicago Board of Trade deals with wheat, corn, oats, rye, soybeans, soy-
bean oil, and soybean meal.

Vocabulary

Chicago Board of Trade — Uukarckas Toprosasi majnata; grain — 3€pHO;
voluntary — 1o06poBOJIBHBIA; association — COr03; prominent — BBIIAIOIIHIACS;
merchants — kymuer; wheat — mimenunna; outlying — otaageHHblit; enable —
JlaBaTh BO3MOXHOCTB; avoid — m30eraTs; legislature — 3akoHOmaTenbHas
BJIACTb; INCOrporate — perucTpupoBaTh Kak Koproparmio; legislative — 3a-
koHomarenbHbI; Sell by sample — nmpomasats Mo ob6pasnam; grade — cop-
tupoBath,; standardize — cranmaprusuposars; facilitate — comeiicTBOBaTH;
access — mocryt; trading floor (pit) — omepaIMoOHHBIH 3aJ1 TOBApHOI OUPKHY;
pit — sima; account — Beiroza; eventually — co BpemeHeM; volume — 06beM;
value — cToMMOCTB; corn — KyKypys3a; oats — OBec; rye — poxb; soy-beans —
coeBble 0005I; 01l — Macito.

Tasks to text 5.4
1. Answer the following questions.

1. What is the Chicago Board of Trade? 2. When and where was it or-
ganized? 3. What did it begin as? 4. What did it enable the sellers and buy-
ers to do? 5. What did it receive in 1849? 6. When and by what was it in-
corporated? 7. What was introduced to standardize the market and facili-
tate trading? 8. Who could obtain admittance to its trading floor? 9. What
does the Chicago Board of Trade deal with?
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2. Agree or disagree with the following statements.

1. The Chicago Board of Trade is the third grain futures exchange in
the US. 2. The Chicago Board of Trade was organized in 1847. 3. The
Chicago Board of Trade began as a voluntary association of employees.
4. The Board of Trade refused to accept a charter from the Illinois legisla-
ture. 5. The Chicago Board of Trade was not incorporated by a special leg-
islative act. 6. The Chicago Board of Trade became the smallest of the
world’s futures markets. 7. The Chicago Board of Trade grows fresh fruit
for the market.

3. Translate the following words, phrases and statements from Rus-
sian into English.

1. IoOpoBONBHBIA CO03, KYyMLbl, OTHAJCHHbIC TEPPUTOPHH, HABATh
BO3MOXXHOCTb, H30€raTh PUCKa, PErUCTPUPOBATH KaK KOPIIOPALHIO, Ipoaa-
BaTh 10 00pa3uam, COPTUPOBATh, COAECHCTBOBATh, ONEPALMOHHBIN 3all TO-
BapHOW OWpKH, BBIrOAa, 00BEM, CTOMMOCTb, KyKypy3a, MIICHUIA, POXKb,
0BEC, 3EPHO.

2. Uukarckasi TOprosas majara TOproBaja 3epHOM. Uukarckas TOpro-
Bas MajaTa HauyMHajIa KaK accoluanus KymnuoB. Yukarckas Toprosas naja-
Ta TO3BOJIWJIA IPOJABLIAaM HOJIy4aTh OoJjiee BBHICOKYIO LIEHY 32 CBOU TOBa-
pbl. Uukarckasi Topropas najara MO3BOJIMJIA IOKyNaTelsiM H30exarthb Le-
HOBOTO pucKa. Ynkarckas TOprosas IajaTa TOPryeT MIIEHHLEH, KyKypy-
300 ¥ pokbI0. UuKarckas Toprosas najuata CleluaJIu3upyeTcsi Ha TOProB-
ne cepeOpoM, 30JI0TOM U LEHHBIMU Oymaramu. Unkarckasi TOprosas nasa-
Ta — 3TO KpyIHast OMp>ka CPOYHBIX CHIENIOK.

4. Complete the following statements.

1. The largest commodity exchange is ... . 2. The Chicago Board of
Trade is ... . 3. The Chicago Board of Trade was organized in ... . 4. The
Chicago Board of Trade began as ... . 5. Merchants in Chicago bought ... .
6. Merchants in Chicago were not sure of ... . 7. ... enabled the sellers to
get ... and buyers to avoid ... . 8. The Chicago Board of Trade received ... .
9. The. Chicago Board of Trade was incorporated by ... . 10. The Chicago
Board of Trade became ... . 11. The Chicago Board of Trade trades in ... .

UNIT 6. TAXATION
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Text 6.1. Read and translate the text using the vocabulary that fol-
lows.

OBJECTIVES OF TAXATION

Tax is a compulsory levy on individuals and companies by the state to
meet the expenses of the government. Taxation is imposition of compulso-
ry levies on persons or other entities by governments. Taxes are levied in
almost every country of the world, primarily to raise revenue (money that a
business or organization receives over a period of time, especially from
selling goods or services) for government expenditures. One useful way to
view the purpose of taxation is to distinguish between objectives of re-
source allocation, income redistribution, and economic stability. Economic
growth or development and international competitiveness (the ability of a
company or a product to compete with others) are sometimes listed as sep-
arate goals. In the absence of a strong reason for interference, such as the
need to reduce pollution, the resource allocation objective is furthered if
tax policy does not interfere with market-determined allocations. The re-
distributive objective is to lessen inequalities in the distribution of income
and wealth to the extent they are considered excessive and unjust. The sta-
bilization objective is the maintenance of high employment and price sta-
bility.

Vocabulary

Objectives of taxation — renu HamOroo6a0KeHHs; impose — obJaraTh;
compulsory — mnpunyauTenbHbIA; levy — cbop, B3uMaTh; entity —
IOPUIMYECKOE JIMIIO; Taise revenue — yBEIMYUTh NOX0x; expenditures —
pacxopl; view — paccMatpuBarthk; distinguish — pasznuuats; resource allo-
cation — pacnpenenenue, pa3sMenieHne pecypcos; income redistribution —
nepepacnpesieieHue 10X0/a; competitiveness — KOHKYpPEHTOCIOCOOHOCTb;
interference — BmemarenbcTBO; reduce — mOHMWKATh, pollution —
3arps3HEHHe OKpyxkatomeld cpensl; further — mnponsurats; lessen —
yMeHbIIaTh; inequality — HepaBeHCTBO; to the extent — 10 Takoi cTereHH;
excessive — 4ype3MmepHBIH; UNjust — HecmpaBemMBBIN; stabilization —
crabmm3anus; maintenance — nmogaepxkanue; employment — 3aHSTOCTB;
tax evasion — ykJOHEHHE OT YIUIaThl HAJOroB; tax avoidance — yxox ot
HaJIOTOBOTO 00JI0KEHHUSL.

Tasks to text 6.1
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1. Answer the following questions.

1. What is meant by the term “tax”? 2. What is meant by the term
“taxation”? 3. Where are taxes levied? 4. What are taxes levied to do?
5. What is the first objective of taxation? 6. What is the second objective
of taxation? 7. What is the third objective of taxation? 8. What is the fourth
objective of taxation? 9. What is the fifth one? 10. What is meant by the
term “competitiveness”? 11. When is the resource allocation objective fur-
thered? 12.What is the distributive objective to do? 13. What is the stabili-
zation objective?

2. Agree or disagree with the following statements.

1. Tax is an amount of money paid by citizens to the government.
2. Taxation is the system of charging taxes. 3. Taxes are charged to in-
crease revenue for government expenses. 4. Taxation provides resource al-
location. 5. Taxation ensures income redistribution. 6. Taxation provides
economic instability. 7. Taxation provides economic regression. 8. Taxation
provides economic stagnation. 9. Taxation fails to provide international
competitiveness. 10. Tax evasion is illegal ways of paying less tax. 11. Tax
avoidance is legal ways of paying less tax.

3. Translate the following words, phrases and statements from Rus-
sian into English.

1. Hanoroo0OioxeHue, eIl HAJIOr000I0KEHU, o0aaraTh, 4aCTHOE JIM-
110, B3UMAaTh, IPUHYTUTEIBHBIA cOOp, PABUTEIbCTBEHHBIC 3aTPaThI, OPH-
JIUUECKOE JIUIO, YBEJIUYHUThL JIOXOJI, 34 MEPUOJT BPEMEHH, PAcXOJibl, pac-
CMaTpUBaTh, pa3liNyaTh, paclpeieieHUe PECypCoB, Mepepacipe/ieiicHue J10-
X012, KOHKYPEHTOCIIOCOOHOCTh, BMEIATEIBCTBO, TIOHKATD, 3arpsI3HEHUE
OKpYIKaroIed cpesibl, MPOBUTaTh, YMEHbBIIATh HEPABEHCTBO, MOJACPKA-
HUE 3aHATOCTH, CTAOUIBHOCTD IICH, YKJIOHCHUE OT YIIAThI HAJIOTOB.

2. Kaxip1ii 4esoBeK JO0JDKeH TUIaTUTh HalloTy. Hamoru cyiecTByrT Bo
BCeX CTpaHax mmpa. HamorooOioxxeHue He JOKHO BMEIIMBATHCS B PBI-
HOYHOE pacIpe/ieliecHne pecypcoB. HamorooOnoxeHue MODKHO yMEHb-
1aTh HEPABEHCTBO B pacIpe/iesieHuu qoxoaa. Hamoroo6moxxenue 101KHO
MOIICPKUBATh CTAOMILHOCTH IICH.

4. Complete the following statements.

1. Tax is a compulsory levy on ... . 2. Taxation is ... . 3. Taxes are lev-
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ied in ... . 4. Taxes are levied to raise ... . 5. To view the purpose of taxa-
tion, it is necessary to distinguish between ... . 6. Economic development
and international competitiveness are listed ... . 7. Competitiveness is the
ability of ... . 8. The resource allocation objective is furthered if ... .
9. The redistributive objective is to lessen ... 10. The stabilization objective
is to maintain ... .

Text 6.2. Read and translate the text using the vocabulary that fol-
lows.

PRINCIPLES OF TAXATION

The 18th-century philosopher Adam Smith attempted to systematize the
rules that should govern a rational system of taxation. In his books he set
down three general canons. First, the subjects of every state ought to con-
tribute towards the support of the government in proportion to their respec-
tive abilities, that is, in proportion to the revenue which they respectively
enjoy under the protection of the state. Second, the tax which each indi-
vidual is bound to pay ought to be certain, and not arbitrary. The time of
payment, the manner of payment, the quantity to be paid, ought all to be
clear and plain to the contributor, and to every other person. Third, every
tax ought to be levied at the time, or in the manner, in which it is most
likely to be convenient for the contributor to pay it. Although they need to
be reinterpreted from time to time, these principles, especially the first, re-
tain remarkable relevance. From the first can be derived both of the lead-
ing views of what is fair in the distribution of tax burdens among taxpay-
ers. These are the belief that taxes should be based on the individual’s abil-
ity to pay, known as the ability-to-pay principle, and the benefit principle,
the idea that there should be some equivalence between what the individu-
al pays and the benefits he derives from governmental activities.

Vocabulary

Govern - OIIPEEIIATE, pEeryanpoBaTh; systematize -
CHUCTEMaTH3UPOBaTh; rational — pa3yMHBIH; canons — KpUTepuH; subject —
NMOJUTaHHbIN, TpaxaanuH, contribute — xeptBOBaTh, respective —
COOTBETCTBEHHEIH; ability — miaTesxecriocoOHOCTB; revenue — J0XO/I; enjoy
— mojp30BaThes, oOnamath; bind (bound) — o00s3bIBaTh; certain —
OTIpeIeIIEHHBI; arbitrary — mpon3BOIBHBIN; quantity — komudaecTBo; clear —
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HEIBYCMBICJICHHBINM; plain  — MpOCTOM, MOHATHBIN, contributor —
JKepTBOBaTeNnb (JIMIO, BHOCSAIIEE NOJIEBOM B3HOC); levy — cOop, B3MMAaTh;
convenient — ynoOHsIi; retain — coxpaHsTk; relevance — ymectaocts; de-
rive — usBiekars; fair — cnpaBenBBIN; tax burden — HamoroBoe Opems;
benefit — Briroma; equivalence — paBHomeHnHOCTH, Oblige — 00sI3BIBATE,
MIPUHYKATh; loose — HeompeaeneHHbIH; ambiguous — JBYCMBICICHHBIMH,
HESICHBIN; ambulatory — HEMOCTOSHHBIHN; tax haven — HaoroBas raBaHb;
exile — u3rnaHHUK.

Tasks to text 6.2
1. Answer the following questions.

1. Who was Adam Smith? 2. What did he attempt to do? 3. What did he
set down in his books? 4. What was the first canon? 5. What was the se-
cond canon? 6. What was the third canon? 7. What are the two leading
principles that taxes should be based on?

2. Agree or disagree with the following statements.

1. Adam Smith arranged the rules of taxation. 2. Adam Smith set down
five general canons. 3. The subjects of the state ought to give money, help
and ideas to the government in proportion to their abilities. 4. Each indi-
vidual is not obliged to pay taxes. 5. The tax ought to be loose. 6. The tax
ought to be arbitrary. 7. The time of payment ought to be incomprehensi-
ble to the contributor. 8. The manner of payment ought to be ambiguous to
the contributor. 9. The quantity to be paid ought to be ambulatory to the
contributor. 10. Every tax ought to be inconvenient for the contributor to
pay it. 11. These principles of taxation are to be reinterpreted from time to
time. 12. These principles of taxation retain remarkable irrelevance.
13. Taxes should be based on the individual’s ability to make money.
14. Taxes should be based on the benefits the individual derives from gov-
ernmental activities. 15. Tax haven is a place where people go to live to
avoid paying high taxes in their own country. 16. Tax exile is someone
who lives abroad in order to avoid paying high taxes in their own country.

3. Translate the following words, phrases and statements from Rus-
sian into English.

1. PerynupoBath, cuCTeMaTH3UPOBaTh, KPUTEPUH, TBITATHCS, MOIIaH-
HBIH, KEPTBOBATh, TIOMOILb, MIATEKECIIOCOOHOCTD, JIOX0J, MOJIb30BATHCS,
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00sI36IBaTh, OMPEICICHHBINA, HEIBYCMBICICHHBIM, MOHATHBIN, CIPaBEeIIN-
BbIl, NTPOU3BOJIbHBINA, HEONPEAEIICHHBI, HEACHBIM, HEIOCTOSHHBINA, B3U-
MaThb, U3BJICKATh, BHITOa, PABHOLICHHOCTh, MMPUHYKIATh, JIUI0, BHOCSIIEE
JIOJIEBOM B3HOC.

2. BBl [JOIDKHEI IIATHTHL HAJIOTH B COOTBETCTBHH CO CBOEH IUIATEXKe-
crocoOHoCcThI0. HukTO HE mro0MT muaTuTh Hajmorw. Hamo cmenath Tak,
9YTOOBI HAJIOTH OBLIO BHIFOJIHO IIATUTH. Hajaoru JOKHEI OBITH pa3yMHBI-
mu. Hamorn nomxHbBI ObITH yMecTHBIMH. Hajorum mOMKHBI OBITH HEABY-
CMBICIICHHBIMH ¥ TOHSATHBIMH JIs1 HAJIOroIUIaTeIbIMKa. Hamorn He moink-
HBI OBITH HEOTIPEICIICHHBIMHU, HESICHBIMH Y HETIOCTOSIHHBIMU.

4. Complete the following statements.

1. Adam Smith attempted ... . 2. Adam Smith set down ... . 3. The sub-
jects of every state ought to contribute ... . 4. The tax ought to be ... . 5. The
time of payment ought to be ... . 6. The manner of payment ought to be ... .
7. The quantity to be paid ought to be ... . 8. Every tax ought to be levied ... .
9. The canons of Adam Smith need to be ... but they retain ... . 10. The
ability — to-pay principle is the belief that ... . 11. The benefit principle is
the idea that ... .

Text 6.3. Read and translate the text using the vocabulary that fol-
lows.

TAX RETURN

Tax return is the form on which you have to give information so that
your tax can be calculated. The definition of the amount subject to taxation
requires an analysis of the taxpayer’s situation and of the legal provisions
that apply to him. With the income tax (and also some taxes on the transfer
of property, such as the inheritance tax), the taxpayer submits a tax return
providing information as to his occupation, his real and personal property,
his professional expenditures, and other pertinent matters; a corporation
supplies, additionally, copies of the balance sheet, profit and loss state-
ment, and minutes of the general meeting that approved these financial re-
ports. The return, with the attached reports and statements, is meant to
provide such complete information that the assessing tax official (someone
who works for the government, deciding how much tax a person or com-
pany should pay) can rely on it to compute the correct tax. In examining
tax returns, the basic principle is that a return is assumed to be correct until
the assessing official determines otherwise. In countries such as the United
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States, where the self-assessment method prevails (the income taxpayer’s
liability is computed by himself), a minority of returns is selected for audit;
most of them are only checked as to timely arrival, inclusion of all re-
quired forms and attachments, and arithmetical accuracy.

Vocabulary

Tax return — wnamoroBas aeknapanms; legal provision — mpaBoBas
HopMa; transfer of property — mepemada cobctBeHHOCTH; inheritance tax —
HAJIOT Ha HACJENCTBO; submit — momaBath (MOKyMeHTHI); real property —
HEIBMKMMOCTB; personal property — ABIDKUMOE HMYIIECTBO; pertinent —
uMeromuii otHomenue, balance sheet — GamancoBeIi oTuer; statement —
odpunmansHed oTueT; profit and loss statement — or4er o MPUOBLIAX U
yOBITKax; Minutes — mportokod; attach — mpukiIaapBaTh; compute — MoI-
CUHTBIBATh; asSUMe — mpexnonararte; otherwise — unaue; liability — o0s3a-
TENBCTBO; MINOrity — wmeHpimuHCTBO; audit — peBusums; timely —
cBOeBpeMeHHBIH; arithmetical — apudmeTHueckuii; accuracy — TOYHOCTE;
deductions — HasloroBoe U3BATHE; exemption — 0CBOOOXKICHHE (OT HAJIOTa);
lean — mosarartkest; income tax — MOAOXOAHBIN Hayor; Net iNCOMe — YKCTLIH
JOXO[I.

Tasks to text 6.3
1. Answer the following questions.

1. What is meant by the term “tax return”? 2. What analysis does the
definition of the amount subject to taxation require? 3. What does the tax-
payer submit? 4. What does a tax return provide? 5. What does a corpora-
tion supply? 6. What is the return meant to provide? 7. What is the basic
principle in examining tax returns? 8. Where does the self-assessment
method prevail? 9. What does the self-assessment method in countries
such as the United States mean?

2. Agree or disagree with the following statements.

1. Tax return is a formal statement on a required legal form showing
taxable income, allowable deductions and exemptions, and the computa-
tion of the tax due. 2. Taxation is required to analyse the taxpayer’s situa-
tion. 3. Taxation is asked to analyse the legal norms that apply to the tax-
payer. 4. The taxpayer is not bound to submit a tax return. 5. The taxpay-
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er’s return provides information of his intellectual facilities. 6. The corpo-
ration’s return supplies copies of commercial secrets. 7. The assessing tax
official cannot lean on a return to compute the correct tax. 8. The return is
assumed to be proper until the assessing official determines otherwise. 9.
Income tax is a tax on the net income of an individual or a business. 10.
Inheritance tax is a tax on the money or property that you give to someone
else after you die. 11. Real property is property in the form
of land or houses. 12. Personal property is something that belongs to you.
13. Tax inspector is someone who works for the government, deciding
how much tax a person or company should pay.

3. Translate the following words, phrases and statements from Rus-
sian into English.

1. HanoroBas nekinapalnis, mpaBoBas HOpMa, riepeada COOCTBEHHOCTH,
HaJIOT Ha HACJEACTBO, HEBUKUMOCTbD, IBIDKUMOE UMYIIIECTBO, MTOJI0XO0I-
HBI HAJOT, YUCTHIH J0XO0J, OaJaHCOBBIM OTYET, O(QUIMATBHBIN OTYET,
MPOTOKOJI, TIOJ[aBaTh HAJIOTOBYIO JICKJIAPAIIUIO, ITOJACYUTHIBATh, 00S3aTeIb-
CTBO, PEBU3Hs, OCBOOOXKICHHE (OT HAJIOTA).

2. HaytoromiaTe/IbIIUK JTOJKSH MPEICTaBUTh HAJIOTOBYIO JCKIIapaIlHio.
Hanorosas nexnaparusi odecrieunBaeT moyiHyr uHpopmaiuio. COopIimk
HaJIOTOB JIOBEPSET HAJOTOBOHM nekiapanuu. Haorosple aexiapamuu
JIOJIKHBI OBITH MOABEPrHYTHI ayauTy. Hamoropas jexnapaiius J0JDKHA T10-
JTlaBaThCsI BOBPEMSI.

4. Complete the following statements.

1. Tax return is the form ... . 2. Taxation requires ... . 3. The taxpayer
submits ... . 4. A corporation supplies ... . 5. The return is meant to provide
... . 6. In examining tax returns, the basic principle is ... . 7. The self-
assessment method prevails in ... . 8. In the United States, a minority of re-
turns is selected for ... . 9. In the United States, a majority of returns are
checked as ... . 10. The assessing tax official is someone who ... .

Text 6.4. Read and translate the text using the vocabulary that fol-
lows.

CLASSES OF TAXES

Taxes are most commonly classified as either direct or indirect, an ex-
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ample of the former type being the income tax (inheritance tax, real estate
tax) and of the latter the sales tax (value-added tax, excise tax). Direct tax-
es are taxes on persons; they are aimed at the individual’s ability to pay as
measured by his income or his net wealth. Income taxes are levied on total
personal net income in excess of some stipulated minimum. They are also
adjusted to take into account the circumstances influencing the ability to
pay of the individual, such as family status, number and age of children,
and financial burdens resulting from illness. Income taxes are often levied
at graduated rates, that is, at rates that rise as income rises. Inheritance tax-
es are taxes on the money or property that you give to someone else after
you die. Real estate taxes are taxes imposed upon immovable property
consisting of land, any natural resources, and buildings. Indirect taxation is
a system of collecting taxes by adding an amount to the price of goods and
services that people buy. Sales tax is a tax that you have to pay in addition
to the cost of something you are buying. Value-added taxes are taxes on
the rise in value of a product at each stage of manufacture and marketing.
Sales tax levied on the manufacture, purchase, sale, or consumption of a
specific commodity is known as an excise tax.

Vocabulary

Income tax — mnomoxoxHblii Hayior; inheritance tax — HaJlor Ha
HAacJIe/CTBO; real estate tax — HaJIOT Ha HEIBI)KUMOCTB; sales tax — Hasor ¢
obopora; sales — copiTOBBIE Omepanuy; value-added tax (VAT) — Hasor Ha
JI00aBIEHHYIO CTOMMOCTD; €Xcise tax — aKkIM3HbIN Hajor; ability to pay —
TUIATEXKECTIOCOOHOCTR; Net — gucTeIit; levy — cOop, B3uMarsp; in excess of —
cBepx; stipulate — ob6ycnonuBath; adjust — npucrnocabauBath; graduated
income tax — HPOrpeccHBHBIN TMOMOXOJHBIN HAJor; rate — (HaioroBas)
cTaBKa; impose — obsarate; consumption — moTpedIcHHUE.

Tasks to text 6.4
1. Answer the following questions.

1. What are taxes classified as? 2. What direct taxes are mentioned in
the text? 3. What indirect taxes are mentioned in the text? 4. What are di-
rect taxes aimed at? 5. What are income taxes levied on? 6. What are in-
come taxes adjusted to? 7. What circumstances influence the ability to pay
of the individual? 8. What rates are income taxes levied at? 9. What is
meant by the term “inheritance tax”? 10. What is meant by the term “real
estate tax”? 11. What does indirect taxation collect taxes by? 12. What is
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meant by the term “sales tax? 13. What is meant by the term “value-
added tax”? 14. What is known as an excise tax?

2. Agree or disagree with the following statements.

1. Taxes may be either direct or indirect. 2. Inheritance taxes are indi-
rect taxes. 3. Excise taxes are direct taxes. 4. Direct taxes are taxes on
landowners. 5. Direct taxes are aimed at the individual’s inability to pay.
6. The individual’s ability to pay is measured by his gross profit. 7. Income
taxes are imposed on total personal net income. 8. Income taxes have re-
spect to the circumstances influencing the ability to pay of the individual.
9. Income taxes are progressive taxes. 10. Direct taxation collects taxes by
adding an amount to the price of goods and services. 11. Direct tax is a tax
exacted directly from the taxpayer. 12. Indirect tax is a tax on a commodity
which is collected from the manufacturer or supplier, but is ultimately paid
by the consumer. 13. Income tax is a tax paid on the money that you earn.
14. Progressive tax is a tax that takes a larger percentage of money from
people with higher incomes than from people with lower incomes.

3. Translate the following words, phrases and statements from Rus-
sian into English.

1. IlogoxoHBIN HAJIOT, IPSIMBIE HAIOTH, KOCBEHHBIE HAJIOTH, HAJIOT Ha
HACJIEJICTBO, HAJIOT Ha HEABIKUMOCTB, HAJIOT ¢ 000pOTa, HAJIOT Ha JT00aB-
JIEHHYI0 CTOWMOCTh, aKIW3HBIA HAJOT, YHCTHI HAJOT, MPOrPECCUBHBIN
[MOJIOXOAHBIN HaJIOT, HAJIOrOBas CTAaBKa.

2. Hamoru ObIBatoT IBYX BUJOB: MpsIMble W KOCBeHHBIE. [lomoxomHbIM
HaJIOrOM 00J1araeTcst YMCThIM JIMYHBINA 10X0/ 4enoBeka. Hayor Ha mo0Oas-
JIEHHYIO CTOMMOCTH — 3TO CUCTEMa HaJIOT000JI0KEHHSI TIPOTYKTOB Ha CyM-
My CTOMMOCTH, T00aBIEHHON Ha Ka)X/IOM 3Talle WX MPOU3BOJICTBA U 0OMe-
Ha. Hamor ¢ obopora — 3T0 Hamor ¢ mpojaax ToBapoB U yciyr. Hajor ¢
000poTa — 3TO KOCBEHHBIN HAJIOT.

4. Complete the following statements.

1. Taxes are classified as ... . 2. Direct taxes include ... . 3. Indirect tax-
es include ... . 4. Direct taxes are taxes on ... . 5. Direct taxes are aimed at
... . 6. Income taxes are levied on ... . 7. Income taxes are adjusted to ... . 8.
Income taxes are levied at ... . 9. Inheritance taxes are taxes on ... .
10. Real estate taxes are taxes imposed upon ... . 11. Indirect taxation is a
system of ... . 12, Sales tax is a tax that ... . 13. Value-added tax is a tax on
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... . 14. Sales tax levied on ... is known as ... .

UNIT 7. ACCOUNTING

Text 7.1. Read and translate the text using the vocabulary that fol-
lows.

ACCOUNTING AND ITS FINANCIAL STATEMENTS

Accounting is the systematic development and analysis of information
about the economic affairs of an organization. This information may be
used in a number of ways: by the organization’s managers to help them
plan and control the organization’s operations; by owners and legislative
bodies to help them appraise the organization’s performance and make de-
cisions as to its future; by owners, lenders, suppliers, employees, and oth-
ers to help them decide how much time or money to devote to the organi-
zation; by governmental bodies to determine how much tax the organiza-
tion must pay; and by customers to determine the price to be paid.
Accounting provides information for all these purposes through the
maintenance of files of data, analysis and interpretation of these data, and
the preparation of various kinds of reports. These reports are called finan-
cial statements. Three financial statements will be discussed: the balance
sheet, the income statement, and the statement of cash flows. Accountant
is a professionally qualified person who is able to record, keep, check, and
prepare financial statements.

Vocabulary
Accounting —  Oyxramtepckoe  jeno; legislative body -
3aKOHOJATENBHBI OpraH; appraise — oOmeHHMBaTh; performance —

nokazatenu padotel; devote — ynensate; data — mannsie; financial statement
— (uHaHcoBBIN oTueT; balance sheet — GanaHcoBwIi OTYeT; income state-
ment — oruer o goxomax; cash flow statement — OGamaHc OOOPOTHBIX
cpencts; financial situation — (pMHAHCOBOE MOJIOKEHUE.

Tasks to text 7.1
1. Answer the following questions.

1. What is meant by the term “accounting”? 2. What people deal with
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accounting and why? 3. What does accounting provide its information
through? 4. What three financial statements are mentioned in the text? 5.
What is meant by the term “accountant”?

2. Agree or disagree with the following statements.

1. Accounting is the systematic analysis of illegal ways of paying less
tax. 2. The organization’s managers to plan and control the organization’s
operations use intercom. 3. Owners to appraise the organization’s perfor-
mance use illegal tapping. 4. Lenders to decide how much time or money
to devote to the organization use the newspapers that print shocking stories
about people’s personal lives. 5. Governmental bodies to determine how
much tax the organization must pay use tax legislation. 6. Customers to de-
termine the price to be paid use their common sense. 7. Accounting pro-
vides its information through Internet. 8. Accounting provides its infor-
mation through the preparation of various kinds of statements. 9. Balance
sheet is a statement of how much money a business has earned and how
much money it has paid for goods and services. 10. Cash flow is the
movement of money coming into a business as income and going out as
wages, materials etc. 11. Income is a gain or recurrent benefit usually
measured in money that derives from capital or labour. 12. It’s only rea-
sonable that people on a high income should pay more tax. 13. Accountant
is a professionally qualified person who is able to find legal ways of pay-
ing less tax. 14. Accountant is someone who does his best to conceal un-
lawful income.

3. Translate the following words, phrases and statements from Rus-
sian into English.

1. Byxrantep, OyxranTepckoe €50, 3aKOHOAATENbHBIM OpraH, aHaJlu3
MH(POPMaIIH, 5JKOHOMUYECKOE TI0JI0KEHUE OPraHU3alllH, OLICHUBATh, IIPHU-
HUMATh pELICHHUE, YIeNsiTh, HAJIOT, IJIaTUTh, LIeHa, TaHHbIe, (PMHAHCOBBIH
oT4eT, 0aJaHCOBBIM OTYET, OTYET O 10X0JaxX, OamaHc 0O0OPOTHBIX CPEICTB,
(uHAHCOBOE MOJIOKEHUE, HALIMOHATIBHBIN JT0XO0/I.

2. Byxranrepckoe J1eJI0 — 3TO CUCTEMaTH4YeCKUi aHaiu3 MH(opManun
00 KOHOMHYECKOM MOJIO0KEHUH opraHu3anuy. OUHAHCOBBIN OTYET — 3TO
0TYeT O (pMHAHCOBOM IOJIOKEHHUU OpraHu3anuu. JlokymeHTamu GpuHaHCO-
BOTO OTYETa SBIIIOTCS: OaJaHCOBBIA OTYET, OTYET O JOXOoJax M OanaHc
000poTHBIX cpencTB. bamancoBblil oT4eT — 3TO TOKIIAA O (PMHAHCOBOM IIO-
JIO’)KEHUM OpPraHu3allMi Ha ONpeNeNIeHHY0 nary. OT4eTr o JoXohax — 3TO
JIOKYMEHT O JIEHEKHBIX MM MAaTEPUANIBHBIX pecypcax, MOCTYMAOIIUX rocy-
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JAPCTBY, IPEAIPUATHIO, YIPEXKISHUIO WM OTJEIBHOMY JIUITy B MpOIIecce
pacripeneneHns] HAIlMOHAIBHOTO A0XofAa. bamaHc oOOpOTHBIX CpPEACTB —
3TO AOKIaa 00 M3MEHEHMIX B (PMHAHCOBOM ITOJIOKEHUH OpPTaHU3aIlNH.

4. Complete the following statements.

1. Accounting is ... . 2. Accounting is used by managers to ... . 3. Ac-
counting is used by legislative bodies to ... . 4. Accounting is used by lend-
ers and employees to ... . 5. Accounting is used by governmental bodies to
... . 6. Accounting is used by customers to ... . 7. Accounting provides in-
formation through ... . 8. Three financial statements are ... . 9. Accountant
is a professionally qualified person who ... .

Text 7.2. Read and translate the text using the vocabulary that fol-
lows.

BALANCE SHEET

A balance sheet describes the resources that are under a company’s
control on a specified date and indicates where these resources have come
from. Any balance sheet consists of three major sections: the assets, the li-
abilities and the owners’ equity. The assets are material values and money
resources owned by the company. The liabilities are the funds that have
been provided by outside lenders and other creditors in exchange for the
company’s promise to make payments or to provide services in the future.
The owners’ equity is the funds that have been provided by the company’s
owners or on their behalf. The list of assets shows the forms in which the
company’s resources are kept; the lists of liabilities and the owners’ equity
indicate where these same resources have come from. The balance sheet,
in other words, shows the company’s resources from two points of view,
and the following relationship must always exist: total assets are total lia-
bilities plus total owners’ equity. This same identity is also expressed in
another way: total assets minus total liabilities equals total owners’ equity.
In this form, the equation emphasizes that the owners’ equity in the com-
pany is always equal to the net assets (assets minus liabilities). Any in-
crease in one will inevitably be accompanied by an increase in the other,
and the only way to increase the owners’ equity is to increase the net
assets.

Vocabulary
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Balance sheet — OanancoBblii oryeT; assets — axkTuBhl; liabilities —
oOs3arenscTBa; in exchange for — B oOMeH Ha; equity — coOCTBEHHBIE
CPEIICTBA; YHMCTash CTOMMOCTh KamuTayiia kommnanww; on behalf of — or
UMeHH Koro-nubo; total assets — cymma OGamanca (00mast CTOMMOCTD
umyIiectra); identity — toxmectBo; equation — ypaBHeHue; inevitably —
Hen30eXKHO; aCCOMpPany — COpoBOKAATh, COMYTCTBOBATh; current assets —
obopoTHbIi kanuTal; fixed assets — ocHOBHOM kamuTal; intangible assets —
HemarepuanbHble akTuBbI; real estate — nHeaBmwkUMOCTh; trademark — Top-
roBast Mmapka; goodwill — peryranusi KoMnaHuu.

Tasks to text 7.2
1. Answer the following questions.

1. What does a balance sheet describe? 2. What does a balance sheet
indicate? 3. What sections does any balance sheet consist of? 4. What is
meant by the term “assets”? 5. What is meant by the term “liabilities”?
6. What funds does the owners’ equity include? 7. What does the list of as-
sets show? 8. What do the lists of liabilities and the owners’ equity indi-
cate? 9. What equation must the balance sheet show? 10. What does this
equation emphasize? 11. What is the only way to increase the owners’
equity?

2. Translate the following words, phrases and statements from Rus-
sian into English.

1. banaHcoBbIil OTYET, aKTHBBI, 0053aTEIILCTBA, MaTEPUAIbHBIE [ICHHO-
CTH, JICHEKHBIE CPEICTBA, HA ONPENEICHHYIO 1aTy, NPOU3BOAMTH IJIATEX,
NPEIOCTABIATh YCIyTH, COOCTBEHHBIE CPEICTBA, CyMMa OanaHca, TOXIe-
CTBO, YpaBHEHHE, OOOPOTHBIM KalluTajl, OCHOBHOM KalWTall, OCTaTOYHAs
(banaHcoBasl) CTOMMOCTh KaluTalla, HEMaTepHalbHble aKTUBBI, HATUYHbIC
JIEHbIH, HEIBUKUMOCTh, TOPrOBasi MapKa, peryTalusl KOMIaH!H.

2. banaHCOBBI OTYET — 3TO JOKYMEHT OyXTaiTepcKoro ydera, KOTO-
pBIi B JIEHE)KHOM BBIPQ)KEHUHU JAET IPEJCTABICHUE O COCTOSHUHU JAEI
(bupMBI Ha ONIPEACTICHHYIO aTy. AKTUBBI KOMIIAHUU — 3TO OOOPOTHBIH Ka-
NUTa] KOMIIAHUH, OCHOBHOHM KamuTaj KOMIIAHMM M HeMaTepHaJbHbIC aK-
TUBBI KOMIIaHUH. OOOPOTHBIN KalUTal KOMIIAHUHM — 3TO HAIWYHbIEC JJCHBI'H
1 celppe. OCHOBHOM KanuTaa KOMIIAHUU — 3TO HEABMKUMOCTb, MAIIMHBI
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obopynoBanue. HemarepuanpHble aKTUBBI KOMIIAHUM — 3TO MATEHTHI, pe-
MyTaIus ¥ TOProBas MapKa.

3. Complete the following statements.

1. A balance sheet describes ... . 2. A balance sheet consists of ... .
3. The assets are ... . 4. The liabilities are ... . 5. The owners’ equity is ... .
6. The balance sheet must show ... . 7. The owners’ equity in the company
is always ... . 8. The net assets are ... . 9. The only way to increase the
owners’ equity is ... . 10. The current assets are ... . 11. The fixed assets
are ... . 12. The intangible assets are ... .

Text 7.3. Read and translate the text using the vocabulary that fol-
lows.

INCOME STATEMENT

The company uses its assets to produce goods and services. The com-
pany’s success depends on whether it is wise or lucky in the assets it
chooses to hold and in the ways it uses these assets to produce goods and
services. The company’s success is measured by the amount of profit it
earns. Net income is the accountant’s term for the amount of profit that is
reported for a particular time period. The company’s income statement for
a period of time shows how the net income for that period was derived.
The first line in the company’s income statement shows the company’s net
sales revenues for the period: the assets obtained from customers in ex-
change for the goods and services. The second line summarizes the com-
pany’s revenues from other sources. The income statement next shows the
expenses of the period: the assets that were consumed while the revenues
were being created. The expenses are usually broken down into several
categories (cost of merchandise sold, salaries of employees, depreciation,
and etc.) indicating what the assets were used for. The income statement
shows only a single number, the net gain on the sale. If net income is nega-
tive, it is referred to as a net loss.

Vocabulary
Income statement — otuer o moxomax; assets — akTuBbI, profit —

npuObUTb; net income — YUCTHIA JIOXOJ; sales revenue — JOXOJBI OT
npojax; obtain — momyyaTh; consume — pacxoJoBaTh; cost of merchandise
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sold — crommocTh peann3oBaHHBIX ToBapoB; depreciation — amopTu3ars;
net gain (net income) — 4ncras npuObLIL; net loss — YUCTHIN YOBITOK; inter-
est revenues — 1oxoasl OT MPOLCHTOB; €Xpenses — Pacxobl; interest eX-
pense — pacxo/Ibl Ha BIILIATY MPOLICHTOB.

Tasks to text 7.3
1. Answer the following questions.

1. What is the company’s success measured by? 2. What is meant by
the term “net income”? 3. What does the company’s income statement
show? 4. What does the first line in the company’s income statement
show? 5. What does the second line in the company’s income statement
summarize? 6. What expenses does the income statement show? 7. What
categories are the expenses usually divided into? 8. What number does the
income statement show?

2. Translate the following words, phrases and statements from Rus-
sian into English.

1. Otuer 0 mOXOJax, MONydYaTh MPHUOBLIb, YUCTHIN TOXOJ, JOXOIBI OT
MpOJaaX, MOJy4aTh, PACX0JA0BaTh, CTOUMOCTh PEATM30BaHHBIX TOBAPOB,
JKaJIOBaHbE CIYXKAIIUX, aMOPTHU3alHs, PACXOJIbl, PACXOJIbl Ha BEHITUIATY
MPOIIEHTOB.

2. UucTelii JOXO0 — 3TO JAOXOJ TOCJE YIUTaThl BCeX HAIoroB. UHCTHIHA
YOBITOK — 3TO KOTJa PacXojbl MPEBBIMIAIOT JOXOMABI. 3apruiaTta padoTaro-
IIUX TI0 HaliMy OTpa)keHa B OTYETe O OX0JaX. AMOPTH3AIHS — 3TO MOCTe-
TIEHHOE CHIDKEHUE IIEHHOCTH OCHOBHBIX (DOHIOB BCJIENCTBUE WX W3HAIIH-
BaHUs.

3. Complete the following statements.

1. The company uses ... . 2. The company’s success depends on ... .
3. The company’s success is measured by ... . 4. Net income is ... . 5. The
company’s income statement shows ... . 6. The first line in the company’s
income statement shows ... . 7. The second line in the company’s income
statement summarizes ... . 8. The income statement next shows ... . 9. The
expenses are broken down into ... and indicate ... . 10. The income state-
ment shows only ... .
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UNIT 8. ADVERTISING

Text 8.1. Read and translate the text using the vocabulary that fol-
lows.

ADVERTISING AND ITS HISTORY

To advertise means to tell people publicly about a product or service in
order to persuade them to buy it. Advertising — the techniques and practic-
es used to bring products, services or opinions to public notice for the pur-
pose of persuading the public to respond in a certain way toward what is
advertised. Most advertising involves promoting a good that is for sale, but
similar methods are used to encourage people to drive safely, to support
various charities, or to vote for political candidates. In many countries ad-
vertising is the most important source of income for the media through
which it is conducted. The media are all the organizations, such as televi-
sion, radio, and the newspapers, that provide information for the public. In
the ancient and medieval world such advertising as existed was conducted
by word of mouth. The first step toward modem advertising came with the
development of printing in the 15th and 16th centuries. In the 17th century
weekly newspapers in London began to carry advertisements, and by the
18th century such advertising was flourishing. The great expansion of
business in the 19th century was accompanied by the growth of an adver-
tising industry; it was that century, primarily in the United States that saw
the establishment of advertising agencies. Advertising agency is a compa-
ny that designs and makes advertisements for other companies. By the
1920s advertising agencies could plan and execute complete advertising
campaigns.

Vocabulary
Techniques — texandeckue npuemsr; persuade — yoenurs; respond — pe-
arupoBaTth; charities — OnarorBopurensHble aeia; media — cpeacTBa Mac-
cooii napopmaruu; by word of mouth — ycrho; flourish — npouseraTs;
primarily — rimaBHBIM 00pa3oM; eXeCute — OCyIEeCTBIIATb.
Tasks to text 8.1

1. Answer the following questions.

1. What is meant by the term “advertising”? 2. What does most adver-
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tising involve? 3. Where is advertising used? 4. What is the most important
source of income for the media? 5. How was advertising conducted in the
ancient and medieval world? 6. What was the first step toward modern ad-
vertising? 7. Who began to carry advertisements in the 17th century in
London? 8. What was the great expansion of business in the 19th century
accompanied by? 9. What century saw the establishment of advertising
agencies?

2. Agree or disagree with the following statements.

1. To advertise means to make an announcement, for example in a
newspaper or on a poster, that a job is available. 2. Advertisement is a pic-
ture, set of words, a film etc. that is used to advertise a product or service.
3. Advertising is used to bring its preconceived opinions to public notice.
4. Advertising promotes unsalable goods for sale. 5. Advertising encour-
ages people to make traffic violations. 6. Advertising discourages people
to back up various charities. 7. Advertising has the purpose of persuading
the public that charity begins at home. 8. Advertising encourages people to
vote for political candidates holding extreme views in politics. 9. Advertis-
ing encourages people to hold a candle to the devil. 10. Advertising is
something that gives people what they want knowing it is not good for
them. 11. Advertising is the most important source of income for the gutter
press. 12. Advertising tuckers any man of sense out. 13. Advertising makes
anyone extremely angry or annoyed.

3. Translate the following words, phrases and statements from Rus-
sian into English.

1. Texanueckue mpuemsl, yOexaaTh, MPUBICKATh BHUMAHUE, TOIJEP-
JKUBaTh, TOJIOCOBATH, MIPOIBETATh, ICTOYHHUK JIOX0/a, OJIAaTrOTBOPUTENHHBIC
Jiena, CpeAcTBa MacCoBOH MH(OpMAIIHY.

2. Pexnama wcIionb3yeTcst IS TOTO, YTOOBI MpUBJIeYs BHUMAHHUE ITyO-
JIUKU K OTpejeNieHHBIM ToBapaM. Pekiama yOexIaeT Hac OCTOPOXKHO BO-
JIUTh aBTOMOOWJIb. Pexitama momnepkuBaet 01aroTBOpuUTeNbHbIE ena. Pe-
KJIaMa MPU3BIBAET HAC TOJ0COBAThH 33 MOJIUTHUYECKUX KaHIUAaToB. Peka-
Ma MPOLIBETAET.

4. Complete the following statements.

1. To advertise means ... . 2. Advertising is... . 3. ... is the action of call-
ing something to the attention of the public especially by paid announce-
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ments. 4. Most advertising involves ... . 5. Advertising encourages ... .
6. Advertising supports ... . 7. Advertising helps people to vote ... . 8. The
most important source of income for the media is ... . 9. Advertising is
conducted through ... . 10. Advertising was conducted by ... in the ancient
and medieval world. 11. Modern advertising came with ... . 12. Weekly
newspapers in London began ... . 13. ... was accompanied by ... . 14. The
United States saw ... . 15. Advertising agencies could ... .

Text 8.2. Read and translate the text using the vocabulary that fol-
lows.

ADVERTISING AND ITS MEDIA

There are some principal media for advertising. Newspapers can offer
advertisers large circulations (circulation — the average number of copies
of a newspaper or magazine that are usually sold each day, week, month
etc.) and the opportunity to alter their advertisements frequently and regu-
larly. Magazines may be of general interest or they may be aimed at specif-
ic audiences (such as people interested in computers or literature) and offer
the manufacturers of products of particular interest to such people the
chance to make contact with their most likely customers. The most perva-
sive (existing or spreading everywhere) media are television and radio.
Advertisers can buy short “spots” of time to promote their products or ser-
vices. Advertising spots are broadcast between or during regular programs.
For advertisers the most important facts about a given television or radio
program are the size and composition of its audience. The size of the audi-
ence determines the amount of money the broadcaster can charge an adver-
tiser, and the composition of the audience determines the advertiser’s
choice as to when a certain message, directed at a certain segment of the
public, should be run. The other advertising media include direct mail,
outdoor billboards, posters, and etc. Advertising is on some occasions too
intrusive (affecting someone’s private life or interrupting them in an un-
wanted and annoying way).

Vocabulary

Medium — cpezcrtBo; the media — cpezcTBa mMaccoBoi MHGOPMAIHH;
circulation — tupax; likely — BeposTHBIH; pervasive — BCIOIY
NPOHUKAIOLINHI; SPOt — MECTO; composition — cocTaB; charge — 3alpoCUTBb;
segment — cekrop; direct — HanparaTh; billboards — pekaMHbIe HIUTHI;
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poster — mrakar, adwuia; intrusive — Ha30MJINBBIN, HABSI3UNUBEIH.
Tasks to text 8.2
1. Answer the following questions.

1. What can newspapers offer advertisers? 2. What may magazines be
aimed at? 3. What may magazines offer the manufacturers? 4. What are the
most pervasive media? 5. What and why can advertisers buy? 6. When are
advertising spots broadcast? 7. What facts are the most important for ad-
vertisers? 8. What does the size of the audience determine? 9. What does
the composition of the audience determine? 10. What do the other adver-
tising media include? 11. Do you find advertising too intrusive?

2. Agree or disagree with the following statements.

1. Newspapers can offer advertisers small circulations. 2. Newspapers
can offer advertisers the opportunity to buy printing machines. 3. Maga-
zines may help the manufacturers of products to foist their substandard
goods upon their customers. 4. The most pervasive media are old wives’
tales. 5. Advertisers can buy television and radio to promote their products
or services. 6. The term “direct mail” means advertisements that are sent
by post to many people. 7. Billboard is a large sign used for advertising.
8. Poster is a large printed notice, picture, or photograph, used to advertise
something or as a decoration. 9. Audience is a group of people who watch
and listen to someone speaking or performing in public. 10. Audience is
the number or kind of people who regularly watch or listen to a particular
programme. 11. Target audience is the kind of people that a programme or
advertisement is supposed to attract.

3. Translate the following statements from Russian into English.

1. Pa3memarh pekiiaMmy B ra3zerax BHITOAHO. 2. JKypHaIbl Ipemiaraiot
IMPOU3BOJUTEIIAM YCTAHOBHUTH KOHTAKTBI C IMOTCHUHUAJIBHBIMU ITOKYIIATC-
JssMA WX ToBapoB. 3. TemeBumenne u paano MPOHUKAIOT MoBcoay. 4. Pe-
KJIaMy MO’KHO Ha3BaTh “HaBSA3YMBOW . 5. Pexiama mose3Ha BceMm.

4. Complete the following statements.

1. Newspapers can offer ... . 2. Magazines may be ... . 3. Magazines may
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offer ... . 4. The most pervasive media are ... . 5. Advertisers can buy ... .
6. Advertising spots are broadcast ... . 7. The size of the audience deter-
mines ... . 8. The composition of the audience determines ... . 9. The other
advertising media include ... . 10. Advertising on some occasions affects ... .
11. ... is the kind of people that an advertisement is expected to attract.
12. ... is the number or kind of people who at regular times watch or listen
to a peculiar programme. 13. ... is a large photograph used to advertise
something. 14. ... is a large signboard used for advertising.

Text 8.3. Read and translate the text using the vocabulary that fol-
lows.

ADVERTISING AND ITS EFFECTIVENESS

There is no serious disagreement over the power of advertising to in-
form consumers of what products are available (can easily be bought or
found). In a free-market economy effective advertising is extremely im-
portant and necessary to a company’s survival, for unless consumers know
about a company’s product they are unlikely to buy it. For an advertise-
ment to be effective its production and placement must be based on a
knowledge of the public and a skilled use of the media. A career in adver-
tising is a difficult one. Good advertisers are in great demand. Advertising
agencies serve to organize complex advertising campaigns. The effective-
ness of advertising campaigns is based on research into consumer behav-
iour and demographic analysis of the market area. Demography is the
study of human populations and the ways in which they change. Advertis-
ers combine creativity in the production of the advertising messages with
canny scheduling and placement, so that the messages are seen by, and
will have an effect on, the people advertisers most want to address. Given
a fixed budget, the advertiser faces a basic choice: he can have his message
seen or heard by many people fewer times, or by fewer people many times.

Vocabulary

Power — criocobHOCTB; unless — moka He; unlikely — Bps mu; adver-
tisement — pexknamuoe oObsiBieHue; placement — pa3merienue; skilled —
uckycueii; to be in demand — mosnp3oBathes cmpocom; research —
uccnenoBanue; consumer behavior — moBenenue norpedurenell (Hanpu-
Mep, peakis Ha HOBBIH TOBap, YIIaKoBKY); Creativity — TBopuecTBo; canny
— xutpsid; schedule — mnanuposats; fixed budget — TBepaas cmerta; thing
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of naught — menyxuas Bemip.
Tasks to text 8.3
1. Answer the following questions.

1. Why is effective advertising extremely important and necessary to a
company’s survival? 2. What must be done for an advertisement to be ef-
fective? 3. A career in advertising is a difficult one, isn’t it? 4. Good adver-
tisers are in great demand, aren’t they? 5. What do advertising agencies
serve to do? 6. What is the effectiveness of advertising campaigns based
on? 7. What and why do advertisers combine? 8. What budget is the adver-
tiser given? 9. What does the advertiser face?

2. Agree or disagree with the following statements.

1. There is no dispute over the power of advertising to inform consum-
ers of what products are available. 2. Free market is a market in which
prices are not controlled or limited in any way. 3. Effective advertising is
essential to a company’s survival. 4. Consumer is someone who buys and
uses products and services. 5. As soon as consumers know about a compa-
ny’s product they are likely to buy it. 6. A career in advertising is an easy
one. 7. Good advertisers are in good demand. 8. Advertising agencies
serve to organize whispering campaigns. 9. Whispering campaign is an at-
tack, on someone that is made by privately spreading criticism about them.
10. The effectiveness of advertising campaigns is based on research into
consumer private life. 11. Advertisers have to be clever, careful, and not
easily deceived, especially in business or politics. 12. Advertisers are given
a permanent budget. 13. Advertisers play the fool with consumers.

3. Translate the following words, phrases and questions from Russian
into English.

1. PazHormacusi, CIy>KuTh, TIOBEJICHHE MOTpPeOUTENIEH, CIpoC, MOIb30-
BaThCsl OOJBIIMM CIPOCOM, TBEpJAs CMETa, PEKIaMHOE areHTCTBO, pac-
MPOCTPaHEHHUE JIOKHBIX CIYXOB IMPO CBOEr0 MPOTHBHHKA, YACTHBIM 00pa-
30M, PaCIPOCTPaHATh, HAYYHOE UCCIICOBAaHUE, YaCTHASI JKU3Hb, OOMaHBI-
BaTh, NICPMAHCHTHBIN, BAISATH JAypaka, peKIaMUpOBaTh, HHPOPMHUPOBATH,
MOTpeOnTeNb, UMEIONIUIICS B PACIOPSHKEHUH, CBOOOIHBIN PHIHOK, IIEHA,
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KOHTPOJIMPOBATh, OTPAHUYUBATH, 3()(HEKTUBHBIH, CYIIECTBECHHBIM.

2. Pexyiama co3maet cripoc Ha ToBapbl u yenyru? Bel mobute pexnamy?
Yro ecth xopomas pekinama? Ha yem ocHOBBIBaeTcs 3PEKTUBHOCTH pe-
KJIaMHOW kommaHuu? Bbl Kynmute ToBap, €ciM y HEro Iioxas pekiama?
Moxet i Xopomasi pekiaMa yOeauTh MOKYMNaTeNs KYIMUTh HEHYKHBIH
emMy ToBap? XOpOIIH PeKIIaMOIaTeNb MOJIB3YETCs OOIBIIAM CIIPOCOM?

4. Complete the following statements.

1. Effective advertising is ... . 2. Unless consumers know ... . 3. For an
advertisement to be effective ... . 4. A career in advertising is ... . 5. Good
advertisers are ... . 6. Advertising agencies serve ... . 7. The effectiveness
of advertising campaigns is based on ... . 8. Advertisers combine ... so that
.... 9. Advertisers are given ... . 10. Advertisers face ... .

Text 8.4. Read and translate the text using the vocabulary that fol-
lows.

ADVERTISING, ITS COST AND ITS INFLUENCE

In criticism of advertising it has been argued that the consumer must
pay for the cost of advertising in the form of higher prices for goods;
against this point it is argued that advertising enables goods to be mass
marketed, thereby bringing prices down. It has been argued that the cost of
major advertising campaigns is such that few firms can afford (to have
enough money to buy or pay for something) them, thus helping these firms
to dominate (to have power and control over) the market; on the other
hand, whereas smaller firms may not be able to compete (to try to be more
successful) with larger ones at a national level, at the local level advertis-
ing enables them to hold their own. Finally, it has been argued that adver-
tisers exercise an undue (more than is reasonable, suitable, or necessary)
influence over the regular contents of the media they employ — the editori-
al stance (an opinion that is stated publicly) of a newspaper or the subject
(the thing one is talking about or considering in a conversation, discussion,
book, film etc.) of a television show. In response it has been pointed out
that such influence is counteracted, at least in the case of financially strong
media firms, by the advertiser’s reliance on the media to convey his mes-
sages; any compromise (an agreement between two contracting parties that
is achieved by both of them accepting less than they wanted at first) of the
integrity of a media firm might result in a smaller audience (the persons
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reached by a publication, radio, TV, etc.) for his advertising.
Vocabulary

Argue — yTBepKIaTh, MOKa3blBaTh; enable — maBaTh BO3MOXHOCTE;
market — cOwiBaTh; thereby — takum o6paszom; whereas — Torma kak; hold
one’s OWn — COXpaHATh CBOU MO3UIIMH; €XEIrcise — MCIOIb30BaTh; undue —
upe3mepHblil; editorial stance — penmakropckas mo3unus; counteract —
HeWTpanu30BaTh; reliance — 3aBHCUMOCTB; convey — coo0IaTh; contracting
parties — 1oroBapuBaroOIIHecs: CTOPOHBI; integrity — HEMPHUKOCHOBEHHOCTS;
break — mpepsiBath; preserve one’s existence — BBDKHTH; go without —
obouTHCE 0e3; forceless — OecCUIbHEI.

Tasks to text 8.4
1. Answer the following questions.

1. What is the first point at issue in criticism of advertising? 2. What is
the second matter of dispute in criticism of advertising? 3. What is the
third subject of controversy in criticism of advertising?

2. Agree or disagree with the following statements.

1. The advertiser must pay for the cost of advertising. 2. Advertising
enables goods to be mass marketed. 3. Advertising brings prices up. 4. The
cost of major advertising campaigns is such that few firms can have
enough money to pay for them. 5. Advertising helps only very large com-
panies to have power and control over the market. 6. Smaller firms are not
successful in comparison with larger ones at a national level. 7. Advertis-
ing enables smaller firms to flourish at the local level. 8. Advertisers exer-
cise an unreasonable influence over the editorial stance of a newspaper.
9. Advertisers exercise an excessive influence over the subject of a televi-
sion show. 10. The advertiser’s influence is neutralized by the advertiser’s
reliance on the media to convey his messages.

3. Translate the following words, phrases and questions from Russian
into English.
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1. Pexnamosarens, HEMHOTHE, PBIHOK, B CPAaBHEHUH C, YAAa4HBIN, HA HAIU-
OHAJTPHOM yPOBHE, ITPOIBETaTh, PACIIPOCTPAHEHHEIN B OTJEIBHBIX MECTaX,
HENIOMEPHBIN, BIWSHUE, HEHUTpalIM30BaTh, COOOIIEHHWE, BCEIENo, MOJ-
BIIACTHBIN, TUIATHTH, CTOMMOCTB, MAaCCOBEIH, BIIEYhb 3a COOOM, peKIamMHas
KOMITaHHUS, 371011 YMBICEIL.

2. [ToTpebuTens NODKEH TUIATHTH 3a pekiamy? Bam HpaButcs, xornma
buIepM TIpephiBacTCs pekiaMoii? TeneBuieHUE MPOXKHUBET 0€3 peKIambl?
Brr Bepure pexitame? Kakoit ToBap MoxkeT obolTHCh 0e3 pexitambl? Cpen-
CTBa MaccoBO MH(OpMAIH OCSCCIITHHBI ITepe;] 37T0H BOJICH pekIaMoaaTers?

4. Complete the following statements.

1. The consumer must pay ... . 2. Advertising enables ... . 3. Few firms can
afford ... . 4. Advertising helps large companies to dominate ... . 5. Small
firms can’t compete ... . 6. Advertising enables small firms ... . 7. Advertis-
ers exercise ... . 8. The advertiser’s influence is counteracted by ... . 9. Any
compromise ... might ... . 10. ... an agreement between two parties
achieved by both of them accepting less than they wanted at first.

UNIT 9. INSURANCE

Text 9.1. Read and translate the text using the vocabulary that fol-
lows.

INSURANCE, THE INSURER AND THE INSURED

To insure means to buy insurance to protect yourself against something
bad happening to you, your family or your possessions. The insurer is a
person or company that provides insurance. The insured is the person or
people who are insured. Insurance is a contract in writing between an in-
surance company and the insured, whereby the insurance company will
pay the insured a stated sum of money on the happening of a stated event.
(Frequently the word insurance and “assurance” are used in the same way.)
In return for a specified consideration, the insurer undertakes to pay the in-
sured some specified amount in the event that the insured suffers loss
through the occurrence of a contingent event covered by the insurance con-
tract (insurance policy). By pooling the financial contributions of a large
number of policyholders, the insurer is usually able to absorb losses in-
curred over any given period much more easily than would the uninsured
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individual. While the destruction of an automobile in a traffic accident im-
poses a heavy financial loss on an individual, for example, one such loss is
of relatively small consequence to an insurer who is collecting sufficient
premiums (insurance premium is the money that you pay regularly to an
insurance company) on a large number of automobiles.

Vocabulary

Insurance — crpaxoBanwme; the insurer — cTpaxoBmuK; the insured —
CTpaxoBarenb; iNsure — crpaxoBarhb(cs); consideration — KOMIIEHCAIIWS
undertake — o0si3athcest, rapanTupoBath; suffer losses — Teprnerh yOBITKY;
occurrence — mpowuciiecTsue; pool — 00beAMHATE; iNCUr — HaBJIeYb Ha Ce-
Os1; contingent — HempeBHUIACHHBI; insurance policy — cTpaxoBOi IMOJUC;
absorb — amoprusupoBaTh; impose — Hajararth, consequence — IMocie-
CTBHeE; insurance premium — cTpaxoBoii B3HOC.

Tasks to text 9.1
1. Answer the following questions.

1. What is meant by the term “to insure”? 2. Who provides insurance?
3. What is meant by the term “insurance”? 4. What does the insurer under-
take to do? 5. When is the insurer usually able to absorb losses more easi-
ly? 6. What is called insurance premium?

2. Agree or disagree with the following statements.

1. Insurance is a contract for reducing losses from accident incurred by
an individual party through a distribution of the risk of such losses among
a number of parties. 2. Insurance is an arrangement with a company in
which you pay them money each year and they pay the costs if anything
bad happens to you, such as an illness or an accident. 3. To insure means
to sell insurance to protect yourself against something bad happening to
you. 4. The insurer is a person who plays a confidence trick on you in or-
der to get your money. 5. The insurer is someone who deceives people to
gain money. 6. The insured is a victim of insurance fraud. 7. The insurer
takes responsibility for paying the insured some specified amount when
the insured incurs losses. 8. The insurer is able to make up losses much
more easily than would the uninsured individual. 9. To incur means to put
yourself in an unpleasant situation by your own actions.
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3. Translate the following words and phrases from Russian into Eng-
lish.

ITocpencTBoM 4ero, yCTaHOBJICHHBIN, HECUACTHBIA CIy4ail, B OOMeH,
TOYHO OTIPEAeNsATh, OpaTh Ha cebs 00s3aTenbCTBa, B CIydae, OXBaTHIBATD,
00beIMHATH B 00IMiA (OHJ, pa3pyllIeHUE, HAJIarath, OTHOCUTEILHO, TI0-
CJIEZICTBUE, TOCTATOUHBIM, JOTOBOP CTPaxXOBaHUs, YMEHbBIIATh, CTOPOHA B J0-
TOBOpE, paclpeneeHne, COTJIANIeHne, CIydaThCs, 3JI0yNnoTpeOIeHue 10-
BepreM, 0OMaHBIBaTh, 3apaboTaTh, KEPTBA, MOIIICHHNYECTBO TIPH CTPaXo-
BaHUHU, OTBETCTBEHHOCTh, TEPIETh YOBITKHA, BOBMECTUTH YOBITKH, HEMPH-
sITHasE CUTyalus, CTpaxOBaHHUE, CTPAXOBIUMK, CTPAaxOBaTEIb, CTPaXOBaTh,
W3JIEP)KKH, KOMITCHCAIIHS, TPOWCIIECTBHE, HaBJedb Ha ceOs, HelpelBH-
JIEHHBIH, CTPaxOBOM MOJIUC, B3HOC, aMOPTU3UPOBATh, CTPAXOBOM B3HOC.

4. Complete the following statements.

1. ... means to buy insurance to protect yourself against something bad
happening to you. 2. ... is a person or company that provides insurance.
3. ... is the person or people who are insured. 4. ... is a contract in writing
between an insurance company and the insured. 5. ... will pay the insured a
stated sum of money on the happening of a stated event. 6. The insurer un-
dertakes to pay ... in return for ... . 7. The insurer is able ... by pooling ... .
8. ... is the money that you pay regularly to an insurance company.

Text 9.2. Read and translate the text using the vocabulary that fol-
lows.

THE INSURER AND AN INSURABLE RISK

Insurance relies heavily on the “law of large numbers”. In large homo-
geneous groups of population it is possible to estimate the normal frequen-
cy of common events such as deaths and accidents. Losses can be predict-
ed with reasonable accuracy, and this accuracy increases as the size of the
group expands. From a theoretical standpoint, it is possible to eliminate all
pure risk if an infinitely large group is selected. From the standpoint of the
insurer, an insurable risk must meet the following requirements:

e The objects to be insured must be numerous enough and homogene-
ous enough to allow a reasonably close calculation of the probable fre-
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guency and severity of losses.

e The insured objects must not be subject to simultaneous destruction.
For example, if all the buildings insured by one insurer are in an area sub-
ject to flood, and a flood occurs, the loss to this insurer may be cata-
strophic.

¢ The possible loss must be accidental in nature, and beyond the control
of the insured. If the insured could cause the loss, the element of random-
ness and predictability would be destroyed.

e There must be some way to determine whether a loss has occurred
and how great that loss is. This is why insurance contracts specify very
definitely what events must take place, what constitutes loss, and how it is
to be measured.

Vocabulary

Rely on — mosaratscst; groups of population — ciiou o61iecTBa; estimate —
OIICHMBATh; reasonable — pasymubIil; expand — pacmmpsTees; eliminate —
ucKIounTh; infinitely — 6eckonedno; insurable risk — cTpaxyemsrii puck;
insurable — Moryuii ObITH IPEIMETOM CTpaxoBaHHs; NUMErOUS — MHOTO-
YHCIIeHHBINH; hOMOQGeneous — oMHOPOIHEI; severity — JKECTOKOCTh; severe
losses — Gousbiie yOBITKH; Occur — MPOMCXOIHTH; catastrophic — kaTa-
crpobuueckuii; accidental — ciyuaitaeiii; randomness — CIIy4aifHOCTB;
predictable — mpezackasyemsiit; specify — TouHo omnpenensTh; constitute —
COCTaBJIATD.

Tasks to text 9.2
1. Answer the following questions.

1. What does insurance rely on? 2. When is it possible to estimate the
normal frequency of common events? 3. What does the insured object that
is numerous enough and homogeneous enough allow estimating? 4. What
is the second requirement the insured risk must meet? 5. What must the
possible loss be in nature? 6. When would the element of randomness and
predictability be destroyed? 7. What is it necessary to determine from the
standpoint of the insurer? 8. What must insurance contracts specify very
definitely?

2. Agree or disagree with the following statements.

1. The objects to be insured must be small in numbers and heterogene-
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ous to estimate the probable frequency and severity of losses. 2. The in-
sured objects must be subject to simultaneous destruction. 3. The possible
loss must be non-random in nature. 4. The possible loss must be within the
control of the insured. 5. If the insured could cause the loss, the element of
randomness and predictability would be completely useless. 6. The insured
must be morally, legally, or officially allowed to cause the loss. 7. If the
insured causes the loss, he has to repair damage on his own account. 8. In-
surance contracts state in an exact and detailed way what events must pass,
what forms loss, and how it is to be estimated.

3. Translate the following words and phrases from Russian into Eng-
lish.

Cnou oO6mecTBa, MNOABEPKEHHBIN, OJHOBPEMEHHBIH, pa3pylleHue,
HaBOJHEHUE, MPOUCXOJUTh, CIyYaHBIN, BBI3bIBATh, CIIYYaHHOCTb, MPE.I-
CKa3yeMblid, OMpEeIeNsITh, OIEHUTh, MPEICKa3bIBaTh, Pa3yMHBIN, pacIIiu-
PATHCS, HUCKJIIOYUTh, OCCKOHEYHO CTPaxXyeMbIH PHCK, MOTYIIUH OBITh
MPEeIMETOM CTPAaxOBaHMs, TOYKA 3PEHUs, TPeOOBaHUE, MHOTOYMCIICHHBIM,
OJTHOPOHBIM, pa3yMHO, 4acTOTa, OOJBIIME YOBITKHA, TOYHO OINPEICNIATH,
OTIpEIETICHHO, COCTABIISATh, U3MEPATD.

4. Complete the following statements.

1. Insurance relies ... . 2. It is possible to estimate ... . 3. Losses can be
... . 4. Reasonable accuracy increases ... . 5. It is possible to eliminate ... .
6. The objects to be insured must be ... to allow ... . 7. The insured objects
must not be ... . 8. The possible loss must be ... . 9. The element of ran-
domness and predictability would be ... if ... . 10. There must be some way
... . 11. Insurance contracts specify very definitely ... .

Text 9.3. Read and translate the text using the vocabulary that fol-
lows.

THE INSURED AND AN INSURABLE RISK

From the viewpoint of the insured person, an insurable risk is one for
which the probability of loss is not so high as to require excessive premi-
ums (premium — the cost of insurance, especially the amount to pay each
year). What is “excessive” depends on individual circumstances, including
the insured’s attitude toward risk. What is “excessive” stands upon insur-
ance adjusters who are employed by an insurance company to decide how
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much to pay people who have had an accident. At the same time, the po-
tential loss must be severe enough to cause financial hardship if it is not
insured against. Insurable risks include losses to property resulting from
fire, explosion, windstorm, burglary, etc.; losses of life or health; and the
legal liability arising out of use of automobiles, occupancy of buildings,
employment, or manufacture. Uninsurable risks include losses resulting
from price changes and competitive conditions in the market. Political
risks such a war, cabinet crisis, monetary crisis or deepening economic cri-
sis are usually not insurable by private insurance companies but may be in-
surable by governmental institutions. Very often insurance contracts can
be drawn in such a way that an “uninsurable risk” can be turned into an
“insurable” one.

Vocabulary

Excessive — upe3amepHbIif; premium — CTpaxoBoO# B3HOC; insurance ad-
juster — oIeHIUK pa3Mepa CTpaxoBoro yobiTKa; severe 10sses — Gosnprime
yowiTkH; financial hardship — ¢punancoBsie TpyaHOoCcTH; Windstorm — Gypsi;
burglary — nounas kpaxa co B3iomom; legal liability — ropuarueckas ot-
BETCTBEHHOCTh; OCCUPANCY — BianeHue; competitive — KOHKYPHPYOIINH;
insurable — morymuii 66ITH IPEAMETOM CTPaxoBaHus; draw — COCTaBIISATh.

Tasks to text 9.3
1. Answer the following questions.

1. What is an insurable risk from the viewpoint of the insured person?
2. What does “excessive” depend on? 3. What does “excessive” stands up-
on? 4. What losses do insurable risks include? 5. What losses do uninsura-
ble risks include? 6. What are political risks? 7. What institutions may po-
litical risks be insured?

2. Agree or disagree with the following statements.

1. Risk is a person or business judged according to the danger involved
in giving them insurance or lending them money. 2. Risk is the possibility
that something bad, unpleasant, or dangerous may happen. 3. Risk man-
agement is a system to prevent or reduce dangerous accidents or mistakes.
4. Loss adjuster is someone who is employed by an insurance company to
decide how much should be paid to people who make claims on their in-
surance. 5. Insurable risks include losses to property resulting from de-
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bauchery. 6. Insurable risks include financial losses and fraud losses. 7. In-
surable risks include legal responsibility for paying money that is owed, or
for damage or injury. 8. Uninsurable risks include losses resulting from a
violent and sudden event or change, such as a serious flood or earthquake.
9. Political risks include losses resulting from opinions, ideas, and actions
that most people think are unreasonable and unacceptable.

3. Translate the following words and phrases from Russian into Eng-
lish.

CocTaBIATh KOHTPAKT, OONbIINE YOBITKH, OBITh MPUYMHOMN, (PUHAHCO-
BbIe TPYAHOCTH, COOCTBEHHOCTbH, B3PBIB, Oypsl, IOPHINIECKasi OTBETCTBEH-
HOCTb, BO3HHKATh, TOYKA 3PEHHUS, CTPAXOBATENb, CTPAXyEeMBIi PHCK, BEPO-
ATHOCTB, yIIepO, TpeboBaTh, Ype3MEPHBIH, CTPAXOBO B3HOC, Pa3yMHBIH,
HEOOXOJMMBIH, 3aBUCETh OT, OOCTOSATENHCTBA, BKIOYATh, OTHOIICHHE K,
OIICHIITUK pa3Mepa CTPaxoBOTo yObITKa, B3ATh Ha pabOTy, CTpaxoBasi KOM-
MaHUs, HECYACTHBIN Clydaid, HOTCHUUAJbHBIN, BIaJCHUE, 3aHSITOCTh, KOH-
KypUPYIOIINH, MOTYIIHIA OBITh MIPEIMETOM CTPaXOBAaHUS, TPABUTEIHLCTBEH-
HBII KPU3UC, IEHEKHBIN KpHU3HC.

4. Complete the following statements.

1. An insurable risk is ... from the viewpoint of ... . 2. What is “exces-
sive” depends on ... . 3. Insurance adjusters are ... . 4. The potential loss
must be ... to cause ... . 5. Insurable risks include ... . 6. Uninsurable risks
include ... . 7. Political risks are ... . 8. Insurance contracts can be drawn ... .

Text 9.4. Read and translate the text using the vocabulary that fol-
lows.

KINDS OF INSURANCE

Life insurance is a contract in writing whereby the insured person will
pay the insurance company stated premiums, so that he or she will receive
a certain sum of money with or without bonuses on reaching a certain age
or at death, whichever is the sooner. Property insurance is used to insure
against loss from accidental destruction of property. Marine insurance con-
tracts are written to cover the vessel, the cargo, the freight revenue to be
received by the ship owner, and legal liability for negligence of the shipper
or the carrier. There are at least four major types of liability insurance con-
tracts: liability arising out of the use of automobiles, liability arising out of

76



the conduct of a business, liability arising from professional negligence
(applicable to doctors, lawyers, etc.), and personal liability. Theft insur-
ance covers all acts of stealing. Aviation insurance covers physical damage
to the aircraft and legal liability arising out of its ownership and operation.
Workers’ compensation insurance, sometimes called industrial injury in-
surance, compensates workers for losses suffered as a result of work-
related injuries. Industrial injury insurance is a contract whereby payments
are made regardless of negligence. Credit insurance covers the risk of bad
debts from insolvency (that is, the inability of a person or company to pay
their debts as they fall due), death, and disability. Also, credit insurance
covers the risk of loss of savings from bank failure and the risk of loss
from export credit because of war or other political causes.

Vocabulary

Premium — cTpaxoBoii B3HOC; bonus — npeMuasibHas Hagdaska; which-
ever — xakoit 061 HU; accidental — ciry4aifHbI; marine — MOpPCKOif; vessel —
Kopabib; cargo — rpys; freight revenue — BeIpyyka OT MEPEBO3KH I'PY30B;
legal liability — ropuanyeckas oTBeTCTBEHHOCTH; negligence — HeOpexk-
HOCTB; Shipper — rpy3oormnpaBurens; carrier — TPaHCIIOPTHAsT KOMITaHHS;
liability insurance — crpaxoBanue oTBeTCTBeHHOCTH; conduct — BelneHue,
applicable — npumenumsiii; aviation — aBuarnus; physical damage — mare-
pHanbHBIA yiep0; insolvency — HeruaTesxeciocooHocTh; disability — He-
TPYAOCIOCOOHOCTB.

Tasks to text 9.4
1. Answer the following questions.

1. What kinds of insurance do you know? 2. What is life insurance?
3. What is meant by the term “bonus™? 4. What is property insurance used
to? 5. What does marine insurance cover? 6. What are major types of lia-
bility insurance contracts? 7. What does industrial injury insurance com-
pensate? 8. What does credit insurance cover?

2. Agree or disagree with the following statements.
1. Life insurance is a type of insurance that someone makes regular
payments into so that when they die their family will receive money. 2. Bo-

nus is money added to someone’s wages, especially as a reward for good
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work. 3. Property insurance is used to insure against loss from burglary.
4. Marine insurance covers personal liability for negligence of the shipper.
5. Liability insurance covers liability arising out of the use of motorcycles
and bicycles. 6. Theft insurance covers all acts of cheating. 7. Aviation in-
surance covers aviation accidents. 8. Industrial injury insurance compen-
sates workers for losses suffered as a result of lateness and nonattendance.
9. Credit insurance doesn’t cover the risk of bad debts from disability.

3. Translate the following words and phrases from Russian into Eng-
lish.

HermuaresxecrocoOHOCTh, HETPYAOCHOCOOHOCTh, CTPaXOBOW B3HOC, Ipe-
MHabHas Haj0aBKa, BRIPYYKa OT MEPEBO3KU IPY30B, IOPUANYECKAsT OTBET-
CTBEHHOCTb, TPY300TIPABHUTEIb, TPAHCIIOPTHAS KOMIIAHUS, CTPaXOBaHHE
OTBETCTBEHHOCTH, Oe3HaICIKHBIN JONT, SKCITOPTHBIA KPEIHT, CTPAXOBAHUE
JKU3HHU, MaTePUATIbHBIN yIIepo.

4. Complete the following statements.

1. Life insurance is ... . 2. Property insurance is used ... . 3. Marine in-
surance covers ... . 4. Liability insurance covers ... . 5. Theft insurance co-
vers ... . 6. Aviation insurance covers ... . 7. Industrial injury insurance
compensates ... . 8. Credit insurance covers... .

UNIT 10. MARKETING

Text 10.1. Read and translate the text using the vocabulary that fol-
lows.

MARKETING AND ITS FUNCTIONS

Marketing is the ability to assess, by whatever means, the needs of the
consumer, then using the available resources, design, produce, advertise,
and deliver the goods at the right time and at the right place and price to
the customer. Marketing’s principal function is to promote and facilitate
exchange. Through marketing, individuals and groups obtain what they
need and want by exchanging products and services with other parties.
Such a process can occur only when there are at least two parties, each of
whom has something to offer. In addition, exchange cannot occur unless
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the parties are able to communicate about what they offer and to deliver
what they offer. Marketing is not a coercive process: all parties must be
free to accept or reject what others are offering. So defined, marketing is
distinguished from other modes of obtaining desired goods, such as
through self-production, begging, theft, or force. Marketing is not confined
to any particular type of economy, because goods must be exchanged and
therefore marketed in all economies and societies except perhaps in the
most primitive one. Furthermore, marketing is not a function that is limited
to profit-oriented business; even such institutions as hospitals, schools, and
museums engage in some forms of marketing.

Vocabulary

Marketing — crictema opraHu3aniy U yrnpaBieHHs IeSTEIbHOCTBIO (Hp-
MBI, HalpaBjeHHas Ha O00ECIeYeHHe MAaKCHMAIBHOTO CObITa €¢ MPOIYyK-
UM, TOCTH)KEHUE BBICOKON 3()()EeKTUBHOCTH 3KCIIOPTHBIX M3JIENHUN H pac-
IIUPEHUE PHIHOYHOI JOJTH; 8SSESS — OLIEHHBATh; consumer — HOTPEOUTEIb;
available — umeroruiicss B pacrmopspkeHUH; promote — CoJeiCTBOBaTh; fa-
cilitate — momorarb, crToCOOCTBOBATH; OCCUr — MPOUCXOIUTD; unless — eciu
He; communicate — coo0IIaTk; coercive — MPUHYANTENbHBIN; mode — cro-
co0; begging — uumieHcTBo; confine — orpaHu4mMBaTh; market — KymuTh
WK TIpofIaTh Ha pbiHke; furthermore — kpome Toro; engage — BOBIIEKATh.

Tasks to text 10.1
1. Answer the following questions.

1. What is marketing? 2. What is marketing’s principal function?
3. What do individuals obtain through marketing? 4. When do exchange of
products and services occur? 5. Is marketing distinguished from other
modes of obtaining desired goods?

2. Agree or disagree with the following statements.

1. Marketing is the sum of activities involved in directing the flow of
goods and services from producers to consumers. 2. Marketing is the activ-
ity of trying to sell a company’s products by advertising, using attractive
packages etc. 3. Marketing helps exchange to develop and be successful.
4. Marketing is to facilitate exchange. 5. Through marketing, individuals
obtain needless and unwanted products. 6. Marketing is a compulsory pro-

79



cess. 7. Through marketing, consumers obtain desired goods. 8. Museums
do not take part in some forms of international marketing. 9. Hospitals be-
come involved in some forms of marketing.

3. Translate the following words and phrases from Russian into English.

MapkeTuHr, NpUHATh, OTBEPraTh, JaBaTh OMPEICIICHUE, POBOIUTH Pa3-
JIMYMe, Croco0, JKenaTh, U3TOTOBJIICHUE JUIS CeOs, HUIICHCTBO, TMPOCHTH
MONasHUS, Kpaxa, IPUHYK/IEHUE, OTPAaHMINBATH, OCOOBIN THIT SKOHOMHKH,
CJIeTOBATeNbHO, KYMUTh WIM MPOAATh HA PHIHKE, UCKII0Yas, K TOMY e,
OPUEHTUPOBAHHBIN Ha MPHUOBLIL, OU3HEC, CIOCOOHOCThH, OLICHUBATH, JIFO-
Oble cpeicTBa, MOTPEOHOCTH, OTPEOUTEIIb, TOCTYIHBIN, PECYPCHI, TPOEK-
THPOBAaTh, POU3BOINTE, PEKIAMIPOBATH, JOCTABIISIThH, TOBAPHI, 3aKA3UHK,
COZIEHCTBOBATH, CITIOCOOCTBOBAThH, OOMEH, IPHOOPETATh, YUACTBYIOIIEE JIH-
110, TIPOUCXOJIUTD, MPEJIOKUTh, OBITH B COCTOSTHUM, COOOIATh, IPUHYIH-
TeJIbHBIN, BOBJICKATh.

4. Complete the following statements.

1. Marketing is ... . 2. Marketing’s principal function is ... . 3. Through
marketing, individuals obtain ... . 4. Exchange of products and services can
occur ... . 5. Exchange of products and services cannot occur ... . 6. Mar-
keting is not ... . 7. Marketing is distinguished from ... . 8. Marketing is not
confined to ... . 9. Marketing is not a function ... . 10. Hospitals, schools
and, museums engage in ... .

Text 10.2. Read and translate the text using the vocabulary that fol-
lows.

MARKETING STRATEGY

The marketing process is divided into a strategic and a tactical phase.
The strategic phase has three components — segmentation, targeting, and
positioning (STP). The organization must distinguish among different
groups of customers in the market (segmentation) and choose which
groups it can serve effectively (targeting). A key step in marketing strate-
gy, known as positioning, involves creating and communicating a message
that clearly positions the company or its brand in relation to competitors.
Thus, Volvo (Sweden) has positioned its automobile as the “safest”, and
Daimler-Benz (Germany), manufacturer of Mercedes-Benz vehicles, has
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positioned its car as the best “engineered”. Some products may be posi-
tioned as “outstanding” in two or more ways. However, claiming superi-
ority along several dimensions may hurt a company’s credibility because
consumers will not believe that some company can do better than others in
all dimensions. Furthermore, although the company may communicate a
particular position, customers may perceive a different image of the com-
pany as a result of their actual unpleasant experiences with the company’s
product or through word of mouth.

Vocabulary

Strategy — cTparerus; strategic — cTpaTermueckuii; segmentation — cer-
MeHTanus (TPOILECcC BBISBICHUS HanOoJiee ONaronmpysATHBIX yCIOBHHA Ha
PBIHKE C IeTbi0 BHIOOpAa BapuMaHTa OPUEHTAIMH IPOM3BOACTBEHHO-COBI-
TOBOW MOJMTHKH); targeting — onpeencHue menu; positioning — MO3MIHO-
HHUpOBaHHUe (JIeHCTBHUS, HANPaBJICHHBIE HA 00ECTIIeYeHNe TOBAapy KOHKYpEH-
TOCHOCOOHOTO TIOJIOKEHHUSI HA PBIHKE M Pa3pabOTKy COOTBETCTBYIOIETO
KOMIUIEKCa MapKeTHWHTa); communicate — COOOLIUTH; position — 3aHATh
MO3HUIINIO; engineer — MPOEKTHPOBATh; superiority — mpeBocxoacTso; di-
mension — usmepenue; credibility — mpaBaUBOCTB; perceive — BOCIIPUHH-
matk; by words of mouth — yctro; superiority complex — MaHuUsI BeTH4uSI.

Tasks to text 10.2
1. Answer the following questions.

1. What phases is marketing process divided into? 2. What are three
components of the strategic phase? 3. What is segmentation? 4. What is
targeting? 5. What does positioning involve? 6. How do producers position
their products? 7. What is meant by the term “credibility”? 8. What may
hurt a company’s credibility?

2. Agree or disagree with the following statements.

1. Strategy is a well-planned series of actions for achieving an aim, es-
pecially success against an opponent. 2. The marketing process is not di-
vided into any phases. 3. The strategic phase has two components. 4. Seg-
mentation is the act of dividing something into smaller parts. 5. Target is
an object, person, or place that is deliberately chosen to be attacked. 6. Po-
sition is the place where someone or something is, especially in relation to
other objects and places. 7. Credibility is the quality of deserving to be be-
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lieved and trusted. 8. Claiming superiority along several dimensions may
hurt a company’s honesty because consumers will not believe that some
company can exceed the rest in all dimensions. 9. Although the company
may state a particular position, customers may receive a different image of
the company as a result of their real experiences with the company’s prod-
uct or through word of mouth.

3. Translate the following words and phrases from Russian into Eng-
lish.

MapkeTuHr, KOHKYpeHT, TaKUM 00pa3oM, MPOBOIUTH pa3jinyue, BOC-
NPUHAMATH, OTIMYAIONIMNCS, JIMIO, peIyTalus, pe3yiabTaT, caMblii 0e3-
OTIaCHBIH, TMPOM3BOAUTENb, aBTOTPAHCIIOPTHOE CPENICTBO, MPOEKTUPOBATD,
BBIIAIOIIMICS, HECMOTPS Ha 3TO, MPEABSIBIATH IPETEH3HIO, TPEBOCXOICTBO,
U3MepeHue, MOBPEIUTh, PABIMBOCTh, OTPEOUTENb, CTPATET s, X0 pa3-
BUTHS, JEIUTHCSA Ha, (a3a, COCTaBHAs YacTh, CETMEHTAIHs, MOKYIMATeb,
PBIHOK, BBIOMPATh, OOCIYXHBaTh, dPGEKTUBHO, BKIIIOYATh B ceOs, co3ma-
HUE, MOCIaTh COOOIIEHHE, HEABYCMBICIEHHO, 3aHATh MO3UIHI0, (padpud-
Hasi Mapka, 10 OTHOIICHHIO K, IoJIaraTb, KpOME TOr0, HECMOTpS Ha, OIIpe-
JIeTICHUE TeIIH, TIO3UIMOHUPOBAHNE, (PaKTHIECKH CYIIECTBYOLIHH.

4. Complete the following statements.

1. The marketing process is divided into ... . 2. The strategic phase has
... . 3. Segmentation is ... . 4. Targeting is ... . 5. Positioning involves ... .
6. Some products may be positioned as ... . 7. Claiming superiority may ...
because ... . 8. Customers perceive ... as a result of ... .

Text 10.3. Read and translate the text using the vocabulary that fol-
lows.

MARKETING TACTICS

Having developed a strategy, a company must then decide which tactics
will be most effective in achieving strategy goals. Tactical marketing in-
volves creating a marketing mix of three main components — product, price
and place. Before assembling a product, the marketer’s role is to com-
municate customer desires to the engineers who design the product. This is
in contrast to past practice, when engineers designed a product based on
their own preferences, interests, or expertise and then expected marketers
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to find as many customers as possible to buy this product. The second
marketing mix element is price. A Mercedes-Benz vehicle is generally
considered to be a high-quality automobile, and it therefore can command
a high price in the marketplace. On the other hand, in order to gain market
share, some companies have moved to “more for the same” or “the same
for less” pricing, which means offering prices that are lower than those of
their competitors. Place, or where the product is made available, is the
third element of the marketing mix. When a product moves along its path
from producer to consumer, it is said to be following a channel of distribu-
tion including, for example, food-processing plants, warehouses, wholesal-
ers, and supermarkets. Because of this, some marketers may decide to skip
steps in the channel and instead market directly to buyers through direct
mail (advertisements that are sent by post to many people), telemarketing
(a method of selling things in which you telephone people to see if they
want to buy something), door-to-door selling (visiting each house in a
street or area, to sell something), shopping via television, or factory out-
lets.

Vocabulary

Goal — nenb; mix — crpykTypa; marketer — Toproseir; preferences — npes-
HouTeHHs; EXPertise — 3HaHUs, OMbBIT; eXpect — 0XKHUAATh, PACCUUTHIBATS;
channel of distribution — kanan ToBapoaBMXKEHHS; processing — mepepa-
6otka; sKip — nepeckakuBath; market — cObIBaTh; outlet — ToproBast Touka.

Tasks to text 10.3

1. Answer the following questions.

1. What must company then decide having developed a strategy?
2. What elements does tactical marketing involve? 3. What is the market-
er’s role before assembling a product? 4. Can high-quality products com-
mand a high price in the marketplace? 5. What do some companies have to
do in order to gain market share? 6. What does “more for the same” or “the
same for less” pricing mean? 7. What do channels of distribution include?

2. Agree or disagree with the following statements.

1. Salesmen employ all sorts of tricky and fraudulent tactics to try and
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persuade customers. 2. Tactical marketing creates intentionally false in-
formation about products and prices. 3. Marketers’ role in the marketplace
is to hide the truth or confuse people. 4. Marketers deliberately intend to
deceive people. 5. Marketers are to express customer desires to the engi-
neers who design the product. 6. Engineers should not design a product
based on their own preferences, interests, or expertise. 7. Engineers expect
marketers to find as many customers as possible to buy their product.
8. High-quality products can command a high price in the marketplace.
9. Companies have to offer lower prices than their competitors to gain
market share.

3. Translate the following words and phrases from Russian into Eng-
lish.

Crparerusi, co3qaBaTh, IVIABHBIA, COCTABHOM AIIEMEHT, U3JENIUE, LICHA,
MECTO, COOMpAaTh W3JEeNre, TOPTOBEI, POIb, COOOIIATh, CIEeIOBaTh, KaHAa
TOBapOJBIDKEHUS, ITepepaboTKa, 3aBOJ], TOBAPHBIA CKJIa/, YHUBEpCaM, Tie-
pecKaknBaTh, BMECTO, COBIBaTh, IOYTA, peKIaMHOE OOBSBICHHE, MPOaa-
BaTh, TIOCEIICHNE Mara3mHOB C IENBI0 MMOKYIKH, TAKTHKA, Pa3BUBATh, pe-
1aTh, TOKYIIATENb, )KeNaHue, HHKEeHEp, KOHCTPYHPOBATh, KOHTPACT, MIPe-
MOYTEHNE, WHTEPEC, 3HAHMSA, OIBIT, OXKHATh, HAXOANUTh, PACCMATPHUBATB,
Ka4eCTBO, CJIEJIOBATEIBHO, PIHOK, IPHOOPETaTh J0JI0, Ha PHIHKE, TIpe/ia-
raTh, KOHKYPEHT, AOCTYITHBINA, 3((EKTUBHBINH, JOCTUTATh, IE)b, TAKTUIE-
CKHIA, MApKETHHT, BKITIOYATh B Ce0s, TOProBasi TOUKA.

4. Complete the following statements.

1. Tactical marketing involves ... . 2. Nowadays the marketer’s role is ... .
3. It is now a thing of the past, when engineers designed ... and then ex-
pected ... . 4. The second marketing mix element is ... . 5. ... is generally
considered to be ... . 6. A Mercedes-Benz vehicle can command ... . 7. In
order to gain market share, some companies offer ... . 8. Place is ... .
9. Channels of distribution include ... . 10. Direct mail is ... . 11. Telemar-
keting is ... . 12. Door-to-door selling is ... . 13. Shopping via television is
... . 14. Factory outlet is ... .

Text 10.4. Read and translate the text using the vocabulary that fol-
lows.

MARKETING, ITS CUSTOMERS,
DISTRIBUTORS, AND FACILITATORS
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The elements that play a role in the marketing process can be divided
into three groups: customers, distributors, and facilitators. In order to un-
derstand customers, certain questions must be answered: Who constitutes
the market segment? What do they buy and why? And how, when, and
where do they buy? Thus, a remotely situated wholesale store may use dis-
counted prices to lure customers away from the more conveniently located
shops. Customers can be divided into two categories: consumer customers,
who purchase goods and services for use by themselves and by those with
whom they live; and business customers, who purchase goods and services
for use by the organization for which they work. Four major types of fac-
tors influence consumer buying behaviour: cultural, social, personal, and
psychological. Many producers do not sell products or services directly to
consumers and instead use marketing intermediaries, such as middlemen
(wholesalers, retailers, agents, and brokers) and distributors. Distributor is
a company or person that makes wholesale purchases from the producers
of finished products to become available for people to buy. It is quite a
large company having its own warehouses and establishing active contrac-
tual relations with manufacturers. Because marketing functions require
significant expertise, it is often both efficient and effective for an organiza-
tion to use the assistance of independent marketing facilitators. These are
organizations and consultants whose sole or primary responsibility is to
handle marketing functions. There are four major types of marketing facili-
tators: advertising agencies, market research firms, transportation firms,
and warehousing firms.

Vocabulary

Distributor — ¢pupma-muctpubsrorop; facilitator — kaHaim 06CITy)KUBAHHS,
intermediary (middleman) — nocpeanuk; remotely — otnanenHo; wholesale —
omrroBasi Toproeist; discounted price — 1eHa co ckuaKoif; lure — cobmasz-
HiITh; conveniently — yno6Ho; psychological — ncuxonoruueckwuii; retailer —
PO3HHUYHBIA TOProBell; significant — BaXKHBIA; expertise — 3HAHUS, OIIBIT;
efficient — nenecooOpasusiii; consultant — KOHCyJbTaHT; sole — enuH-
CTBEHHBIH.

Tasks to text 10.4
1. Answer the following questions.

1. What elements play an important role in the marketing process?
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2. What questions must be answered to understand customers? 3. What
categories can customers be divided into? 4. Who are consumer custom-
ers? 5. Who are business customers? 6. What major factors influence con-
sumer buying behavior? 7. How do many producers sell their products or
services? 8. What is the role of distributor in the marketing process? 9.
What assistance is it efficient to use for an organization? 10. What are ma-
jor types of marketing facilitators?

2. Agree or disagree with the following statements.

1. Facilitators play a leading role in the marketing process. 2. Consumer
customers purchase goods and services for use by the organization for
which they work. 3. Business customers purchase goods and services for
use by themselves and by those with whom they live. 4. Cultural and social
factors influence consumer buying behaviour. 5. Personal and psychologi-
cal factors don’t influence consumer buying behaviour. 6. Many producers
sell products or services directly to consumers. 7. Many producers use
marketing intermediaries to sell products to consumers. 8. Wholesaler is
someone who sells goods wholesale. 9. Retailer is someone who sells
things in a shop. 10. Distributor is to establish active contractual relations
with wholesalers. 11. Marketing facilitators are to handle marketing func-
tions.

3. Translate the following words and phrases from Russian into Eng-
lish.

PaCHOHO)KCHHLIﬁ, OIITOBag TOProwJjid, CKJIa/J, LICHA CO CKH,Z[KOﬁ, pactmo-
Jlaratb B ONpPCACIICHHOM MECTC, HOTp66I/IT6HB, MOKyIaTb, TOBAPbI U YCIIYy-
T', OKa3bIBATh BJIUAHUE, IMOBCACHUC, MMPOU3BOAUTCIIL, IIPOJaBaATh, MAapKeE-
THUHT, ITIOKYIIATCJIb, ,I[I/ICTpPI6BIOTOp, CHOCO6CTBOB8.TB, MOCpCAHUK, OIITOBBIN
TOPIroBeC1, pO3HH‘lHBIﬁ TOProBe1, 3HAHUA, OIBIT, YIIPABJIATH, PCKIIAMHOC
aréHTCTBO, TOTOBAA MPOAYKIUS, YCTAHABIIMBATD ACATCIIbHBIC KOHTPAKTHBIC
OTHOLICHUA C ITPOMBIINIJIICHHUKAMHU, UCCIICJOBAHUC PLIHKOB cOBITA.

4. Complete the following statements.

1. The elements that play a role in the marketing process are ... . 2.
Consumer customers purchase ... for use by ... . 3. Business customers pur-
chase ... for use by ... . 4. Consumer buying behaviour is influenced by ...
factors. 5. Many producers do not sell ... and instead use ... . 6. Middlemen
are ... . 7. Distributor is ... . 8. It is effective for an organization to use ... .
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9. Facilitators are ... . 10. Marketing facilitators include ... .

UNIT 11. CONTRACT

Text 11.1. Read and translate the text using the vocabulary that fol-
lows.

CONTRACT LAW

Contract is a promise enforceable in law. The promise may be to do
something or to refrain from doing something. The making of a contract
requires the mutual assent of two or more persons, one of them usually
making an offer and another accepting. If one of the parties fails to keep
the promise, the other is entitled to legal recourse. The law of contracts
considers such questions as whether a contract exists, what the meaning of
it is, whether a contract has been broken, and what compensation is due the
injured party. Contract law is the product of a business civilization. It will
not be found, in any significant degree, in precommercial societies. Most
primitive societies have other ways of enforcing the commitments of indi-
viduals; for example, through ties of kinship or by the authority of religion.
In an economy based on barter (exchanging goods and services for other
goods and services without using money), most transactions are self-
enforcing because the transaction is complete on both sides at the same
moment. Problems may arise if the goods exchanged are later found to be
defective, but these problems will be handled through property law — with
its penalties for taking or spoiling the property of another — rather than
through contract law. Traditional contract law developed rules and princi-
ples controlling the voluntary assumption of obligations, regulating the
performance of obligations so assumed, and providing sanctions for failure
to perform.

Vocabulary

Contract law — noroBopnoe npaBo; enforceable in law — Morymuii ObITH
NPUHYAUTENBHO OCYIIECTBICHHBIM I10 3aKOHY; refrain — BO3aep>KUBaThCS;
mutual assent — oGoroxHoe coriacue; entitle — naBate mpaBo; legal re-
course — obpamenue B cyxa; due — npuunTaroumiics; injured party — mo-
TepIeBLIas CTOpOHa; commitments — oOs3arenscTBa; kinship — poacTso;
complete — 3akonuennsiit; handle — perynupoBats; property law — npaBo
cobctBeHHOCTH; voluntary — JOOpOBOJIBHBIN; assumption — NPUHATHE Ha
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cebs1; assume — MpUHUMATh Ha cebs; contractual — goroBopHbIit; perfor-
mance — BeImtotHeHHE; failure — mpoBai.

Tasks to text 11.1
1. Answer the following questions.

1. What is meant by the term “contract”? 2. What does the making of
a contract require? 3. When is one of the parties entitled to legal recourse?
4. What questions does the law of contracts consider? 5. What is meant by
the term “barter”? 6. What rules and principles did traditional contract law
develop?

2. Agree or disagree with the following statements.

1. Contract is a formal written agreement between two or more people,
which says what each person must do for the other. 2. To barter means to
give anything but money in exchange for some other commodity. 3. Barter
is a characteristic of a primitive community. 4. Today barter is accepted on
an international scale to facilitate trading with countries of the Eastern bloc
and others which are short of hard, convertible currencies. 5. Contract law
governs the voluntary assumption of contractual obligations. 6. Contract
law adjusts the performance of contractual obligations. 7. Contract law se-
cures sanctions for a lack of success in performing contractual obligations.
8. Contract law is to enforce the commitments of individuals through ties
of kinship. 9. Contract law is to enforce the commitments of individuals by
the authority of religion.

3. Translate the following words and phrases from Russian into Eng-
lish.

IlorepnieTs Heymady, POACTBO, CHEIKH, 3aKOHYCHHBIH, PETYIHPOBATH,
npaBo cOOCTBEHHOCTH, OOelIaHe, MPUHYAUTEIBHO PUMEHSTh, BO3IEPKU-
BaThcs, TpeOoBaTh, 000IOIHOE corjacue, OOBIYHO, TPUHUMATh, HOPTUTD,
JOOpPOBOJIBHBIN, BIIACTh, MPUHATHE HA ce0si, JOrOBOPHOE MPaBoO, NMPHHU-
MaTh Ha ceOsi, BBINOJIHEHUE, 00ECTICUNTh, POBAaJl, BBHINOJIHSITH, CAHKIHS,
neeKTHbIH, BO3HUKATh, pacCMaTpUBaTh, LUBHIN30BAHHBIA MHp, 1aBaTh
npaBo, oOpallleHHe B Cy[, CYIIeCTBOBaTh, IOTEpIEBIIAas CTOPOHA, KOH-
TPaKTHBIE 00s3aTENbCTBA, KOMIICHCAIMS, MOTYLIHH OBITh MPUHYIUTEIHHO
OCYIIIECTBIIEHHBIM I10 3aKOHY, IPUYUTAIOIINHCS.
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4. Complete the following statements.

1. Contract is ... . 2. Contract may be ... . 3. The making of a contract
requires ... . 4. If one of the parties fails ... the other is entitled ... . 5. Con-
tract law considers ... . 6. Contract law is ... . 7. Contract law will not be
found in ... . 8. Most primitive societies enforced ... through ... or by ... .
9. Barter is a system of ... . 10. Contract law controls ... . 11. Contract law
regulates ... . 12. Contract law provides ... .

Text 11.2. Read and translate the text using the vocabulary that fol-
lows.

THE ASSUMPTION OF CONTRACTUAL OBLIGATIONS

Much of the law of contract is concerned with ensuring that agreements
are arrived at in a way that meets at least minimum standards respecting
both parties’ understanding of, and freedom to decide whether to enter into
the transactions. Such provisions include rules that void contracts made
under duress (illegal or unfair threats) or that are unconscionable bargains.
Contract law holds protection for minors and incompetents. Minor is
someone who is below the age at which they become legally responsible
for their actions. Incompetent is someone not having the ability or skill to
do their job properly. Contract law contains formal requirements protect-
ing against the ill-considered (have not been carefully thought about) as-
sumption of obligation. Thus, section 138 of the German Civil Code con-
siders void any contract “whereby a person profiting from the distress, ir-
responsibility, or inexperience of another” obtains a disproportionately
advantageous bargain. Distress is a feeling of extreme worry and unhappi-
ness. Irresponsibility is the state of doing careless things without thinking
or worrying about the possible bad results. Inexperience is lack of experi-
ence. By the law of contract certain agreements are illegal, for example, an
agreement to commit a civil wrong or the assumption of a legally binding
obligation to confer a gift of money upon another. Contractual obligations
must not include or encourage secret illicit services.

Vocabulary

Contractual obligations — konTpakTHbIe 00s3aTenbcTBa; concerned —
UMEIOIINI OTHOIIGHHE; arrive at an agreement — MPUHATH K COTJIAIICHHIO;
provisions — monoxeHus; void — aHHYJIMPOBaTh, HEJCHCTBUTEIBHBIN; CON-
sider void — cuutath He UMMM CHJIbI; duress — IPUHYKICHHE; uncon-
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scionable bargain — He3akOHHas CIOeNKa; Minor — HECOBEPIIEHHOIETHUI
noapocTok; ill-considered — HeoOaymanHbIi; profit — MONTyYUTH TPUOBLITD;
distress — Hecyactbe; irresponsibility — 6€30TBETCTBEHHOCTS; inexperience —
HEOTIBITHOCTB; disproportionately — HempomnopimonansHo; advantageous —
BBITO/IHEIH; civil wrong — rpaxxaganckuid Bpen; confer — maposarts; illicit —
HE3aKOHHBIH.

Tasks to text 11.2
1. Answer the following questions.

1. What is much of the law of contract is concerned with? 2. Which
contracts does the law of contract cancel? 3. Who does contract law hold
protection for? 4. What formal requirements does contract law contain?
5. What agreements are illegal by the law of contract?

2. Agree or disagree with the following statements.

1. Contract law annuls contracts made under compulsion. 2. Contract
law cancels contracts made under legal or fair threatening. 3. Contract law
encourages corrupt bargains. 4. Contract law protects those who do a lot of
complicated, often dishonest deals, especially in business or politics.
5. Contract law protects double-dealers. 6. Contract law requires protection
against the deliberate assumption of obligation. 7. Contract law considers
legally valid any contract whereby a person profiting from the distress of
another obtains a disproportionately advantageous bargain. 8. Contract law
forbids bribes. 9. Contract law stimulates givers of bribes and takers of
bribes. 10. Minor is someone who is legally responsible for his or her ac-
tions. 11. Incompetent is someone not having the ability or skill to do their
job properly. 12. Competence is a skill needed to do a particular job.
13. Distress is the state of being happy. 14. Responsibility is a duty to be in
charge of or look after something, so that you make decisions and can be
blamed if something bad happens.

3. Translate the following words and phrases from Russian into Eng-
lish.

CoBepiaTth, TpakAaHCKUI Bpel, IOPUIMYECKH O0O0S3aTeIbHBIM, Hapo-
BaTh, KOHTPAKTHBIE 00s3aTENIbCTBA, UMEIOLUINK OTHOIIEHHE K, obecreyu-
BaTh, IPUITU K COIJIAIIEHHIO, YBAXKaTh, MOJOXKEHUS, aHHYJIUPOBATh, He-
JICCTBUTEIbHBIN, HECOBEPIIEHHOJIETHUE MOAPOCTKH, HEKOMIIETEHTHBIM,
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HEOOIyMaHHBIH, MPUHATHE HA CeOs, MMOCPEACTBOM YEro, MOJNYYHUTh IMPHU-
OBLIb, CUMTATh HE WMEIOIIMM CHIIbI, TPUHYKICHHE, He3aKOHHAs CHEIKa,
HecJacThe, 0€30TBETCTBEHHOCTh, HEONBITHOCTH, MOy4YaTh, HECOPa3MEPHO,
BBITOIHBIN, HE3aKOHHBIH.

4. Complete the following statements.

1. Contract law is concerned with ... . 2. Contract law voids contracts ... .
3. Contract law holds ... . 4. Contract law contains ... . 5. Contract law con-
siders void ... . 6. Contract law voids an agreement ... . 7. Contract law
voids the assumption of ... 8. Contractual obligations must not include or
encourage ... .

Text 11.3. Read and translate the text using the vocabulary that fol-
lows.

THE PERFORMANCE OF CONTRACTUAL OBLIGATIONS

Contract law allows contractual relations to be adjusted when they have
been thrown out of balance by unforeseen circumstances. The task of ad-
justment is relatively easy in cases in which both parties made a mistake.
The problem of mistake becomes more intractable when the error is
chargeable to only one party. Catastrophic events such as inflation, politi-
cal upheaval, or natural disasters may upset the economy of a contract. Po-
litical upheaval is a very big change connected with the government or
public affairs of a country that often causes problems. In the case of natu-
ral catastrophes, relief is frequently available under theories of force
majeure and “act of God”. Force majeure is an event that cannot be rea-
sonably anticipated or controlled. Act of God is an event that is caused by
natural forces, such as a storm, flood, or fire, which you cannot prevent or
control. When the circumstances are economic in their nature, as with se-
vere inflation or deflation, a solution is difficult to find. Inflation is an in-
crease in the volume of money in circulation relative to available goods
and services resulting in a continuing rise in the general price level. Defla-
tion is the process of reducing the amount of money in circulation in order
to lower or keep steady the prices of goods. A party who benefits from in-
flation in one contractual relation may suffer from it in another. A general
readjustment in contracts would be enormously complicated and time-
consuming and would interject an undesirable element of uncertainty into
business activity. Only under exceptional circumstances — usually in the
form of special legislation — are contractual relations readjusted.
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Vocabulary

Performance — BeimosHenue; contractual — JOroBOpHBEIi; overbalance
(unbalance) — BeiBecTM W3 paBHOBecwHs; intractable — HemoaTIHMBEIN;
chargeable — orHOCcMMEIf Ha cuer; natural disasters — cruxwuiinbsle Oen-
CTBUS; ECONOMY — CTPYyKTypa; catastrophe — xatactpoda; relief — ocBo-
OoxxmeHne oT o0s3aHHOCTEH; anticipate — mpeIBUIETh; relative to — 0THO-
curenbHO; benefit — u3BaekaTh mosb3y; interject — BCTABISTh.

Tasks to text 11.3
1. Answer the following questions.

1. When does contract law allow contractual relations to be adjusted?
2. What may upset the economy of a contract? 3. What political event of-
ten causes problems? 4. What events are called “force majeure”? 5. When
is a solution difficult to find? 6. Under what circumstances are contractual
relations readjusted?

2. Agree or disagree with the following statements.

1. Contract law allows contractual relations to be adjusted when they
have been overbalanced by unforeseen circumstances. 2. The task of ad-
justment is relatively difficult in cases in which both parties made a mis-
take. 3. The problem of mistake becomes more flexible when the error is
chargeable to only one party. 4. Bad relationship between two parties may
upset the economy of a contract. 5. When the circumstances are natural,
a solution is difficult to find. 6. Only under usual circumstances are con-
tractual relations readjusted.

3. Translate the following words and phrases from Russian into Eng-
lish.

OTHOCHUMBIH Ha CUCT, HCMIPECABUACHHOC O6CTO$IT6JH)CTBO, KOHTPAKTHBIC
00s3aTeIbCTBa, CTOPOHA B JIOTOBOPE, MOJUTHYECKUN MepEeBOPOT, CTUXUMN-
HBlE OEJICTBUS, paccTpanBaTh, CTPYKTYpa, AOCTYIHBIH, Gopc-Maxkop, Hpel-
BUJIETh, ECTECTBEHHBIE CHJIbI, IPEJOTBPAIATh, HHISALHS, OCBOOOKACHUE
OT 00SI3aHHOCTEM, CTPaAaTh OT, TIepeesKa, OTHUMAIOMINN MHOTO BPEMEHH,
BCTaBJIAThH, HC)I(CJIaTeHLHblﬁ, HEYBCPECHHOCTb, KOHTPAKTHBIC OTHOUICHUA,
JEHEXHOE 00palleHne, BHIIOIHEHUE, JOTOBOPHBIH, IPUBOJUTD B MOPSIOK,
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BBIBECTH W3 PABHOBECHS, ypPETyJIHPOBAHHE, OTHOCHUTEIIBHO, HEIOAATIIN-
BBIM, OIIMOKA, JCIOBas aKTUBHOCTH, HMCKIIOYUTEILHOE OOCTOSTEIBCTBO,
3aKOHOJIATENICTBO, TEPEACIbIBATh, NSNS, PEIICHUE, OTHOCUTEIHHO,
HMMETh CBOUM PE3YJIbTaTOM, MPOIOJLKAIOIIUNACS POCT, YPOBEHb IICH, U3BIIE-
KaTb TIOJIb3Y.

4. Complete the following statements.

1. Contract law allows ... . 2. The task of adjustment is ... . 3. The prob-
lem of mistake becomes ... . 4. Catastrophic events are ... . 5. Catastrophic
events may upset ... . 6. In the case of ... relief is ... . 7. When the circum-
stances are ... a solution is ... . 8. A party who benefits from ... . 9. A gen-
eral readjustment in contracts would be ... and would interject ... . 10. Con-
tractual relations are readjusted only under ... and in the form ... .

Text 11.4. Read and translate the text using the vocabulary that fol-
lows.

SANCTIONS FOR NON-FULFILLMENT
OF CONTRACTUAL OBLIGATIONS

Another branch of contract law deals with the sanctions that are made
available to a contracting party when the other party fails to perform his
contractual obligations. These sanctions usually take the form of money
damages. In case of delay in the fulfillment of contractual obligations or
erasure in the fulfillment of contractual obligations a damaged party can
bring an action of damages against the responsible party. The court impos-
es damages as compensation in money for detriment sustained by a plain-
tiff. The purpose of damages is to place the person in the same position be-
fore the action occurred. Damages may be classified as nominal, where no
actual damage has been suffered, or substantial which represents compen-
sation for actual loss suffered. Damages can also be punitive. Punitive
damages are damages imposed by the court as a punishment of the defend-
ant rather than compensating the plaintiff. Money damages are generally
awarded under contract law. When one party to a contract fails to perform
his obligation, the other can seek damages by two ways: first — restitution,
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which restores to him whatever goods, services, or money he has given the
breaching party; second — expectancy, which rewards him as if the contract
had been fully performed; expectancy includes profits anticipated on the
contract. Contract law seeks a sanction against contracting parties for non-
fulfillment of contractual obligations.

Vocabulary

Make available — mnpemocrasisrte; fail to perform — He ymaBaTbes
COBEpIINTh; money damages — IeHe Hask KOMIIEHCaI|s yiiepoa; erasure —
yKJIoOHeHue; damages — KoMreHcanus 3a yobITkH; sustain detriment (suffer
damage) — monectu yiuep0; plaintiff — ucrerr; occur — IPOUCXOANTE; puni-
tive — kaparenbublii; award — npucyxaath; seek damages — TpeboBaTh
BO3MENICHHs YOBITKOB; restitution — Bo3BpalieHne yTpadeHHoro; breach —
HapylmaTth; expectancy — oxuaanue; reward — Bo3HarpaxkJath; anticipate —
NpeaBHUIETD; seek a sanction — TpeOOBaTh MPUMEHEHHUS CAHKIIUH.

Tasks to text 11.4
1. Answer the following questions.

1. What does another branch of contract law deal with? 2. In which case
can a damaged party bring an action of damages against the responsible
party? 3. What does the court impose? 4. What is the purpose of damages?
5. How may damages be classified? 6. By what ways can a damaged party
seek damages?

2. Agree or disagree with the following statements.

1. Contract law deals with damaged parties and responsible parties.
2. When one party to a contract fails to perform his obligation, the other is
not to seek damages. 3. In case of delay in the fulfillment of contractual
obligations a responsible party can bring an action of damages against the
damaged party. 4. In case of erasure in the fulfillment of contractual obli-
gations a responsible party can bring an action of damages against the
damaged party. 5. Expectancy restores to the damaged party money he has
given the breaching party. 6. Restitution rewards the damaged party as if
the contract had been fully performed.
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3. Translate the following words and phrases from Russian into English.

[NoteprieBiias CTOpOHA, NPEABIBUTH HCK 332 YOBITKH, BUHOBHAsI CTOPOHA,
KOMIIEHCanusa 32 yOBITKH, MOHECTH YIIepO, WCTEI, MPOUCXOANTh, HOMH-
HaJbHBIE YOBITKH, (haKTUIeCKHe YOBITKH, KapaTeNbHBIH, OTBETYUK, MPH-
CYXKJaTh, JOTOBOPHOE MPaBO, TPEOOBATh BO3MEIUICHHS YOBITKOB, PECTUTY-
IS, HAPYIIaTh, OXKHUJIAHUE, BO3HATPAXKIATh, MPEIBHU/ICTh, TPEOOBATh IPUME-
HEHUs CAHKITMH, CAHKITUHU 32 HEBHITIOJHEHNE KOHTPAKTHBIX 00s3aTEIIbCTB,
JIOTOBApUBAIONINECS CTOPOHEI, JIEHEXKHAsI KOMIICHCAIus yiiepOa, 3a1epik-
Ka B BBITIOJIHCHHHM KOHTPAKTHBIX 0053aTENbCTB, YKJIOHCHUE OT BHIMOJIHE-
HUSI KOHTPAKTHBIX 00sI3aTEIILCTR.

4. Complete the following statements.

1. Contract law deals with ... when ... . 2. Sanctions usually take ... . 3. In
case of ... a damaged party can ... . 4. The court imposes ... . 5. The pur-
pose of damages is ... . 6. Damages may be ... . 7. Punitive damages are ... .
8. Money damages are awarded under ... . 9. When one party to a contract
fails ... the other can ... . 10. Restitution restores ... . 11. Expectancy re-
wards ... . 12. Expectancy includes ... . 13. Contract law seeks ... .
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